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#»of £y disguise 

Our new CD-9500 is not a home player masquerading as a pro 
deck. Every feature was designed with the light tit. function 
and feel professional DJ’s demand. Features like large, over¬ 
sized controls to fumble-free operation. An adjustable jog control, pitch 
bend and programmable music cue for lightning-fast cueing. 
Ergonomic controls like dud digital displays, a power switch guard and 
texturized buttons. So don’t get caught with a home player wearing a 
professional face lift. Step up to the deck with professional performance 
from the ground up...the CD9500 from Gemini. 



SOUND PRODUCTS WITH SOUND IDEAS 
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Demanded by Riders Everywhere! 



We have taken 42 years of road experience and built the 
ultimate road warrior. . . 60mm long throw, smooth 
metal shaft sliders. Electronically balanced and ex¬ 
tremely "QUIET. 

Travel the GREAT WHITE WAY! 
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Division of C VAN R Inc 


1514 Ed Bluestein Blvd., Austin, Texas 78721 
Phone (512) 589-3800 • FAX (512) 389-1515 
E-Mail 102476.1704(5 compuserve.com 



Call for a free t_ the party division 

party catalog. 

Customer Service Hours: Mon-Fri 9 AM • S :30 PM EST 

Summer may be right around the corner, but things at Sherman 

are already heating up! 

From Magic in the Night® glow products to 
novelties and our exclusive party kits, 
we'll help make your party * 

THE EVENT OF THE SEASON! 

(800) 645-6513, Ext. 3025 or FAX (516) 546-7024 
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Three great ways to 
get on the tost track 



One of the fastest ways to get on track is with the 
TYackmaster cartridge from Stanton. This high- 
performance cartridge is loaded with features: 
patented cantilever design for the ultimate 

in precise tracking and 
back-cueing 

performance; special fluorescent 
coating to illuminate the tracking path; 
integrated headshell design completely 
eliminates the need for cartridge 
mounting and wiring; special high- 
polished diamonds for longer 
k groove life and lower diamond 
^ wear. Available in elliptical 
version for studio and club 
application or in spherical 
version for heavy back- 
cueing and scratch¬ 
mixing applications. 
Also available with 
one or two extra 
replacement styli. 



Y 


•rivaling soum 
Joiinry Medley, DMA Magazine 



The Stanton DJ Pro 500/MC is for the fast 
track DJ who must talk and mix at the same 
time. This lightweight headset contains a 
heavy-duty driver with extended bass 
performance and a low impedance mic with 
a swing-away arm. The hands-free operation 
is also great for studio and announcer use. 


The Stanton DJ Pro 101 series headphones were designed with the 
professional DJ in mind. The special heavy-duty driver delivers 
extended bass performance that stands up to the most demanding 
applications. A long 12-foot coil cord allows greater freedom of 
movement, i'hese headphones are individualized to allow the DJ 
preference in mounting features. The DJ Pro 101 is available as a 
single side headband (model § 101/HB), shoulder rest (model # 
101/SR) or stick handle version (model # 101/STK). Choose the one 
that tracks best with your mix style. 


STtlNTOIl 

The choice ol the professionals 
101 Sunnyside Blvd„ Plainview, NY 11803 
Tel: (516) 349-0235 Fax: (516) 349-0344 

Canada: Sounds Distribution 
120 Finchdene Square # I, Scarborough. ON MIX IAI 

(416)299-0665 Fax: (416)2994416 


XM 
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TRACK ONE 


Not Ready for Prime Tirie 

In the last issue of Mobile Beat we took a look at the roots of the Mobile DJ 
industry. This time around we’re going to look at how far we've really come; 
while at the same time dealing with the issue of the responsibilities (or lack 
thereof) that come with the territory. In this issue you’re going to meet Fred... 
the professional DJ’s worst nightmare (not to mention the effect he has on 
clients)! 

Along with a few ideas on how to deal with the "Freds" in your area, we’ve 
included a quick refresher course for seasoned veterans or novices. Sometimes 
when you think you know it all, it's nice to step back for a reality check. And if 
it’s still DJ 101 to you, pass the info along to the 
new guy or gal on the team. The continuous 
distribution of the correct information is one step 
in combating those DJs who are "Spinning Out of 
Control.” 

Also in this issue, Henry Collins and George 
Mohr team up for our special on DJ mixers, what 
to look for and what's out there if you’re consid¬ 
ering a purchase. 

Check out the photo spread from the recent 
DJ World ’96 DJ show in Waterloo, Ontario. It was 
quite an event, and the perfect time for Mobile 
Beat to announce a truly unique MOBILE DJ 
event scheduled for January 1997 in Las Vegas! 

How about that, finally a little respect for the MOBILE DJ! Details on the 1997 
Mobile Beat DJ Show & Conference are coming soon! If you feel you have spe¬ 
cial knowledge in some area of the DJ/KJ industry, and are interested in partici¬ 
pating in one of the educational forums (or wish to suggest an area previously 
not addressed), let us know as soon as possible. 

Finally, you may note that a few of our regular features have been moved 
around. It’s all part of the ongoing evolution of improvements to keep Mobile 
Beat the No.l DJ magazine on the planet (our thanks to you!). Have a success¬ 
ful summer season! 


MUSIC 

NEWS 
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This Unit: 

8 ft. Service Wagon* 
Model SW8 


A 

SOUND 
PROPOSITION 
..VERY SOUND 




How does convenience sound? 
Maybe cut your load/unload time in 
half... your Wells Cargo trailer is a 
solid and safe travel and storage 
unit. How does value sound? This 
is an all-steel frame trailer built to 
give 15 to 20 years of use. How 


does an added promotion opportunity sound? 
Here's a rolling billboard for you. Our cost is sound, 
too. Plus, every Wells Cargo trailer is backed by a 
3 Year Warranty Program that really works for you! 

1 - 800 - 348-7553 

FOR LITERATURE & PRICES 


Wells Cargo, Inc. 

PO Box 728-1214 
Elkhart, IN 46515-0728 


iTag-a-longs 6 1 to 32'. 5th Wheels 20' to 48* 
•Factory Service in GA. IN, TX, & UT. 
•Nationwide Dealer Service Network 



r NEW! 
DN-2500F 
Professional 
Dual CO 
PJayer 


BD-1600 
DJ Turntable 

Excellent for scratching 
£. backcueing, includes 
cartridge. 

SALE PRICED! 


DENON 


Lineorte<h 


For Your Cost! 


W BOSS DR-550MKII Dr. Rhythm Drum Machine ^ 

'l isiiw ff 91 preset pro quality sounds with 

^jllaDSS provisions far creating 9f custom 

_ sounds, 64 preset patterns with 

^ ii:jit[y to treats 64 ills uMil pat- 
torrid fditrnq fiYifLirri in:luclr 

fait & easy Luge LCD 

^jP^645 U S <269 

kplll SALE PRICED! ™ 


r RANE MP-22 DJ Mixer ^ 

• 6 stereo inputs with trims * addtl. auix smco input * Phono 
inputs line level convertible • Separate EG on each assignable 

bus • Front panel replace- 

W|T i ' i K - * i * 

. 8 H ? 

, /P /M p O f Your 


CALL! 


RANE MP-24 DJ Mixer List S1299 


| The DJ "Starter" 1 
" Package 

■ Two Gemini XL-BCJlo turntables 
with cartridges ■ Gemini PMX7 - 2 
phono, 7 fine mixer -2 slip mats ■ 
Headphone ■ MIc 

ALL FOR ONLY. 


DCT-84 CD Music Case 

Holds 84 CDs, Removable top. 

— 1 MOW ONUfl 


Trackmaster AL*1 DJ Cartridge 

The uiimale cartridge for scratch mixing 
Highly polished spherical jQ AA 
styfus delivers precise groove fyfttiL 
trai king h maximum record y OUf 
i protection , rastf 


grundorf 


Overnight 
Shipping Via 


^“dabra 

8E BEAT* 

Jjjj***** Ihe 

ff* Pfice. even Jo 
_ | y i after the sdW 


AMPLIFIERS ♦ RACKS & CASES • MIXERS m 


S^3^V3dS * S30MLUIW * sxova V 93SV3 


PRICES EFFECTIVE THRU 7/31/96 


Guide on 
Mixing. *• 

Scratching 

v w/ 


GUARANTEE 


In NY 1-516-667-2300 


Visit Our Showroom: 1153 Deer Park Ave., N. Babylon, NY 11703 

^ ■rrt u ll l~~l ir T 11 1 ■! ABRACADABRA CREDIT CAnD ^ 

[M«nrc»d]l Locaf Customers Apply Today! \m ITJ 

| r^|L Y Jtl ml No Payments or Interest ...90 Days! ^ 


Wti 
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Introducing the powerful SE:h)4 DMX scanner and SEliOO DMX 



u * 


mxiitMA I 


With 8 replaceable colors plus white and 9 replaceable gjobos on 
separate wheels the SE204 DMX scanner allows you to achieve 81 
different gobo-color combinations, while giving you the option to 
customize. The SE600 color changer comes standard with 7 
replaceable colors plus white & blackout with the option to 



upgrade by adding an additional gobo/iris wheel at a later time. 


Both units are dimmable and strobable on all gobo/eolor 


combinations and have two different lamp saving options for longer 
lamp life. Superior optics, pure dichroics aad special mirrors give 


these units the power you want for maximum light output and 


spectacular color. 



KLS USA 

27599 Schoolcraft Road 
Livonia, Ml 48150 U.S.A 
PH: +1 313-425-6620 FX: +1 313-425-2103 























































FEEDBACK 


Write: 

Mobile Beat Magazine, P.O. Box 309 
Bast Rochester, NY 144V5 
e-mail: Mobllebeat @ 10L.com 
Fax: 716-385-3637 



Mobile Beat has been, and 

continues to be, the prime 
source of information for me 
to be able to stay current in 
what’s happening in the 
Mobile DJ world. It has 
enabled me to develop a 
reputation as the very best 
wedding DJ in the area (and 
our area is totally saturated 
with DJs). 

1 he only thing that riles 
me is the frequent references 
(by other Djs) to one-DJ [one 
system] companies as “fly by 
night” operations and the 
insinuation that if you’re a 
small company you’re not a 
professional. I am a single DJ 
unit (although I always work 
with another DJ) company and 
I’ll stack my operation up 
against anyone else in the state 
when it comes to being 
professional. We do not 
attempt to undercut other DJ 
companies (we charge above 
the average tor this area) and 
we take pride in our presenta¬ 
tions. I don't charge extra to 
set up a lighting system that is 
suitable for the dance area (not 
overpowering, nor skimpy). 

We have sufficient equip¬ 
ment to play for groups ot 20 
to 2, )00 and always seek to use 

f 

the amount of equipment that 
will give us the very best 
dancefloor sound without 
overpowering people w ho 


want to carrv on a conversation 

J 

away from the dancefloor. I try to 

J J 

meet and interact with the maxi¬ 
mum number of guests that I 
possibly can and still do my DJ 
job. (That’s how we came to be 
called “A Personal Touch.”) 

I’m not in it to be the big¬ 
gest, I only want to be the 
best! Now if that means I’m 
a “fly by night” operator, 
then so be it. 

We also carrv between 20,000 
and 25,000 songs with us to each 
gig. Yes, I could very easily get 
away with a couple of thousand, 
but doing the minimum is not 
professional in niv book. 1 )ur main 
point is to give the people the very 
max for their hard-earned dollars. 

Could I have multiple Djs 
working for me? Yes, with no 
problem whatsoever, Hut I’m not 
in it to be the biggest, I only w'ant 
to be the best! Now if that means 
I’m a ‘‘fly by night” operator, then 
so be it. 

By the wav, I’d love to see more 
articles for small companies that 
can’t afford to buy the most 

v 

expensive equipment available, but 
who want to be able to constantly 
improve. I’m especially interested 
in the best lighting recommenda¬ 
tion for 200-600 people parties. 


There’s no stores locally that carry 
a selection of lighting where I can 
see what each light actually does so 
I have to depend upon other 1 Is 
recommendations. 

Thanks for listening and keep 
up die outstanding work. 

Dan Whitaker, CEO, “A 

Personal Touch” Music Service, 

Tabb, Va. 

In regard to the feedback [April/ 
May issue] article “A Piece of 
Advice,” you [the author of the 
letter] sound like a real jerk. It 
seems to me you missed the point 
on every single issue you wrote 
about, 

1. Nothing is w r rong w r ith “Old 
Time Rock & Roll.” It’s a guaran¬ 
teed icebreaker. However, as an 
experienced jock, you should 
realize it’s not the only way to fill a 
floor. I would only play it twice by 
request. Otherwise it w ould 
display a lack of musical knowl¬ 
edge. Admit it, the song is played 
to death. 
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2. Beat mixers have a place. 

Sure you don’t need a beat mixer 

w 

for most mobile jobs, however, 
clubs are a different story. Smooth 
transitions are a must on a club 
dancefloor. Why not use all 
technology available? 

3. As a female jock, the Gemini 
ad featuring the “bikini babe” was 
offensive and insulting. She looks 
like a hooker. Worse yet, the ad 
doesn't tell me any specs about 
their equipment. What are they 
trying to sell — sex? Compare that 
to the fat man. At least that was 
humorous and on the bottom of 
the ad a point is made regarding 
equipment reliability. (A big 
selling point to me.) Would you 
feel the same about the ad if it 
featured a male weight lifter in a 
Speedo? 

4. Why are you bragging about 
supplying your jocks with cassette 

libraries? Do vou know that's 

¥ 

illegal? Worse yet, the sound 
quality is inferior. Some profes¬ 
sional disc jockey. 

Cindy Ryan, Cortland, N.Y. 

Thanks to advances in technology, 
we can now buy for $15 a hand¬ 
held calculator with thousands of 
times more computing power than 
original computers that were 
hundreds of thousands of times 
larger, power-hungry, and heavy. 
Why aren’t these advances being 
used in mobile DJ equipment to 
save our backs, cut down storage 
volume, and reduce number of 
trips lugging equipment between 
our car or van and the stage? 

When I do a job, I use two 
(xrwin-Vega \ 15B speakers with 
15-inch woofers (50 pounds each), 
a Crest FA 901 stereo amplifier 
(33 pounds), two dual-cassette 
decks, one CD player, one Gemini 
PMX-2000 five-line input mixer, 


and two speaker stands. 1 manage 
to fit this into mv Camry, with one 

w r 

speaker, the amplifier, and the 
stands going into the passenger 
compartment. It takes me seven 
trips (no helper) to load or unload 
the equipment; that's 38 trips per 
job. I don't use a cabinet for the 
decks and CD player because, even 
empty, they weigh too much. A 
dolly would be too big and of 
questionable value. I fere’s what I 
would like in the way of a back- 

m 

saving, space-saving system. 

SIZE: Get rid of the old 19- 
inch width standard. Change it to 
14 inches, with components 12 
inches wide. This easily allows 

dual, side-by-sidc cassette wells 
with adequate finger clearance 
around the control buttons. This 
change saves both volume and 
weight. 

AMPLIFIER: Give me a light¬ 
weight (16 pounds), high-reliabil¬ 
ity amplifiers that delivers at least 
250-W/channel into 8 ohms. 
Present ones with switching power 
supplies and output amplifiers fit 
the bill, but are over-priced. My 
lowly Sear 20-inch TV has a 
switching supply that’s had only 
one failure, and that was after ei ght 
years. Put feet on the bottom, so [ 
can easily pick it up off a table. To 
ease earn ing, include two handles 
and a way to store the power cord. 

TAPE DECKS: Offer more 
units with two independent decks 
in one housing, so I can play from 
either welt while using the other to 
cue the next song. Give me all the 
features: Independent Dolby B and 
C for each well (to allow copying 
with independent settings); music 
search (allowing for selection of up 
to 10 songs before or after the 
current one) for each well, and a 
pause button that, il pressed 
during the search, will put the 

continued on p. 16 


GREAT BIG SOUND 

COOL LITTLE BOXES 

ir m 


ii 



“ Ban End Loudspeakers has re- 
thought speaker system design 
and come up with a way to get 
tight-fisted, hard-thumpin’ bass 
from a system designed for 
mobility...The bass was tough 
and tight everywhere...As we 
pushed the ELI system closer to 
the limits, it not only got louder, 
but crisper...judging by th e reac¬ 
tion on the dance floor, there 
was no doubt that the ELF sys¬ 
tem performed beyond our 
expectations. ” 

Robert Lindquist • Editor 
Mobile’ Beat Magazine 

BAG END Loudspeakers 
RO. Box 488 Barrington, IL 60011 
Phone 70B 382 4550 Fax 708 382 4551 
Internet inf 0 @bogend.c 0 m 
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More Bass, More Highs, 

More Sound Pressure Level 

Without 

Adding More Amps or Speakers! 
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’s are discovering what record producers have known for a very long time: that kicking it with the Aphex Aural 
Exciter® will get your music noticed. Our latest version - the Aphex 104 Aural Exciter with Big Bottom® - is the most 
dramatic addition you can make to your system. Simple to set up and use, yet so unique it's covered by three U.S. patents! 

The !()4's Big Bottom circuit kicks the bottom end like much larger sound systems, without straining your amps or speak¬ 
ers. While the Aural Exciter circuit will give you the clarity and extended highs you've only dreamed of. All this adds up to 
an excitement level that will make your mixes jump right out of the speakers and the audience jump right onto the dance floor. 

If you want to get heard - Aphex is the word! 



Improving the way the world sounds SM 

11068 Randall Street, Sun Valley, CA 91352 U.S.A. • Tet: 818-767-2929, Fax: 818-767-2641 


SYSTEM 


Aphex, Aural Exciter and Big Bottom are registered trademarks of Aphex Systems, Ltd. 
















We call it bandpass technology. 
The MTX PWRS15 consists of a 15" 
subwoofer within the enclosure. 
The front side of the speaker is 
sealed from the rear chamber, 
which is vented. 

Pole Mount 
* 

* 

* 
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15 Po wer ********** • 
Loudspeaker llj 




AX* 
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The result-bandpass technology means that the PWRS15 reproduces only low fre¬ 
quencies (35Hz - 145Hz), for a distinct advantage over traditional vented subwoofers. 


Full-range in, bass out Need a crossover? Nada. 
It's more efficient - that means higher SPL. 

The power handling is dramatically increased. 

Eliminating high frequency response reduces upper 
harmonic distortion 



To complement the PWRS15, MTX also offers three full 
loudspeakers. The Power Loudspeakers are engineered 
tuned for professional sound reinforcement and excel at 
reproducing prerecorded music. 




The Pointe at S. Mountain 
4545 E. Baseline Rd. 
Phoenix, AZ 85044 
602-438-4545 800-225-5689 


MADE IN THE USA 



Audition POWER LOUDSPEAKERS at only the finest specialty audio retailers 
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FEEDBACK CONTD 


player in pause at the end of the 
search; a three-position headphone 
sw itch so I can monitor cither well 
independently or summed. My old 
w r orkhorse Aiwa WX220 has all 
these features, plus a mixer so I can 
fade either well or both into the 
output jack, and a microphone 
input. What a great deck! 

CD PLAYERS: Add to portable 
players: 12 extra pushbuttons for 
easier programming, an Audio Cue 
switch that sets the player to the 
exact beginning oi a track, fast 
response time between tracks, and 
impact-resistance. 

MIXERS: My Gemini unit 

f 

otters good features; it just needs 
to be shrunk in width to 14 inches. 


SPEAKERS: Offer ones with 
15-inch woofers in a package less 
than 20”xl 7”xl9” that weighs 
under 4( pounds. Cut weight by 
using lighter magnets of rarer 
materials. Cut size and weight by 
lowering efficiency; we can get the 
volume we need with a more 
powerful amplifier. The speakers 
that are part of the JBL EON 
system meets these specs. What’s 
more, each housing contains a 
1 30-watt amplifier for the woofer 
and a 50-watt amplifier for the 
high-frequency driver. But despite 
their 15-inch woofer, their bass is 
much weaker than my VI5B, and 
there is no way to bypass a failed 
internal amplifier w r ith an external 
unit. 


Which manufacturers are 
ready to meet these modest 
challenges? 

Two other system configurations 
come to mind. One is to build a 
stereo amplifier into a full-feature 
I >J mixer (like the Gemini unit I 
use). Again, keep it light through 
switching technology, and allow it to 
be externally bypassed in case ol 
failure. Power distribution should be 
such that an amplifier failure doesn’t 
disable the mixer functions. 

The other, to prevent sore 
muscles from lifting heavy speakers 
onto speaker stands, is a bi-amped 
stereo system. Each channel’s high- 
frequency unit, perhaps 20 pounds, 
w ould go on a stand. The bass w’ould 
be handled by a 40-pound floor unit. 
For reliability, it would contain 
either tw r o separate woofers or one 
woofer with two voice coils. The 
three-package speaker system could 
be driven by one independent four- 
channel amplifier, or each unit could 
contain its owti amplifier(s) and be 
driven by a low-output-impedance 
crossover (to allow driving long 
cable lengths without high-fre¬ 
quency losses). 

Which manufacturers are ready 

# 

to meet these modest challenges? 

No new technology is needed. Keep 
the reliability’ high, and prices low r . 

Raymond Kostanty, 
Wood-Ridge, N.J. 

I print a newsletter for the disc 
jockeys of South Jersey. I his news¬ 
letter, among other things, includes 
a directory of disc jockeys, which 
attempts to build relationships for 
subcontract work. I know disc 
jockeys who have gotten work 
through my newsletter from com¬ 
petitors they r had never met. Kor 
example, if disc jockeys can’t cover 
karaoke shows, they find competi- 


GREAT MOMENTS IN DJ HISTORY 



In response to 
Mike 

Buonaccorso’s 
circa '75 photo 
in our last issue, 
an anoymous 
reader sent in 
this photo from 
1973, when he 
was abducted by 
aliens and used 
as a Guinea pig 
for testing the 
concept of 
quadrophonic 
headphones. 


16 


Mobile Beat Magazine 














FEEDBACK CONTD 


tors who can and then subcontract the work. 

To start my newsletter, I mailed questionnaires to 
disc jockeys from Trenton to Cape May. The ques¬ 
tionnaire asked for several items, including: musical 
strengths, event strengths, services, and weekly 
schedule of bar/club accounts to build followings. As 
an example, I included my own listing for the direc¬ 
tory, complete with my five weekly bar accounts. 

Over the next few weeks, 1 noticed an increase in 
business at my best account, Adelphia’s in Deptford. 
Some of these newcomers just sat in front of my setup, 
watched me, and didn’t dance, sing karaoke, or answer 
trivia. 1 figured they were some of the disc jockeys 
who got my questionnaire. They probably just wanted 
to observe me before committing to a listing in the 
directory. Actually, 1 was glad they came. Tuesday 
nights at Adelphia’s are an absolute blast, a disc 
jockey’s dream. There's always a big crowd, and 
everyone has a great time. Just ask anyone. 

And then something really strange started happen¬ 
ing. The manager got flooded with phone calls from 
disc jockeys who said, “Hey, I heard Rob is getting 
ready to leave your bar. Can I have Tuesday Nights?” 
Finally, the manager confronted me, and we solved the 
problem. These underhanded disc jockeys were trying 
to steal my night with a lie. I’d never leave Adelphia’s. 
It's too much fun. 

Now, in my eight years as a disc jockey, I've 
worked several bars in South Jersey. I get accounts 
through cold calls, visiting bars and then giving 
pitches and proposals to decision-makers. I’ve never 
resorted to belittling other disc jockeys or lying about 
their intentions. Decision-makers know when certain 
disc jockeys don’t work. There’s no one in the bar. 

The decision-makers, then, can call me if they want to 
try something new. They’ve got my number on the 
proposal. That’s the professional way to get accounts. 

Finally, I know there are associations, magazines 
(such as Mobile Beat), and newsletters, like mine, 
attempting to improve relationships between disc 
jockeys. But you know what? It’ll never happen on a 
universal scale because disc jockeys don’t need school¬ 
ing, experience, or a license. They just need a sound 
system and music collection. Let’s stop kidding 
ourselves. We’re no better than any other profession 
and, in many ways, we’re worse.' I here’s always going 
to be untrustworthy disc jockeys trying to steal 
everything you’ve got any way they can. 

. Rob Skinner, Cherrv Hills, NJ. 

O 



Freih video atimutant from fhe 
underground faba of the 
Visual Intelligence Agency. 



Cali for demo. 

203.730.6300 



Visual Intelligence Agency, 






tf.sideas.com/sideas e-mail: sideas@coil.com 

I Ideas, Inc. 3671 Karl Rd. Columbus, OH 43224 
Phone: (614) 263-5180 Fax: (614) 263-1823 
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by Michael Buonaccorso 


NEW COMPIUIIONS 
ON THE HORIZON? 

At the recent National Association of Recording .Merchan¬ 
disers Convention in Washington, D.C.Jose Raul Perez, 
the director of Reader’s Digest Records Division of Product 
Development, announced plans to refresh the company’s 
repertoire of multi-disc box sets, which have been available 
since 1959. Many DJs may already he familiar with the old 
vinyl box sets that show up at many thrill stores or with 
their current products such as “Those Were The Days,” a 
collection of folk and rock from the ’50s through the 70s, 
or “Christmas Through I he Years,” which has sold over 
1.6 million units, ’erez hopes in the near future, while not 
alienating their core audience of age 50-plus buyers, 
Reader’s Digest Music w ill be able to bring into the studio 
younger artists whose sounds have had more recent impact 
on the charts. 

ANOTHER LARD. HIGH SPEED CHASE: FILM AT ELEVEN 

True Item: In what industry officials are calling the biggest 
U.S. bootleg bust of all time, the RIAA seized more than 
200,000 alleged bootleg, pirated, and counterfeit 1 Ds 
recently in Los Angeles. According to a report in Billboard. 
Neal Schustack of L.A., who was driving at the time of his 
apprehension, was arrested after he reportedly failed to 
respond to an officer’s request to pull over, and four patrol 
cars and a police helicopter engaged in felony pursuit. 
Schustack, doing business as West Coast Records, was 
charged with violating California’s Anti-Bootleg Statute and 
True Name and Address Statute. If convicted, he could face 
five years in prison and $250,000 in fines under each of 
those laws. 


CUT DOWN ON CYBERJUNK 


To avoid that terrible feeling that comes when hundreds of 
letters and mail messages bombard vour service after you 
took that one chance of making the wrong inquiry for 
information, you might want to look into eWorks!, a service 
that scans thousands of discussion groups and forums that 
reach more than 30 million people via internet and online 
services that might affect your organization. Pot* more 
information, write eWorks'.,9212 Duckwood Trail, St. Paul, 
MN. 55125. 


TNT TOP TIP 

IIIIW TO IIII.ISTIK A TIIAIHAIAIIK 

The International Trademark Association is offering a 
booklet. “Trademark Basics," that discusses the 
process of getting a trademark, why it's important and 
other guidelines. To order, send $3.95 to: INTA, 1133 
Avenue of the Americas, New York, N.Y. 10036 


A LITTLE SALSA TO GO WITH YOUR MACARENA 

With the rising popularity' of the Macarena and other 
music of Latin flair, Rhino Records, the industry ’s 
premier music archivist, has created the definitive 
salute to the world of Salsa dancing - “Salsa Fresca! 
Dance Hits of The ’90s.” This high-energy, single- 
volume compilation presents some of Salsa’s biggest 
hits and most popular songs of the decade. 

Salsa I'resca! includes more than an hour’s-worth 
of spicy rhythms from Salsa superstars such as Willie 
Colon (“Idilio”), Rey Ruiz (“No Me Acostumbro”) 
and Grupo Niche ("Una Aventura”). All of the tracks 
on Salsa Fresca! Dance Hits < )f The ’90s are per¬ 
formed in Spanish and the lyrics speak of lost loves 
and passionate affairs. But it’s the music that keeps 
dancers of all ages and cultures relentlessly breaking 
to every rhythmic beat. 


SALSA FRESCA! 



Hifs 




HERE’S A FREE SALSA LESSON YOU GAN DO RIGHT THERE IN THE BATHROOM: 

t Vj J /^*v - \ 1 f 

Simple Salsa Steps: Start with feet together^ ^ 

1. Take one step forward with left foot, [quick] { TV' . 

2. Take a step in place with right foot, using a forward/back rocking motion, (quick) 

r^\ r-i f\ X . .7, . / 

3. Take one step back with the left foot and pause for one beat of music, (slow) 

4. Take one step bach with the right foot. Iquic 

5. Take a step in place with left foot, using a back/forward rocking motion, (quick) 

6. Step forward with the right foot and pause for one beat of music, (slow) 

Jr JT _ M 

7. Repeat steps 1 through 6. 


Salsa (Spanish for “sauce”) mixes a rich blend of 
African, Puerto Rican, and Cuban influences that 
evolved from Mambo, one of the first popular Latin 
dance trends to heat up America’s shores. Salsa beats 
combine the fast-paced cross-rhythms and searing 
horn arrangements that exploded in New York clubs 
during the 1970s and has continued to evolve, 
incorporating diverse styles like rap, reggae, and 
Brazilian rhythms. 

Salsa Fresca! contains the necessary ingredients 
for a successful dip into this exciting dance scene, for 
both beginners and aficionados. The liner notes 
include an overview of salsa styles and hybrids as well 
as capsule profiles of its key performers. 
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Aero Stagt Mortar 

P^motr Control Streamer Launcher 
Boor or tripod mount included 
Plus fttrtamrr^, COi. 

h. 


v * 


\ 


Colorado Sound N' Light, Inc . 

7301 N. Broadway - Den ver, CO 80221 


L X * 


prfssurt tup*, lifting tap* 


/ 303)429-0418 


Fax1303) 429-1242 




The Best Ligh t Sho ws Ever! 


Mini - Lite 4 

Halogen Capote bmp* 3000 hr. 
with C*bL bmp mount *u*ptn*ion 


FroLight 4 

Halogen Cap^litelsmp* looo hr 
with CSL bmp mount ftu*ptn*i&n 




Mini-Lombo 4 

6reat Wedding System 
with CSU Ump mount *u*ptn*ion 



Controller tan dnvt multiple Froligbt* 


4 Par 38 lOOw halogen light*, 
audio beat multi pattern 
controller, 3 function foot 
switch, roadcase, black: tripod, 
gel* included. 21 lb*. 




co z4o 

CD Space Saving Storage System 
2.40 ?roSleeves 

Separate pocket 
for liner note* 

Top tab potfcet 
for 60 Spine label* 

8 60 Divider* - 6a*e SH 


A Par 38 t5ow halogen lights, 
remote full function, multi 
pattern dimming controller, 
effects mounting fr effects 
switch, roadcase, black: tripod, 
gels included. lb lbs. 


A Par 38 toow halogen lights, 
audio beat multi pattern 
controller, 3 function foot 
switch, mirrorball & twin 
spotlight system, roadcase, 
black: tripod, and gels. 45 lbs. 


% & e e 

A£L4 4OOw 

4 mow Airdrafl Landing light *-11 milhon 
cindttpdwtr - Hi-Output it liigrtr long throw 

• tot* 

A£L 5 250w 

$ $0w AirCrifi Landing lights-Hi-Output it drgrtr 
long throw - Frame* fc Colored gel* Included 


Pro Lite IZ 


J>t$ 


The Future in 

Professional equipment Consoles.... 


V* Ud 

(ft % 


Include* controHff 
ifiton, dimming, 3 audio 
heit mode*, effect* 
twitching. fL*k more .. b 
blit* professional tripod 



£ 


Workstation 



CASE LOGK 


?arf>( bubbles 

l^emovablt Fluid Tra^ 
PC. Filtered 


The ^uperTable 




i 

FroUle t 4o pin*pot* controller tM n run multiple FroLilte 

Aircraft Li g htin g System s 

A£L 1L 




ACL lb * 5* pm*po1* 


{j spate vertical rade 
t spate lower patch panel 
front/batfc lid* removable 


4 *patt pull out drawer 
F*m*ed hardware 
Frotictivi corner* 



Equipment 
Carl £r Table 


Twin Tornado 

Air Injection System 


ACL Z4 



&bdt 5*irt 
included 
040 lb. 
capacity 




ACL £4 * 00 pintpot* 


&lasl ^our fog hfce never beforef 



TrussUte lb 


Light Weight 
Aluminum Anodized Finish 
Electrical Wiring inside tubing of truss 
S Pin MulEf-Pfn Connections for Easy & Fast Setup 
2 Aluminum Black Ladder 6' Truss 16-2SV SOW ACL s 2-circuits/truss 
Splice Kit/Gefs & frames 9 Colors available/truss tote bag 
Optional: 4 AC effects outlets added per truss Size: 12 x8", 17 fbs. ea* 


24 Laser-Type Beams 
1.2 Million Candle Power 
Rcd-BJue-Yellow-Magenta Coated Lamps 
X/Y Aiming Capability 
2 AC Effects Outlets on back of each box 
2 25 S Fin Locking Cables 
Long-Life Lamps 20 Volt/ no transformers 
via CSL Solid State Voltage circuit 
Road Case with top/bottom effects hardware 
Clamps together as travel case! i 

Weight 21 lbs. ea. Size: 26 w x 17 H x 6 D 
One Year Warranty Tripods Optional 
Controllers for ACL 16/24 

Ute-Puler 408 Rack Mount 
UghtCraff 1200/1600 Controllers 
DiversiIronies TL-4 

ETA MAD T002/CSL Dimmei/RackPak 

Free Buyer’s Guide (over 600 Products) 
Free CSL Lighting Video Tape (s&h $5) 



























JUICE 



RIAA TARGETS NEW WAVE PIRATES 

W ith statistics from the Recording Industry Asso¬ 
ciation of America showing a decline in traditional 
cassette piracy (1.1 million in 1995, down from 1.4 
million in 1991), efforts arc being directed toward 
individuals exploiting music through alternative 
means. According to Steven D’Onofrio, RIAA 
executive vice president and director of anti-pi racy, 
“The success of the RIAA’s anti-piracy programs 
combined with the emerging technology that is 
altering the legitimate music marketplace are 
forcing pirates to find new niches for music piracy 
and more innovative ways to exploit sound record¬ 
ings.” D’Onofrio says 1995 emerged as the year of 
the civil suit lor many forms of piracy. Two new 
civil lawsuits were filed last year. One against Send- 
A-Song, a commercial service that has exploited 
popular recordings as audio “greeting cards,” 
dispatched over the telephone without obtaining 
authorization or paying royalties to the record 
companies. The other civil action filed in 1995 was 
against John LaMonte, a manufacturer and distribu¬ 
tor ot back catalog recordings, who the RIAA has 
identified as the biggest alleged violator in this area. 

1995 also saw an increase in two types of CD 
seizures... pirate and bootleg. The seizure of 
counterfeit/pirate CDs almost doubled from last 
year (25,652 in 1995, compared with 14,845 in 
1994). According to D’Onofrio, this is attributable 
to the growing popularity of illicit DJ mixes in CD 
format. The RIAA is keeping on top of the problem 
with the help of the legitimate DJ community, as 
w ell as through continued cooperation of the CD 
plants participating in the RIAA’s Diant Education 
Program, 

ONLINE Q & A 

W'ith the advent of the internet and online chat 
rooms, DJs and KJs have an open forum for net¬ 
working and exchanging ideas. While these re¬ 
sources in and of themselves are good, some DJs 
have expressed a need to talk shop in a slightly more 


controlled online environment. Stepping forward to 
address that need is Marc Berman of Marc Berman 
Entertainment in Philadelphia. Berman has invited 
)Js, record distributors, product reps and others to 
log on Tuesdays at 11) p.m. ET to share ideas and 
answer questions. 

Scheduled to he online Tuesday, May 21 are Dave 
Kreiner from Southern California Music Sendee, 
Bernic Howard Fryman from Gemini Products, 
Roxanna and Jeff Greene from Party Time DJs in 
Miami (learn the Macarena and other hot dances) and 
others. With a limit of 23 participants in die room at 
a time (including the guests), Berman hopes that the 
DJs who enter the room do so with a specific ques¬ 
tion or topic to discuss. 

For a list of those participating and when, or il 
you specialize in a particular area of the business and 
would like to share your expertise, drop an E-note to 
Marc Berman atMU51C@AOL.( iOM. (To reach the 
DJ Q & A chat room on American Online, choose 
PEOPLE CONNECTION then click PRIVATE 
ROOM and type in DJQANDA). 

TRAVEL TIP 

Plan to be in or around Bonita Springs. Florida in the 
near future? Then be sure to stop by the area’s 
hottest DJ/KJ tourist trap: Planet Karaoke. Although 
the store has been open just a short time, Jim Dalia, 
PK president, says word has spread quickLY. Rather 
than rely solely on catalog sales, his customers now 
have a location where they can actually sample and 
purchase karaoke products and accessories. Planet 
Karaoke is also the exclusive North American and 
Canadian distributor of Sunfly Karaoke Software. 
There’s even a recording room. Planet Karaoke is 
located at 28441 South Tamiami Trail, in Bonita 
Springs. 


IT MAY BE HOKEY, BUT... 

IIow could we possibly call ourselves a DJ magazine 
and not honor the passing of Larry LaPrise. La Prise, 
who died April 10 at the age of 83, was the singer- 
songwriter responsible for that favorite of DJ favor¬ 
ites, The Hokey Pokey. LaPrise, leader of The Ram 
Trio, originally wrote and performed the song for 
patrons of Sun Valley ski resort. The Ram Frio first 
recorded the song in 1949. Four years later, 
bandleader Ray Anthony (formerly with The Glenn 
Miller Band) bought the rights and recorded it as the 
b-side of another song on most wedding DJ’s list of 
top requests, The Bunny Hop. O 
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The new PowerLight 4.0 introduces 
massive power to a series of 
amplifiers that have already become 
a bench mark for excellent audio 
performance and reliability. 
PomWm " Switching Technology 
(patent pending), at the heart of the 
PowerLights, is the power supply 
technology for the future The 
4.0 clearly demonstrates why... 


SUPERIOR AUDIO 


The 4.0 achieves remarkable audio 
quality because voltage supply 
to the output section is powerful 
and stiff. There are virtually no sags 
following transients or long peak 
power demands. You won't hear 
typical modulation from AC ripple 
or garbling during clipping. The bass 
is ultra-clean and fat. Highs are pure 
and unstressed. 


MAXIMUM EFFICIENCY 


A PowerWave transformer “flies" 

a1115 kHz (2000 times the frequency 
of a conventional transformer). Waste 
heatfrom resistance is almost nil. The 
supply is 90% efficient! And the 4.0 
features the latest three-step 
Class H linear output circuitry for 
maximum audio quality and efficiency. 



PowerWave" 

Switching Technology 
allows for the high-speed 
transformer to be small * 
and dramatically * 

light weight * 

The charged capacitor 
bank distributes current 
as needed before the 
transformer—delivering 
continuous, stiff supply 
voltage. 

% 

A temperature- V 
controlled, continuously 
variable speed tan 
blows heated air rear 
to front, keeping the 
amp and the rack cool. 


An aluminum heat-sink * 
tunnel designed with the ■ 
maximum possible 
surface area transfers 
and dissipates heat 


"NO-FAIL” PERFORMANCE 


QSC's renowned protection circuitry 
is enhanced by the PL 4.0's '‘smart" 
supply which matches power delivery 
to changing musical demand. The 
4.0’s thermal management keeps 
the amp cool under extreme conditions 
(even 2 ohm loads). And with the 4.0, 
EMI and RFI are absent, making 
the amp sate tor wireless mics. 


CoMionalAmp 




Output Power In Watts per Channel 


MODEL 
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PowerLight 4.0 Key Features 



less power sag, less clipping inlenwdulalrcr. 
more bass impact, cleaner transient...PowerUght 


INCOMPARABLE AMP 


You won't see or hear another amp 
with the power and performance 
of the PowerLight 4.0. Call your 
QSC Dealer or QSC direct at 
714-754-6175 for complete details. 


The front panel ol 
the PL 4.0 features 
comprehensive t£D 
status arrays, detented 
gain controls with soft 
touch knobs and 2 dB 
steps for easy resetting. 

Made in USA. 


> PowerWave " Switching Technology 

> Advanced Thermal Management System 

> DC, Sub Audio and Thermal Overload Protection 

> Data Port for Use With QSC MultiSignal Processors 

> Neutrik Combo and ‘Tool-less ” Binding Post Connectors 

> Extreme Light Weight~30 lbs! 

> 6 Year Warranty Available 


Three step, Class H 
linear output circuitry 
insures less waste 
heat, less current 
demand and excellent 
signal to-ooiSB ratio. 



© Copyright 1995 QSC Audio Pnxiucts. toe ’PowerLight,' 'PowerWave; and 'Heart* Rwerrt Technology' are lndemaris of QSC Audio Products. Inc 'QSC' and the QSC logo are register ed witfilftj U.Sfah-rt and Trademark Oflu.e 
QSC Audh) Products, Inc. 1675 MacArfflur BM, Costa Mesa, CA 92626-1466 Ptl (714)754-6175 F*t (714)754-6174 E-mail: litany walkfitfijXjscaudio com QSC Online BBS: 1600) 856-6003or (714)666-7567 

(In Canada) S.F. Marketing 6tBt. Cyaihot Si Lauren Quebec. Canada H4S1R3 P1K514") 656-1919 Fu (514)856-1920 

































Rhode island novelty 

For All Your Party Give-Aways! 

* Musical Instrument Inflatables 


Call Today For 19% Catalog: 800-528*5599 
19 Industrial Lane Johnston, RI02919 


I Mastic & Straw Hats 

* Glow Necklaces 

* Sunglasses 
^Hawaiian Leis 


* Maracas 
"Tambourines 


IT TOOK ETA 
TO MAKE QUALITY 
CONDITIONED POWER 

DISTRIBUTION 

AFFORDABLE. 



PD8 


PD8L 


8 U-ground power outlets 
Spike and surge protection 
Noise filtration 


Overload protection 

Full 15 AMR 1800 Watt output 

UL-recognized 


An ETA Exclusive... Failsafe circuitry with LED 
indicating “GO” or “NO GO” Status. 


More Than Just A Power Strip . 


su 



When 
You're 
Ready To Move 
Up, Check Out 
The ETA Pro 
Series 


€TA SYSTEMS 

Division of National Biological Corporation 
1532 Enterprise Parkway • Twinsburg, OH 44087 • 216-425-3388 • 800-321-6699 • Fax: 216-425-9700 

Q \ 99S National Biological Corporation, Alt rights reserved. 1095-4B 



Over $1000 offered in 
American DJ Giveaway 



Wear American Di Logowear while 
skydiving or dancing in front of the 
White House and you could win up to 
$500 in cash! And that's just one of 
the illuminating prizes offered in 
American DI Supply’s Logowear Photo 
Contest 1 . To enter, simply send in a 
photo of yourself doing something 
wild and sassy (but not dangerous, 
illegal or obscene) while wearing 
American DJ Logowear. Entries will be 
judged on originality and appearance. 
Mail all photos to: 

Logowear Contest 
American DJ Supply 

4295 Charter St. 

Los Angeles, CA 90058 

Entries must be received by Ameri¬ 
can DJ by 3 p.m. Pacific Time, Tues¬ 
day, October 1,1996. Winners will be 
announced on Thursday, October 31. 
All photos become the property of 
American DJ Supply, Inc. and cannot 
be returned. For more information, 
call American DJ Supply, 800-333- 
0644. 


























REALITY CHECK 



Slim I D YOl TAKE ADVANTAGE 
(II THE SITUATION? 


I was speaking with a new client re 
cently who had a problem with the last 
Mobile DJ he hired. lie had called and 
booked the DJ the same week as the event. 
The price he was charged was almost 
double this DJ’s regular four-hour fee. The 
DJ justified the higher price by the fact that 
it was a last minute booking. Obviously, the 
DJ may have been inconvenienced by the 
late call, but did that justify the higher 
price? 


Apparently, this DJ had nothing booked 
that night. It wasn’t a multiple unit service 
that could simply assign one of their 
available guys to the party. This was a single 
DJ who probably w ould have spent the 
evening in front of the tube had (his some¬ 
what frantic call not come through. 


There are several debatable points 
regarding the exploitation of a client in 
need. If you believe it’s the only booking 
you’ll ever get from a client, then you may 
feel justified. However, if you believe you 
are creating a relationship with each and 
every client, then why start out by taking 
advantage of the situation? 


Let’s analyze why this client was in such 
a dilemma. Do you think he forgot about 
booking entertainment until the last 
minute? Probably not. More likely the 
entertainment he booked canceled because 
they got a better deal at another party, 
leaving him in the cold. 

On the other hand, if, in your conversa¬ 
tion with a desperate client, you show 
concern for their situation, and offer your 
services at your normal rates, you may 


by Mark Johnson 


develop a lasting relationship with the person 
and find your reward in future hookings. 


THE FLIP Sim: 

Is it unethical tor a Mobile DJ to cancel one 
booking for a more lucrative one and leave the 
first client in the cold? II you can juggle mul¬ 
tiple bookings, or see that the job is covered I >v 
another l )J, that’s one thing. But to leave the 
client with nothing marks that DJ as a poor 
businessperson and gives the appearance that 
this is a profession of rip-off artists. 

As it turned out in this situation, the client 
had hired a live band that canceled the week 
prior to the party. Even though the band was 
charging more than this DJ’s premium price, 
the client recognized that there is a difference 
between a $1,000 live band and a $350 MDJ 
charging $700. Granted, the client saved $300, 
but he really got $650 less of a performance. 

continued on page 26 
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Here's your chance to show off your DJ van, truck, 
bus, or hearse in Mobile Beat! Send us a color photo 
and look for the coolest DJ Vehicles on Earth in the 
Oct/Nov. issue! Send your photo in today! 
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On* now Ml A Series nl amplifiers deliver the power lh.it digital audio sources demand. 

Whether used lor mol inn pit lute sound tracks or live (onlemporary music, these models 
faithfully reproduce the extended dynamic range of today's technology. 

High powei, great sound, and a lull I ive Year Worry I roe Warranty. Why buy anything else? 

} 3 iM Ml w*ith A\ illiivtr.il iul f Mpht Ml A KfifiO c iimHincil, imcH jmlltmj mil 

I Mill mi K |h l i ilmmHmu.i ) nlim b,id. A ho .ivmlihlr t hr MIA MKH), witli up lei ‘WOw.ittsprr t funnel 

POWER AMPLIFIERS BY A5HL> f 

flshly Audio Inc., 847 Holt Road. Webster. NY 14580-9103 • Toll Free: 800 328 5308 • TEL: 716 872-0010 • FAX: 716-872 0739 
Canada: Cerraudia Oist Inc. 416-696-2779 • International Agent: E and E Exports Inc. 714-440-0760 

Internet: htlp://Www.a$hly.com 


There are several debat¬ 
able points regarding 
the exploitation of a 
client in need. Ilf you 
believe it’s the only 
booking you’ll ever get 
from a client, then you 
may feel justified. How¬ 
ever, if you believe you 
are creating a relation¬ 
ship with each and every 
client, then why start 
out by taking advantage 
of the situation? 

This is not about the 
relative costs and value of DJs 
versus live bands, however, this 
I )J pushed it to the point 
where the client felt taken 
advantage oh 

It’s said that the only 

m 

difference between a bank 
robber and a lawyer is that a 
hank robber uses a gun. We 
are in this business to provide 
a valued service to our clients. 
We advance our own value 
legitimately by using more 
sophisticated lighting, more 
involvement with the audi¬ 
ence, a wider range of music or 
maybe some dancers or 
entertainers. 

7b advance our rates to 
simply match the client’s 
budget is a practice that will 
limit growth. The real reward 
comes from being the client s 
first choice, without him going 
back to the yellow pages or 
newspaper ads. 7 hat’s the 
definition of a good business 
relationship: a mutual respect 
between two people with 
regard to the value of the 
product and the integrity of 
the price. 
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an external CD player, and spin die 


lor years, turn table 
mixing has provided Digi-Scratch disc. 'Hie SMX-i(XK) 


_. DJs vvitli analog 


allows vou to scratch forward. 


' scratch" effects that, 


backward and in both tlirections 


fortunately, can t lx- 


for an incredible scratch effect that 


rivals any turntable. 


isc Plavers and Cl )s. 


See how ihe Denon SMX-2(KK) 


now. 


Digi-Scratch mixer can put you hack 


Introducing die Denon 


in control of your performance 


SM X-2(X X), representing 


and most importantly, the music 


Denons first entry into the I)J Digi-Scratch It? Find out, at your 


mixer market. Imagine a full- 


local Denon dealer. 


tuned DJ mixer with Sample, 


Stutter and the world’s very first 


Digi-Scratch”. That's right, just load 




a sample from any input, including The First Name In Digital Audio 


Denon Electruitics Division of Denon Corporation (I’SAi. 222 Ncu Rd loxippany NJ tniS-i f 201 \ VV78JO 



















































THE COMPUTERIZED DJ 



THESE APPLICATIONS CAN HELP YOU GET CONTROL OF YOUR LIFE! 

By Ted Gurley 


T he phone rings and the voice at the other end asks 
if you have a DJ available on December 14 — 
what do you do? Do you fumble through a 
calendar looking for the month of December and then 
look at another list to figure out what Djs are avail¬ 
able to work that date? Or can you tell the caller 
within 15 seconds that you have a DJ available and go 
into your sales presentation? If you can find the 
information in 15 seconds, you are probably using a 
computerized scheduling program. 

Let’s look at three types of scheduling programs 
and information managers. These are the cream of the 
crop and each has a few unique features. Over the last 
decade, I have tried over a dozen different programs 
that claimed they would help me manage my DJ 
business. But the following are programs I keep 
coming back to again and again. One is bound to suit 
your business needs. 


I.oltts Organizer is the Swiss Army Knife of informa¬ 
tion managers. It is an integrated calendar, to-do-list, 
notepad, planner, address book, phone dialer, contact 
manager, and more. 


The scheduling concept is simple. You use a 
calendar that looks like a typical wall calendar where 
you keep a master list of appointments, meetings, and 
scheduled gigs which you can pass to a planner. The 
planner color codes each event and places a little dot 
on the actual day to the calendar. Just by glancing at 
this planner, within 10-15 seconds 1 can tell a prospect 
it we are available the day they are asking about. If i 
want more details, I can move the mouse pointer over 
to the dot and the program will display the details of 

that event. 



Not only do you have the 

w w 

calendar and planner 
handy, you also have 
all your personal and 
business contact 
information at your 


finger tips. The contact portion of this program holds 
extensive integrating e-mail addresses and a free form 
box for you to note comments about your contacts. 

I .outs < )rganizer for Windows is less than $ 10( L Two 
other good planners are Microsoft Schedule and Side- 
kick. 

Calendar Creator Plus is excellent in its simplicity. To 
date, it has sold over 1.5 million copies. This program 
creates calendars and that is all it does, but it does it 
very well. You can select sizes from a wall calendar to 
wallet size. You can customize it with graphics or 
make it very basic. You can print in daily, weekly, 
monthly, or yearly formats. 

It allows you to print out schedule calendars for 
each of your Djs every month. You can link informa¬ 
tion from Lotus Organizer to develop the personal - 
ized calendars. Attached to the monthly schedule 
calendar is a yearly planner that includes vacations and 
personal information for each DJ so you know when 
or when not to schedule that person. Calendar (Cre¬ 
ator Plus for Windows and Windows 95 costs less 
than $50. 

Info Select is a free form database that stores little 
ideas and details and allows you to search to get them 
back. It’s like a computerized shopping and to-do list. 

You will wonder how you worked without this one. 
Nothing else comes close to the power of Info Select. 
It retails for less than $1 50. 

Finally, il you want some DJ specific information 

managers to try out, pick up a copy of Plug In: The 

Guide to Music o« the Net at vour local bookstore. The 

* 

book, which I co-authored, is packaged with a CD- 
ROM that contains evaluation copies of Sbowhiz, 
Sbowdisc, InfoManager, ; Music Database and dozens of 
other music-oriented software programs. The hook is 
a guide to music and music business topics on the 
internet. 

Ted Gurley owns a DJ business in Dallas, Texas. He can be 
reached on the Net at tgurley@onramp.net. 
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Looking for DJs and KJs in 
cyberspace? Check out these 
electronic gathering places: 

USENET NEWSGROUPS: 

alLmusic.makers.dj 
alt-music.dance 
alLnw 

alt,music.techno 
alt. music, karaoke 
alt. weddings 

• CompuServe 
MUSIC INDUSTRY FORUM 
DJs/Radio, TRAX Entertainment! 

• America Online 
MUSIC MESSAGE CENTER 
Mobiles/Club Jocks/Equipment 

LIVE CHUT 

• AOL: People Connection [Private 
room) Keyword: djnet [Wednesdays & 
Sundays, 10PM ET) 

• CompuServe: Music Industry Forum 
to Conference, enter room RADIO/DJ 

[Sunday 9PM ET) 

• Starting Tuesday May 21 9PM ET 
and every Tuesday Dl Questions & Answers 

(DJQANDA) on AOL 


KOOL SPOTS ON THE WEB 

*Coiirtay of the Promo Netuwk 


DISCOWEB 

http://www.msci .memphis.edu/ 

*-ry bum p/disco web.html 

Paul Ryburn, who has a fully operational disco 
ball in his office, presents: top 101 disco 
songs, the hisrory of disco, disco around the 
world, city-by-city listing of disco clothes, 
clubs, etc. Information about hustle dancing in 
the USA, International Leisure Suit 
Convention* where to find disco merchandise, 
where to buy disco halls, videos, gold 
medallions, the world of dance music, Euro 
and Italo Disco, disc directory, disco 
homepages. 


THE LYRICS PAGE 

http:// 

archive.uwp.edu/pub/music/1yrics/ 

Great resource for karaoke venues searching 
for those hard-to-find lyrics* Lyrics may he 
found by entering words from the hotly of a 
song, typing the artist or title name or 
selecting the first letter of the artist s or 
groups name. 



Check out 
Mobile 
Beats 
Electronic 
spinoff on 
the Web! 


* 1*4 fS tj v w 
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LOWEST PRICE GUARUNTEED! 


Lighting 

Step into the future with 
the amazing new 


J * featuring 10 sound activated patterns! 


WE CARRY THE BRANDS YOU TRUST... 

AMERICAN DJCERWIN VEGA-DENON-GEMINI-MACKIE MARTIN MTX PIONEER 
OSC RAMSA SHURE SONIC'SOUNDCRAFTSMAN STANTON SONIC TECHNICS 


Amplifiers 


CO Players 


Controllers 


Mixers 


Stands 


Turntables 


Foggers 


Mirror Balls 


MinhStarlec II 


Vertigo 


Sum ay 


Mega Strobe 


Quartet 


Hyper Moon 


Avenger 


Aggressor 
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Join the new generation and step into the future of 
audio editing and mixing with the new GLI DC-4000 . 


GLI Sound Systems is excited to announce the arrival of its new 
professional dual CD player, the DC-4000. Included in its many features 
are pitch control and pitch bend with variable settings (4%, 8%, and 16%). 

It also features searching by track or frame, instant start ( <0.05 sec), 

3 modes of time display, and is built to fit the /9" rack mount standard. 

In addition, this unit is ^JL), c(Gh, and FCC approved. 


For more information on this or on any other GLI products, 

please call (800) GLI-PRO-I. Outside the U.S.A. and in NY, 

please call (718) 372-7849. 




GLI Sound Systems • 2691 West 15th Street * Complex B • Brooklyn, NY 11224 

(800) GLI-PRO-1 • NY: (718) 372-7849 • Fax: (718) 946-4151 
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WIN MORE BOOKINGS SIMPIY BY poste ,our 1080 insid0 " ,l5 box i 

EDUCATING YOUR PROSPECTS... WITH THIS HANDY HANDOUT! By Jay Maxwell 


eds, note: If you're targeting the competitive wedding market, making a good first impression starts with 
your initial presentation packet. It's quite common for a client to book a particular service just because 
they were swayed by a good looking, professional presentation. Along with all the essentials on your 
service, consider including an informational soft-seli. Here 's a handout Mobile Beat ’s Jay Maxwell, 
operator of Jay Maxwell’s Music by Request in Charleston, S.C. includes in each presentation packet. Its 
purpose is to educate each prospect as to the DJ concept, and give them a basic idea of what to expect 
at their reception. According to Jay, once clients read this, they realize it's easier to just hire the DJ who 
provided the piece, then to use it in interviewing others. To use. just paste your company name or logo 
inside this box and make copies of both sides of the page, ! 


A the planning is now 
behind you. You’ve 
made the walk down 
the aisle, proclaimed your 
love, and exchanged 
glistening gold wedding 
bands. Congratulations, 
you are now man and wife. 
Now it’s time to kick back, 
unwind, forget all the 
stress and celebrate the 
day at your reception. 

WHAT TO EXPECT 

First, the photographer 
may want to take a few 
more pictures at the 
church or wedding site. 
After that, it’s off to be 
greeted by family and 
friends who have come 
together for your wedding 
day. Don’t he surprised to 
receive an enthusiastic 
welcome as your DJ/ 


r, 1 Swear ...... 

...J.M. Monigomerv/Ai.i 4 One: 

2. Have 1 lino Yoi Lately .. 

... Rod S i i avar j/\ an Morrison 

e Keeper Of The Si aks. 

1 V* 

...Tracy Byrd 

4. Everything I Do.. 

... Bryan Adams 

v L .MORf.mABU. 

... Yu King * Nit aue Cole 

6. Cross My 1 li am.. 

...George S i rape 

7, Wind Beni \th My Wings .. 

... Bette .Midler 

K, Lncihinid Mfiorn ... 

...Rich nous Brothers 

1 j . Could 1 Ham Ihis Dam i. 

...Anne Murray 

10. Power Oi Love:... 

...Celine Dion 

n. What V Wonderful World .... 

... Lot is Arm si rung 

12. Always ..... 

.... AI LAN 1 EE SI ARK 

It. WoNDERFll ioNMilll .. 

... Eric Clapton 

14 .1 l.ovi Jin Way Voi Lost Me . 

_JJW. .Mon 1 miviera 

15. Here And Now . 

.... Lit her Y'andross 

i (>. Yin a Love Amazes Me ... 

...John Berry 

17. Lovi Of A Lii eti.vie . 

... Firehouse 

iK Kniji t ss Lovi . . .. . 

...Mariah (Aria a Li iiii ii Yandross 

it). When \ Man I.oais \ Woman 

... I'iri v Seedgi/Mii.hah Bid.ion 

20. Always And Forever .. 

... Heat wavl/Lm her Man dross 

2 u Veil Ar 1 .... . .. 

.... F.DDII R A 111 1 1 A CnYSI Al. CaYJ-E 

22. Can’1 Hllp Faming Is I.oae... 

... Flats Presley 

2 j. Can You Feel The: I.oa 1 . 

.... Elton John 

24. 1 m 1 Companion ... 

....Marc Cohn 

25. Beal iii ui. In Ms Eyes .. 

....Joshua Kadi win 


master of ceremonies 
announces vour grand 
entrance. It’s one of the 
things he or she enjoys 
most. And for the next 
few hours it will be their 
job to lead the festivities, 
play the music that is 
important to you and 
your guests, and keep the 
reception running 
smoothly. 

f 

Music is in I act the 
most important and 
memorable part of a 
reception. Reception 
guests seldom remember 
the meal or even the 
cake, but they almost 
always remember the 
music, especially if the 
DJ did a great job. 

WHO COORDINATES THE 
RECEPTION? 

The main reason wed¬ 
ding couples choose a DJ 
is that the selection of 
music a DJ can play 
spans across all ages and 
tastes. But aside from tin 
music, your DJ will also 
act as your master of 
ceremonies to help 
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RS.WX.D.Z cont’d 




2968 Avenue X Dept. M696 
W Brooklyn, NY 11235' 

(7181 332-5322 * fax (718) 332-6232 


FS 



E;Mail - sales@upstairs-records.com - 
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Web site-, http://www.upstairs-records.com 


CALL US TOLL FREE AT (800) 796-9731 


U.P.S. 


Technics M Vestax 

SL-1209/1210 PDT-5000 
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STaNTon 

Irackmaslor AL-1 

The '‘AL" seres is the ultimate for 
scratch mixing, it delivers precise 
groove and maximum record protec¬ 
tion, The Trackmaster needles screw 
right on to any DJ turntable with an “S’ 
shaped tone arm 


We Got 'Em! Gall for Low Price! 



P 

L 

A 

Y 

E 

R 

S 


DENON 

DIN-2000F MK2 

Denon's newest Dual CD Player has quickly 
become the industry standard. It features vari¬ 
able pitch (4% & 8%), instant start, pitch bend 
and cue to music,, 

18-bit 3 times 
oversampling & 

D/A converters. 

CALL FOR 
LOW PRICE! 



CD-9500 



i km-jo ncojcn s ook> cm 

Gemini s newest 
dual player fea¬ 
tures instant start, 
cue to music, 
precision search, 
pitch control, pitch 
bend, and an ail 
new 6-speed jog 
wheel, Reg. $729 



CALL FOR 
LOW PRICE! 


M 

I 

X 

E 

R 


Numnrk 

DR-1180 

Numark’s full size 
19" 4-channel 
mixer features 
6 line/2 phono/ 

2 mrc inputs, user replaceable crossfader, dual 6 
band equalizer, push button cueing, nuetrik mie 
connector,and 12VBNC t a a ^ n r 
Jighl connector. 


■JC **5^0 ^ five HAS 




* 164.95 


PS-626 

Gemini’s newest "Platinum 
Series' mixer offers every¬ 
thing you need in a small 
1(T wide mixer. 3 phono 
line inputs. Removable 
cross lade r, crossfade 
cueing, LED beat indica* 
tors and more! 


L 

I 

G 

H 

T 

I 
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Lyfa 



uerrxixw 


Hot new UFO style tig tit has 3 
axis & spins 360 degrees in all 
3 directions! 6 Didhraic 
colored beams shoot oui 
circular rays ot tight simi¬ 
lar to that of a UFO! The 
Alien follows its built in pro¬ 
grams so ai! you have 10 do is 
turn il on Si it works, no annoy¬ 
ing controller to operate 
£ program. Easily mount CALL FOR 
on a tabletop, ceiling, wait or T A \KT pi? Tpp 1 
truss. Only 341bs. Reg. $789^ W FKiiKj h ' 



AVENGER 

% i llTIM) Your Choice 

? * 139 . 95 * 

11 VEI PARTY FOGGER 



* 199.95 


VEt's Ortdron II is a 
hot new special effect. 
2 colorful 150W color 
balls turn clockwise 
and counterclockwise 
while spinnng around 
on its axis, throwing 
£4 colorful beams 
around I he room. 


LjlT 


/<no Kt 


in*" 1 *-! 


Powerful 700-watt fog machine 
pumps out 3,300 cubic feel of 
fog per minute. 

Includes internal 
m tank, hanging 
"bracket and timed 

remote caa i\p 
control. 


1 Quart Undented Fog Juhe,„$9.95 


c 

A 


ODYSSEY 


' ca 


MC-88 

* 249.95 


Odyessy's hottest 
selling case has to be 
the MC-88. Ifs a 

r black carpeted wood 
case with recessed 
hardware, 8 spaces on 
top hold your mixer and 
CD controller, and 8 spaces 
underneath hold your CD 
transport unit, amp and even 
a cassette deck. 


Odyssey's CD- 
100 case is an 
excellent case 
for transporting 
all your CDs. Its 
made to hold 100 
CDs in jewel eases or 300 
in plastic slip cases. Heavy 
duty case in Black carpel 
6.75 fl Hx23.2FWx12'D 



CD-100 

* 89.95 


f A5Y ORDERING INSTRUCTIONS: If you ore ordering tilli q njqor craft cord plestse dl mf store directly. If yee weft Io order riftn dwtk or Fioaqf 
erJer, pte indipde y&ur name, eddress, drrytiine pkne mm\xt bm ibtrtwsyou would Hu to purdiose on a piece of pepgr, Itonef wdars dear itfiraiglij; 
bwever, peiwid and cemjwny dieita rill delay yaw order 2 weeks for pnxe&af* Ahfjwofi n tk nol give rcfwrdi. w licrve 3 30 fey m rbe ccyr=ler 
niWge tin mast prciurts parte ti (grlridgts/Needles S ipecid urdered nedmfa ml nol be ccrepled far m Kmge, For pore de’t^s pte q| or 
wifi our CwlOTier krvice Department. For dirppiiu: handling and Rstimecepkasc edd S\ of your fold ittfi a S5.0C rcEnhnn (if mi order g SIM w bss 
then your total stopping drarge is 55,00). APO & FFO address plrac odd 1 Ot with a 510 nsniieum. feign addresses piease d 151 wtHi a SI § naan, 
fee rali Iot rhaiges* far air shipping and heivv & large raidnadbe [srakerc, tiflira, t®es). We ore nsm on ftc Intanetf Out E-rad address s 
sdei^vpsliis-rKftrtktDni, Prices in this d are iubjetf to change without noHce. ® ]JT6 IJpstgtrs Reads, Fik. 



maintain the proper flow during the reception. 

Your DJ will coordinate with your photographer to 
get all the right pictures for your wedding album. 

So while you may be thinking of hiring a DJ just 
for the music, remember to consult with him or her 
a few weeks before the wedding to discuss the 
desired order of events, such as the cutting of the 
wedding cake, the toast, and the bouquet and garter 
toss. As your DJ will be introducing you and your 
wedding party, it’s important they know how to 
pronounce all the names correctly. Your DJ will 
most likely ask you for the phonetic spellings of any 
challenging names. 


THE RIGHT MUSIC MIX 

Having a DJ you can trust to handle all the MC 
duties is important, but where most 1 )J s really 
shine is when it comes to knowing what music will 
get the crowd on the dancefloor. As a general rule 
the guests will not dance until after the bride and 
groom have had their first dance. This may be 
followed immediately by a dance for the bride and 
father and one for the groom and his mother. If 
other special dances are in order, they would be 
done next. In most cases, your DJ will kick off the 
dance portion of your reception right after the 
special dances. This gets the guests up and on the 
dancefloor so that they don’t begin to feel left out. 
Other festivities such as a dollar dance, or the 
bouquet and garter toss can take place at appropri¬ 
ate times during the reception. 

Proper planning for your reception should also 
include giving your DJ a guideline of the types of 
music (dance, country, beach, rock ’n’ roll, or 
oldies) that you want to be played. Keep in mind 
that you want all your guests to be satisfied, so 
make sure your DJ is prepared with a wide variety 
of music to suit all tastes. Also give your DJ a list of 
songs that you would like to hear during the meal. 
Just remember that your wedding day is a time to 
celebrate, so dance and enjoy yourself! § 
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96 SUPREME D.J. SERIES 


All New! 
Available Now! 



HEDGEHOG 


TM 


Superb centerpiece projecting hundreds of multi-col¬ 
ored, multi-pattern beoms which dance and twist to 
the beat of the music. Uses two high output 300w 
halogen lamps. What an effect! What a winner! 

(MSRP $279) ‘*199 SPECIAL RETAIL 



BOBCAT™ 

An exciting new projector which generates incredible 
and stunning shafts of dichroic colored beams. 
Incorporates a slip clutch system which spins offset fast 
and slow to the beat of the music producing an effect 
that must be seen! Uses one 50QW linear lamp. 
BOBCAT"" -SUPERB! 

(MSRP $423) *299 SPECIAL RETAIL 


r 



k m iu 

* 

v, y 


* 


TWINFLOWER™ 

A new compact powerful sound ectivoted double multi¬ 
colored moonflower effect with large coverage. Uses 
one 100W high output halogen lamp. 
TWINFLOWER'" - Two are better than one! 

*119 


(MSRP $162) 


SPECIAL RETAIL 




NESS has made 

the leading 
High Tech Effects 
extremely affordable. 
And Top Quality 
is Guaranteed. 
From NESS, 
of course! 


DUKE 


TM 


A stunning new special effects protector which features 
two frontal multi-colored dichroic reflectors which spin 
bock and forth to the music while inside die uniquely 
designed gobo wheel with 18 patterns rotate slowly 
to project o total of 286 gobo patterns combinations. 
Uses 2 250W high output halogen lamps. What a 
gobo mania! 


(MSRP $567) 



SPECIAL RETAIL 




BARON™ 

Very versatile fixture having two highly polished mirrors 
which move together or opposite to direct the ever 
changing color beams to walk or sweep the venue. 
Another set of beams split away from the multi-faceted 
concave mirror to create a muli-beom effect. Uses 2 
250W high output halogen lamps. 

BARON'" ■ o new way to achieve multiple effects at 
very cost effective manner. 


MINI FOGGER III™ 

A new compact yet more powerful fog machine with 
output of over 2500 cubic feet per minute thanks to 
its new valving system with 700W heating element 
and its specially designed pump. MINI FOGGER “ - 
the best value for your money! 

(MSRP $160) *119 SPECIAL RETAIL 



MSRP $612 



SPECIAL RETAIL 


Dealer’s Prices may vary. 
Limited introductory offer. 

For your nearest dealer call us. 


FLASH 750™ 

A new very strong ond blight strobe featuring a 1 SOW 
xenon flash double ended lamp, variable speed and 
intensity control ond an attractive housing. 

FLASH 750'"*Strong strobing mode very affordable! 

*229 


(MSRP $324) 


SPECIAL RETAIL 


111 SO. STATE STREET, HACKENSACK, NEW JERSEY 07601 
TEL: (201) 646-9522 ■ FAX: (201 I 646-1922 

































DJS RATIONALIZE 

THEIR SHODDY SERVICE WITH 

LOW RATES,OTHERS THINK BEING 
A “MOBILE DJ” PTE AI 

ISA LICENSE TO OltAL. 

%• 

By Robert A. Lindquist 

They are out there. Poorly- 
trained, under-qualified DJs who 
are having a negative effect on 
the whole profession. Some are 
simply hacks who take obs for 
rates lar below what most pro¬ 
fessional services could even 
consider. Others work for large 
i) | companies wit It slick market¬ 
ing who promise the client the 
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As a result, Dls who rely primarily on price 
to attract clients usually offer little or no 
customer service. In addition, they use 
substandard gear, carry a meager music 
library, and leave much to be desired as far 
as their personal interaction skills or the 
type of impression they make. 


highest quality, but deliver a disaster. They are the 
bottom feeders and con-artists of die DJ profession. 
Rather than swim along with the stream of DJs who 
take pride in their service and compete for a profes¬ 
sional rate, they simply take whatever falls through 
the cracks. Often, their rates are 50, 60, and even 75 
percent less than the reputable services. 

But this is not about unfair price competition. 
What’s really at stake is the credibility of the DJ 
profession overall. For the most part, these bottom 
feeders lack any significant level of training or 
experience, as well as the proper equipment to do a 
competent job. The one thing they have in their 
favor is price. They have learned that there is a 
segment of the population that will pay them to 
perform... at least once. 

While they may never be hired back, many of 
these I Js can get through a high school dance, class 
reunion, or summer picnic without causing serious 
long-term damage. The area they are sparking the 
greatest concern is the wedding market, where there 
is plenty of opportunity for the cut-rate, inexperi¬ 
enced DJ to really wreak some havoc. 

WHY SO CHEAP? 

Too often, prospective clients forget the old adage “If 
it sounds too good to be true, it probably is.” The 
fact of the matter is, no DJ or KJ with properly 
maintained, professional gear, a legal music library, 
and proper training would want to work a tour- or 
five-hour wedding for a hundred bucks. Most wed¬ 
dings take place on weekends and, while larger DJ 
companies may be able to handle multiple events 
simultaneously, the single operator is limited to a 


maximum of four events on a weekend (assuming a 
Friday night job, a back-to-back Saturday, and 
possibly a light Sunday afternoon gig). Regardless ot 
how much a DJ enjoys the work or how big a rush 
they get out of performing, any IM \\ ho would work 
four gigs for a total of $-100 (or less) is extremely 
challenged in terms of their business sense. As a 
result, 1 Ms who rely primarily on price to attract 
clients usually offer little or no customer service. In 


addition, they use substandard gear, carry a meager 
music library, anti leave much to be desired as far as 
their personal interaction skills or the type of im¬ 
pression they make. In other words, they aren't 
doing it just for the money. Some see it as a way to 
break into the business. For others, it’s an ego thing. 


LOW PRICE LOOP 

Most people who hire DJs, especially for weddings, 
are first timers. They don’t know what questions to 
ask and they certainly don’t know what the answers 
should be. In many wavs they are more in the dark 
shopping for a DJ then they arc shopping for a used 

continued on p. 37 
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Who 

Would 

lire 

This 

Out? 


“WPtaa” 


% 



'by 

■r 

Bruce Fletcher 


l 


not his real name) is a well-known mobile in a large subur¬ 
ban area. While other local DJs compete aggressively for jobs, Fred is booked solid, 
working as many as six gigs a week. His secret? Price! Fred charges just $75 a gig. 
And it doesn’t matter if it’s four, five or six hours. 

Fred’s hottest prospects are those whose first concern is money. “ 
love people who call and ask what I charge," he explains. “When I tell 
them my flat fee is $75, that usually clinches the deal.” Most of the 
parties Fred plays are at VFW halls, FOP lodges and in church base¬ 
ments. “We’re not talking the Ritz," says Fred, “But these people 
can party." And party they do. According to Fred, one recent 40th 
backyard birthday party ran seven hours. “The contract was for 
only six hours, and when it started running over, I just grabbed 
a burger and a cold one and said, ‘what the heck,’ if the amp 
overheats they can't complain. I’ve done my part." 


While others strive for an 


evening free of dead air, 

Fred programs It Into his show. 


Working for such low rates does have its drawbacks. For example, 
there’s little profit to reinvest into equipment or music, let alone put 
gas in his 18-year-old pickup truck. Fred has two old Realistic speakers 
with a distinctive buzz. He bought his mixer/amp combo from a band 
that broke up in 1980. Most of his music is on cassettes he dubbed 
himself and his light show is comprised of a mirror ball coated with 
cigarette tar and two pin spots. His music selection is basic, mostly 
50's and 60’s. He likes to talk on the mic a lot, or at least did, until he 
dropped his EV 635 into the punch bowl at a recent elementary school 
dance. Fred's banter revolves around jokes he steals from TV shows. 

While others strive for an evening free of dead air, Fred programs it 
into his show. “It builds the anticipation, ’what’s he gonna play next?’ 
they’re all thinking. Besides, it reminds them of what it would be like if I 
wasn’t there!" he exclaims. Since his music is played back mostly from 
cassettes, beat mixing is nonexistent. But music is only part of the picture. Fred 
considers himself an interactive entertainer, incorporating props, such as his 
personal favorite, the tambourine. “You can really get it going with a tambourine if 
you know what you’re doing," says Fred with a wry smile, “I’ve had people come up 
to me at the gas station and ask if I was the guy they saw getting down with the 
tambourine." 

Fred’s rates are low and he goes to the extremes to keep them that way. He 
offers this tip for getting free handtrucks: “Most hotels have lots of them and they 
don’t mind if you take them. It’s not like you’re stealing. You just have to act like 
you know what you’re doing. I always keep a bolt cutter on the truck in case they’ve 
chained ’em down." 

At 45, Fred has his own piece of the American dream: his own part-time DJ 
business. “He may be a bit of a slob, but he’ll work for damn near nothing, and 
that’s all it takes to get some clients to sign," one local party planner confided, 
adding, “I guess when people get a DJ for so little they don’t expect much. With 
Fred, they’ll get about what they expect. Personally, I can’t even tell what he’s 
playing because of that s— stereo he’s got." 

There’s no doubt that Fred is one Mobile DJ who has reaped sweet success from 
offering the lowest price in town. (> 
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car. If they call live different DJs 
and get prices ranging from $75 
or less to S425 or more, it’s 
bound to be confusing. 

Not surprising, most cut-rate 
DJs get their bookings through 
non-traditional channels. For 
example, it would be very 
unlikely to find one of these 

w 

jocks with a display at a mall 
bridal show, or even with an ad 
in the yellow pages. Instead, 
their jobs come through inter¬ 
office or inter-family referrals. 

V 

For example, Jane works with 
Mary and Maty’s cousin Fred is 
a DJ. Mary refers Fred. Jane, 
not knowing any better, makes 
him her first call. I red, who has 
plenty of white space on his 
booking calendar, quotes a price 
too good to refuse. At no time 
does the conversation enter into 
the DJ’s experience or abilities. 
For Fred it’s a booking. For 
Jane, it’s one less thing to worry 

about and, backed by Man ’s 

# ¥ 

recommendation, she feels she 
has made a good choice. 

LONG TERM EFFECT 

Ever had a prospect comment 
something like, “My sister had a 
DJ at her wedding and he was 
terrible. His sound system was 
horrible. He played heavy metal 
during dinner, didn’t have the 
right song for the bridal dance, 
screwed up the names of every¬ 
one in the bridal party', and 
wouldn’t play any of the songs 
my sister requested.” 

Most likely, the sister hired 
her DJ based only on price, 
without properly checking 
credentials, background or 
experience. Unfortunately, in 

continued on p. 38 
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Poor quality, cut-rate DJs have become 
a concern in almost every market. Often 
they prey on uninformed consumers who 
have no knowledge of what a professional 
DJ offers or what their rates include. To 
win the war with these bottom feeders, 
arm yourself with these ten proven 
marketing tips: 

1. Stay on the offense. Never assume 
that just because a prospect’s first 
question is about prices that they are 
shopping for the cheapest DJ they can 
find. Often, it’s just because they don't 
know what else to ask. 

2. Educate the consumer. You may not 

be able to compete with the cost cutters 
based on price, so encourage your 
prospects to stop thinking price and move 
up to the level where you can compete. 
Include in your standard information 
packet a printed sheet that will guide 
prospects in the right direction. (Don’t 
have one? Feel free to make copies of Jay 
Maxwell’s. It’s on page 31 in this issue). 

3. Confidence is key. Before you take or 
return a call from a prospect, prepare 
yourself mentally. Be positive, friendly and 
helpful. You can do the job as good as, if 
not better than, any competitor. Now get 
the prospect to be as confident in your 
abilities as you are. 

4. Control the call. When a prospect 
asks “What do you charge?” respond with 
something like: "Before I explain our 
special summer rates, I need to get some 
information on your event...” Skip beyond 
price and explain what you offer first. 


5. Guarantee your service. Assure 
clients that if they are in any way 
dissatisfied with your service, you will do 
everything (within reason) to resolve 
their concern. Consider t >dding a line to 
your contract that states if you, or the DJ 
you provide, fails to be: a) set up and 
playing on time, b) totally professional in 
appearance and in carrying out the 
appointed duties, c) prepared with all 
pre-requested music, you will refund 
$ 100 . 

6. Offer more for the money. Make a 
list of things which cost you little or 
nothing, but have value to the prospect. 
This might include providing a prepared 
music list (such as the Mobile Beat Top 
200 Promopiece) to simplify their 
requests. Doublechecking with the party 
hall in advance to make sure your plans 
coincide with theirs also looks good to 
clients. 

7. Follow up after the job. Send out a 
performance review card to each client 
Organize the most positive ones in an 
album for clients to review. Carry a 
pocket camera to each event and get a 
few snapshots. Mount these alongside 
the card from that job. 

8. Compare your rates. Make it a point 
to anonymously call one competing 
service each week, and inquire as to 
their rates. If your rates are significantly 
higher, you may have to substantiate why 
when asked by prospects. 

9. Make a video. Produce a profes¬ 
sional-quality video, but keep it short 
and simple. Focus on people enjoying 
your product! Include short clips of you 
interacting with the guests, but avoid 
(especially for weddings) wide shots of 
equipment or people dancing. 

10. Be realistic. All businesses have 
sales. If you sense that a prospect really 
is tied to a tight budget, and you have 
the date open, it may be to your 
advantage to give them a discount to 
lock up the job. That could be the job 
that gets you two, three or more 
referrals. 
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BUY 

DIRECT 

& 

SAVE! 


SPECIAL EFFECTS 
LIGHTING & 
PRO AUDIO 


VVir Are Proud To Offer You Some Of 
The Finest Names In The Industry 

AMERICAN DJ MARTIN 
CROWN STANTON 

GEMINI FURMAN 

QSC METEOR 

SELECO DENON 

We Are Committed To Offering 
You The lowest Possible Price. 
We Will Match or Beat Any 
Advertised Price. 

HUNDREDS OF ITEMS 
TO CHOOSE FROM 

We Accept Most Major Credit Cards 

C.O.D.'S Are Welcome! 

DESIGN 

CONSULTATION 
IS PART OF OUR 
SERVICE! 

CALL FOR FRF.F. CATALOG 

800 - 929-2149 


WESTERN 

STAR LIMIT 


the aftermath of a disastrous 
wedding, that fact is forgotten. 
Her DJ was bad, and now you 
have to reestablish this prospect’s 
confidence in DJs. 

On the up side, Mark Ashe, of 
Agawam, A lass., says that while 
cut-rate DJs may hurt the profes¬ 
sional services in the short run, it 
is helping to educate consumers. 
Ashe says, “Once someone is 
burned by a poor DJ, they imme¬ 
diately start sharing the experi¬ 
ence with family and friends. 
Word-of-mouth advertising is a 
two-way street and when it’s based 
on a negative experience it travels 
twice as last.” In the meantime, 
Ashe suggests using cut-rate DJs 
as a point of comparison, adding 
“Most o! them offer so little in 
terms of experience, customer 
service, or performance, they 
make those of us with serious 
operations look that much better.” 


The second effect that rate 
cutters have on the market in a 
specific area is that they reduce 
the perceived value of a DJ. If one 
or two DJs start cutting rates just 
to fill their calendars, and others 
follow suit, before long every one 
has a packed calendar and no one 
is making a decent wage. 

The solution, of course, would 
be for everyone to stick to their 
established rates. According to 
Jim Baxter of Colorado Sound ’N 
Light in Denver, Colo., “Most 
people’s buying decisions are 
based on fear. They buy a car 
when they fear the old one will 

m 

break down and leave them 


stranded. They stock up on food 
when they hear there’s a storm 
on the way. It’s human nature. 
Now apply that to DJs. Let’s say 
a client calls five DJs in a market. 
Four are relatively close in price 
but the fifth is way low. In most 
cases, the client is going to 
realize that there must be a 
reason why that D1 ’s price is so 
low. If they are really concerned 
about value and the quality of the 
performance they are going to 
get, they’ll choose one of the 
other four even if they charge 
more. Every market needs at 
least one cost-cutter so the rest 
of us have a point of reference.” 

Of course, there are also 
those prospects whose biggest 
fear is being overcharged and 
that makes them tasty prey lor 
the rate cutters and bottom 
feeders. If they happen to call 
two or three discount DJs before 
you, they may not get to 
you at all. 

Baxter says it all 
comes down to the need 
for DJs to understand 
their market and care¬ 
fully tune their selling 
skills. “I learned early on 
that rhere are five types 
of customers. That’s why 
Ford and Chevy offer more than 
one model and why there is K- 
Mart, Sears and Nieman-Marcus. 
If all a client wants is low price, I 
won’t pursue it hut I know plenty 
of 1 >Js who will, especially if all 
that client w r ants is someone to 
play music. Some consumers 
want steak, others are happy with 
hamburger. I just wish more DJs 
would make up their minds as to 
which segment of the market 
they w'ant to go for and just do it. 
As for those clients who choose a 
DJ just because he was the 
cheapest in town... they won’t 
make that mistake again!” 

# 


If one or two DJs start drastically 
cutting rates just to fill their 
calendars, and others follow suit, 
before long every one has a 
packed calendar and no one is 
making a decent wage. 
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These top DJsdidn’t want money 

to endorse our products. 
They wanted our products. 



DJ/producer, S.Y.C 

"The mixer to mix it up with.” 

With a signal to noise ratio of loodb, a 5 -band graphic equalizer and 
balance control, the 5009 mixes up like a high-end board. But the 2 . 5 kg 
weight and detachable 45 and 25mm crossfaders prove it's really 
the perfect mixer. 



Streetmaster 5009 



p M - 05 Pro 


D J Riieltmatic 

DJ/protiueer, Suit Francisco 

“A fader as smooth as a DJ’s skin... 

and a layout that steps up performance.” 

Revolutionary Double Panel System allows for obstruction-free 
fast mixing. Selectable input switches fit into any of 8 positions. 
Supersmooth “Photo Coupler" crossfader enables on-the-fly curve 
adjustments for any style mix. The ultimate high end scratch/performance 
mixer for the professional D). 


m 

Champion f)J. San Francisco 

Larger pitch range and lots more leeway... 

everything weVe been begging for.” 

This table starts up with i. 6 kg-cm of torque. Static balanced 
floating arm virtually stops acoustic feedback, illuminated 
VU meter, + 10 % pitch control fader and electronic brake 
system. It’s all you want in a high-end table. 



Streetmaster 5005 



IF Om 

■ 

Champion Df. San Francisco 

The ultimate artillery for all your battles.” 

The 5005 scratch mixer includes four inputs with two program 
faders, vertically mounted changeover switches and 
detachable 45 or 20mm crossfaders. Rugged construction 
stands up to daily demands and grueling competitions. 


Tracoman Incorporated • 3015 Greene St., Hollywood, fL 33020 • Tel 954/ 927-3005 * Fa* (800) 899-5990 or 954/929-6405 Jk 
On the West Coast: 1747 Standard Avenue, Glendale, CA 91201 • Tel 818/543-3278 • Fax 818/543-7015 

In the Southwest: 11425 Mathis, Suite 405, Dallas, TX 75234 • Tel 214/831-8860 • Fa* 214/831-8864 ^^4 v 

BBS: 954/927-1538 * Email: tracoman@tracoman.com ©1996 Tracoman give DJ'S what they want. 





HERE’S A MIX OF UPS & TRICKS 
TO HELP YOU IN THE HUNT FOR 
MORE JOBS, BETTER BJS AND 
Tllli PERFECT PERFORMANCE 


T he U.S. Department of Vital Statistics 
reports that in 1995 over 2.3 million 
couples tied the knot The average cost 
of an American wedding was $8,000 with over 
half of that being spent on the reception. With 
$400 as the average cost of a DJ (bands are 
higher), the total tops the $1 billion mark. Is it 
any wonder why so many DJs and bands are 
looking for a taste of this pie? As we head 
into another wedding season, here are a few 
hints to help you find and train new DJs for 
your staff as well as sharpen your own perfor¬ 
mance and selling skills. 
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Star Search 

FERRETING OUT THE FINEST DJS AND DANCERS 

by Jackie Silver 


With the growing popularity of Dj s, weddings have 
become elaborate, lively, and entertaining. Many 
clients of the {1 )’s want a reception that incorporates 
new levels of fun and excitement. They want more 
than just a good party, they want an event that will 
virtually overwhelm their guests. 

OPEN AUDITIONS 

In many metropolitan areas, the trend is toward the 
'‘performance” or “full-production” DJ. The key to 
successfully coordinate and play a “full-production” 
wedding is having a good pool of qualified people. 
Finding a talented staff is always a challenge. “We 
hold auditions once a year in the summer to acquire 
new talent,” says Bobby Morganstein, of Bobby 
Morganstein Productions in Philadelphia. He sug¬ 
gests targeting local universities and dance schools, 
asking for referrals from current staff members, or 
even keeping your eye out at your own parties for 
budding new talent. I) Is can be acquired by placing an 
advertisement in your local paper or putting up a 
bulletin at local high schools. 

MCs may be the most difficult staff members to 
find. They must not only be personable and enthusi¬ 
astic, but reliable and dedicated as well. 'You'll prob¬ 
ably want to rely on word-of-mouth referrals or 
promote one of your most-requested dancers or DJs 
to M ( 1 status. “The M<'s are the backbone. I heir 
personalities are all-accommodating and willing to go 
the extra mile to give our clients the party of their 
dreams. They make the clients feel comfortable and 
make them an integral part of the entire planning 
process,” says Morganstein. 

TEAM PLAYERS 

Each staff member has a particular job to do. I he 
MCs coordinate the events of the party and are the 
forefront personalities of the operation. I le or she 
meets with the client beforehand to plan the party. 

! icn they collaborate with the various components of 
the party stafi (i.e. photographer, videographer, 
caterer, decorator, etc.) to make sure that everyone is 
clued in as to what is going to happen at the party. 


The DJs who actually play the music arc behind 
the scenes. The dancers are considered “party 
motivators.” Their job is to energize the part) by 
interacting with the guests and wedding party', 
using their personality to generate an air of excite¬ 
ment. The dancers are not hired to “show of i ' or 
cake the spotlight away from the guests of honor or 
the family; they are merely an enhancement to the 
entire atmosphere. 

MCs may be the most difficult staff 
members to find. They must not only be 
personable and enthusiastic, but reliable 
and dedicated as well. 

Usually, these types of weddings consist o) at 
least one MC, two DJs, and two dancers. The size 
of the staff can be adjusted to suit the needs of the 
client. You may want to add more dancers for a 
larger party. A good rule ol thumb is about one 
dancer for every 40 guests. “In the beginning, we 
offered dancers as free add-ons to the existing 
packages,” said Morganstein. “People really liked 
the dancers and the idea really caught on.” 

T0A‘T 

If you use dancers, you'll need to provide them 
with costumes. Costumes should be fun and 
colorful, but tasteful. Dancers usually wear black 
dance pants, black lycra T-shirts, and black dance 
shoes. All of the costumes should be able to fit over 
the base outfit. This way the dancers do not have 
to undress to change into their costumes. If you 
can not afford to hire your own dancers with 
costumes, you may want to contact another enter¬ 
tainment company or dance troupe and subcon¬ 
tract your dancers from them. In most cases, the 
dancers will come with their own costumes. 

For costume ideas, try the Video Costume Catalogue. Van can call Bobby 
Morganstein Productions at (21S) 947 6935 for more information I he 
uriter, Jackie Silver, is public relations^ client relations^ and marketing 
coordinator for Hobby Morvanstem Productions, Philadelphia , Pa. 
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by Tom Gardner 

Over the last decade, we have seen 
quite a metamorphosis in the DJ 
business. It used to be the choice 
was between a band or a DJ. Now 
couples planning a wedding have 
more options than ever. They can 
choose a live band, DJ, DJ/KJ or 
one of the newest additions to the 
menu, the one man band/DJ (who 
performs older tunes live and spins 
the new stuff)* and the perfor¬ 
mance DJ (who brings along an 
entourage of performers). For 
those of us who target the wedding 
market, these changes effect not 
only our performances but also the 


approach we take to presenting our 
service to potential clients. 

When it was just DJs and bands, 
the selling points were obvious. 
Our main obstacle was whether or 
not the customer wanted the 1 )J 
sound or the presence of a live 
band. Now we have that same 
challenge, plus we’re dealing with 
confused couples who are not sure 
what they’re looking for but are 
deathly afraid of hiring the w f rong 
DJ (see “Turning the Table on 
Cut-rate, Cut-throats” in this 
issue, page 37). 


So how do we untangle this mess 
and create a clear picture of what 
w f e do for the client? I suggest 
using this four-part approach to 
educate the customer: 

1. Segment the industry 

2. Identify what w r e do 

3. Compare to the competition 

4. Sell our strengths 

Let s assume you are an indepen¬ 
dent DJ or small company. You do 
all types of parties but rely heavily 
on weddings. Your repeat and 
referral business is doing fine but 
you’ve noticed a marked decrease 
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Leading the Way in Design Innovation of the 
Absolute Best Quality Built Gases in the Business! 

• Multi-layer plywood construction 

• Heavy-duty steel hardware 
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in new wedding business from 
advertising). Everyone seems to be 
choosing a larger, multi-system DJ 
company that’s been advertising in 
all the bridal 
papers and appear¬ 
ing at all the bridal 
shows. It doesn’t 
make sense to go 
head to head with 
the company 
because you don’t 
offer that type of 
service, and it 
would take a lot of 
money to effec¬ 
tively counter their 
advertising. You 
need to create 
vour own niche 
and educate your 
customer. 

Here’s how overcame this 
problem in my own business. In 
order to gain a marketing advan¬ 
tage over the many “all occasion’ 
DJs in die area, I created a new 


type of DJ called “The Wedding 
DJ,” and became the area’s first to 
use this specialized title. Many DJs 
may say they are wedding 1 1 Is 
because they play weddings. 


but I have taken this to the ex¬ 
treme. When I travel through the 
sales process with my clients, I 
constantly reinforce the fact that 
there are many all-occasion |s 
and even performance DJs they 


could consider bin, as they are 

V 

planning a wedding, doesn't it 
make sense to hire a wedding 
DJ? liy segmenting the market, 

I only sell against other wed¬ 
ding DJs. Will 
this hurt your 

m 

non-wedding 
business? No. You 
can be a wedding 
DJ and an all- 
occasion DJ at the 
same time. You just 
need separate sales 
materials ami ads. 

The tighter you can 
define a specialized 
segment of the market, 
the easier it is to convey 
the message to your 
potential customers and 
book more work. 'The more 
professional we all are, the 
better reputation our industry 
will get and, consequently, will 
justify' higher rates. #1 



,>Li T V 



OR ASK YOUR VENDER 


Licensed exclusively for Hof Hits 
by MCA Records Inc., Special Markets A Products 

and SOWY Music Entertainment Pm. p Special Products for CO Jukeboxes, Mobile, Club, and Radio D Si only. 


Hot Hits offers 
14 of the most current hits in 
six formats; Country, R&B, Pop, Rock 
Adult Contemporary and Pop Dance. 
Plus, specialty discs that include 
Summer Hits, Jukin , Mexican, 
Dancin' Country, Christmas 
and others. 
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By Mike Ficher 


MC Slammer 


HOW TO TALK A G(Mtl> GAME 

With music emphasis given to particu¬ 
larly the first, last, and bridal dance 
songs, the public introduction of the 
wedding party is often an overlooked 
aspect of a DJ’s reception responsibili¬ 
ties. 

Since the announcement of the 
bride and groom’s chosen circle is 
usually the first contact between a 
DJ and the audience, it can play an 
integral role in establishing the tone 
for the event and developing a 
rapport with the guests. 

A flawless, upbeat presentation can 
invigorate a solid first impression anti 
validate your professionalism with the 
audience. A careless, monotonous 
delivery may question the Dj’s all- 
around abilities. Here are some basic 
guidelines and suggestions for new DJs 
just learning the ropes of receptions. 

There are four generally accepted 
means of executing the wedding party 
introduction: 

Grand processional. This 
includes the complete wedding party 
line up, comprised of (in order of 
introduction): (Note: The woman 
should always be introduced first with 
her escort second). 

1 Parents of the groom 2) Parents 
of the bride 3) Bridesmaids and ushers, 
beginning with the last couple and 
ending with the maid/matron of honor 
and best man 4) Bride and groom 

Check with the bride and groom to 
determine which introduction thev 

V 

would prefer (i.e. Mr. and Mrs. John and 
jane Smith, Air. and Mrs. John Smith, 
John and Jane Smith). 

Processional. Just the bridal party' 
here. Omit the parents of the bride and 
groom. Introduce the bridesmaids and 
ushers first, followed by the maid/ 
matron of honor and best man, with 



bride and groom last 

Bride and groom. The parents, 
bridesmaids, and ushers are omitted and 
only the bride and groom introduced to 
the assembled reception guests. 

No introductions. Because of 
circumstances (i.e. multiple previous 
marriages) or design (i.e. informality, 
shyness . occasionally a couple may elect 
to forsake introductions altogether. 

Although it is not necessary to adopt 
the guise of Casey Kasem for the 
introductions, here are a few tried-and- 
true suggestions to inject excitement, 
professionalism and distinctiveness into 
the announcements. 

Know what to say - Never assume you can wing it. In the thick of getting 
everyone’s cooperation and attention, it’s easy to get distracted and forget to 
announce someone. Write out your basic introductions so you have some¬ 
thing to keep you on track. 

1 Von ounce the names correctly - This seems like a no brainer, but the 
importance of accurately pronouncing each name cannot be overstated. 

Secure a list from your contact (bride, groom, parents) prior to the event, 
review and ask about the proper pronunciation and accents. Get into the habit 
of writing down a name’s phonetic pronunciation, hen practice, to build 
confidence and comfort. 

Vary your descriptive words - Occasionally bridal parties may possess as 
many members as a starting football line-up. Employing the same transition 
word from bridesmaid to usher, such as “with,” may become monotonous. 
Modify your word selections — such as with: escorted, accompanied, ushered, 
chaperoned, and attended — to add variety and spice to your transitions. 

Vary your inflection - Don’t read. Announce. Avoid falling into the same 
vocal rhythm by adjusting your voice patterns for each introduction. ! listen to 
radio personalities, commercial voice-over artists and news anchors to observe 
how they inflect on certain words and syllables, modulate their phrasing and 
create the sense that they are not reading copy but conversing with you. 

Get on the floor - If you have a wireless microphone, abandon the 
sanctuary of the console. Bring your list and gain a visible location on the 
dance floor or at the edge of the stage. If you’re on the floor, don’t block the 
wedding party’s passage or commandeer the center of the hardwood. This 
technique can develop a camaraderie with the guests — always a positive 
feeling. 

The introduction of the wedding party is an opportunity to showcase your 
all-around skills as an entertainer and open the path to a great reception. 

Make the most of this first impression! 
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Can Mobile DJs make or break a new release? 

Mobile DJs continue to strive for acceptance and legitimacy as a major 
player in the music industry, but have constantly battled the misconcep¬ 
tion that their exposure is limited. Unlike club DJs. who have tradition¬ 
ally had a rapport with record companies for their new-music promo¬ 
tional skills. Mobile DJs have generally gained ‘no respect" in this area. 



In the past few years, that concept has been put to the test. The recent 
boom of specialty ,'Ds released by various artists specifically for play at 
weddings is just one indication of the acknowledgment that Mobile DJs 
hold the cards for these artists to be successful. Since it is original 
material, the odds that a band will play it are slim. The success or 
failure of these releases hinge largely on the promotion and use of this 
music by the Mobile DJ industry. 

We gave a listen to three of these wedding compilations, which contain 
all new and original material. Unique aspects of each are spotlighted 
(see chart). 


Moiv Family Valuta 

* 

A recording of a somewhat similar genre, 
but with a specific focus, is Tools For the 
Trade , touted as "A Collection of Songs 
to Help Fathers Build a Lasting Relation¬ 
ship With Their Children," by Steve and 
Annie Chapman. It is basically a compila¬ 
tion of selections from the Chapmans' 
works (established Christian contempo¬ 
rary artists) from the past 10 years. One 
cut, “You’re The Only Little Girl,* has been 
slowly gaining popularity in the mobile market as an alternative to 
"Daddy’s Little Girl." All in all, this CD provides 10 cuts for many family 
event applications. For more information: S&A Family, Inc., P.0, Box 
41275, Nashville, Tenn. 37204; (615)385-2530 . 




Anniversary 

CeHnAon Dance 

_ | _ 

remans a 

DJtavorfc 

By Mark Ashe 

Looking tor a smooth segue 
from the ’’special" dances (i.e.: 
bridal dance, father/daughter 
dance, etc.) into “open dance" 
time? A tried and true DJ 
favorite, that has always worked 

m 

well for me, is the “Anniversary 

m 

Celebration” dance, known to 
some D|s as the “Generation" 
dance. The purpose of this dance 
is to get as many of the guests, 
particularly the older folks, into 
the mood of the party from the 
be ginning. 

You start with all the married 
couples, gradually eliminating 
them, couple by couple, until the 
only couple left on the floor is 
the one that has been married 
the longest. It works best right 
after the last special dance lor 
the bridal party, but you can lead 
into this anytime during a 
reception. 

Here’s how it goes: Announce 
that you would like all the 

m 

married couples to join the bride 
and groom on the dancefloor for 
a very special dance. 

continued on page 46 
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Anniversary Celebration Dance cont'd 


Once everyone is on the floor and you have 
their attention explain: “Ladies and Gentlemen, we 
all know which couple here has been married the 
shortest time, now let’s find the longest married 
couple with us today. This is called the Anniver¬ 
sary Celebration Dance and during this next song, 
I’ll be calling out a number of years... five, 10, 15 
and so on. Each time I call out the years, would 
every couple married less than that amount of time 
step to the outside of the dancefloor?” Once 
you’ve explained the rules, start the dancing with a 
good all-ages ballad — my personal favorite is 
“Endless Love.” 

Approximately 60 seconds into the song, 
announce “Five years... will every couple married 
less than five years please step to the outside of the 
dancefloor.” Next eliminate couples married less 
than 10 years and so on, moving up five years each 
time until you reach the longest married couple 
(sometimes 50-60 years). I usually bring the 
wireless out and ask the longest-married couple to 
share their secrets or so many years of wedded 
bliss, how they met, etc. This usually leads to some 


good chuckles. I ten close it out by getting them a 
big round of applause and opening the floor for 
everyone. This takes some practice and timing, but 
you will soon master this crowd pleaser. 




Products 


60-C SKIFF ST. 
HAMDEN, CT 06517 

903-407-1892 or 
EMAIL us at: 
Hitcch@connix.coir 
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Experience the Magic the Mojo Series ' 

will do for your DJ System. * 

A whole new class of products from Rane 
will suddenly appear in Nashville, 
at summer NAMM. 

You'll be astonished. 






TECH TALK 


by George Mohr 


Maxed out mixers 


FlYIMNG HIE PFKFHT MINFK 
TO MA1131 YOU NOUS 


It’s summer and the temperature is 
rising, along with the average DJ 
company's bookings. During this 
season of profitability from proms, 
graduation parties and receptions, 
you may be considering upgrading 
your system. One area where many 
Dis have the most difficulty in is 
selecting a new mixer. 

There is a wide variety of mixers 
on the market today and I have 
seen people completely bewildered 
by what is available. The reason for 
this is that the mixer is the hub of 
activity, or the “heart” of a DJ 
system. The features that are in a 
mixer vary greatly from one model 
to another. The uses of these 
features vary greatly from DJ to DJ. 
let’s take this time to go over what 
features are available in a mixer 
and what to consider when pur¬ 
chasing one. 



WHATCHA CAN GET 

TONE CONTROL-This can be either a 
simple bass and treble control or a 
full, multi-band equalizer. It is used 
to “shape” the sound (add or 
subtract the amount of bass, mid, 
or highs in a selection). If you have 
an external EQ, then having one in 
the mixer is not necessary. For DJs 
not using an outboard EQ, tone 
controls are essential, 

REMOVABLE FADER - This facilitates 
removal and replacement of a 
fader if it should break. This is 
most common with crossfaders 
and is a must for scratch master 
DJs. 


On a basic level, all mixers 
must have at least two music 
source channels, a microphone 
input for voice-overs and a cue 
system to monitor in the head 
phone one channel while the other 
is playing out to the crowd. The 
number of inputs provided for each 
channel and how the cueing 
system operates are consider¬ 
ations to take into account. 

Beyond these basics, DJ mixers 
have numerous other “bells and 
whistles’ each with a specific 
mixing purpose. So that you can 
begin your search knowing what 
features you need, here’s the 
rundown. 


REVERB / ECHO - This is a special 
effect that enhances the “spatial 
quality" in the music. Most karaoke 
DJs like to have this in a mixing 
board as it gives the microphone a 
more “live" sound, making the 
singers voices sound fuller. 

TALKOVER - This switch reduces the 
music level as you speak in the 
microphone so you don’t have to 
“ride" the music level control. On 
more some mixers, this feature 
can be set to sense when some¬ 
one speaks in the mic and drops 
the music to a level preset by you. 

SOUND EFFECTS - A preset selection 
of electronic sounds are built into 


some mixers. They usually are a 
bomb drop, phaser, machine gun, 
UFO landing, or the sound of 
someone releasing an envelope of 
noxious fumes, 

TRANSFORM SWITCHES • These are 
mostly found on smaller mixers 
which competition DJs (scratch 
masters) use. This allows the DJ to 
“cut" one channel in and out while 
back cueing the record and gives 
the record a “chopped” sound 
when switched in and out fast. It is 
usually a faster alternative to 
moving the crossfader back and 
forth. It also helps cut down on 
crossfader wear. 


SAMPLER - A sampler is a small 
chip inside the mixer that “records" 
any sound you place into it Many 
samplers allow you to “loop” a 
portion of a song to make it longer 
or remix with it. You can create that 
ever-so-popular “ssss-ss-ssss-ttt- 
udder" effect with it. However, 
since the sound is not recorded on 
a tape, sound quality and the 
length of time usually dictates how 
a mixer is priced. Also most mixer 
manufacturers have a sampling 
mixer that will allow you to store 
more than one sample in the mixer. 


DIGI-SCRATCH - This is a relatively 
new effect which elaborates on the 
sampler idea and gives the user a 
“scratch wheel" that allows the DJ 
to manipulate the sound much like 
scratching with a record. It too can 
record any sound into memory. 
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MULTI-CUE - This allows the DJ to mix a part 
of the output back into the headphone. 

Some DJs like this feature as it allows them 
to make the entire mix in the headphone. 
This is useful for clubs because the club 
owner does not have to use booth monitors. 

EFFECTS LOOP - This is a switch {or series of 
switches) that allows you to route the sound 
of an outboard device through the mixer (i.e. 
a reverb unit, compressor, EQ or sampler). 

TAPE OUT - This is a special output on a 
mixer for recording your mix on a tape deck. 

It allows you to raise and lower the master 
volume control on the mixer without affect¬ 
ing the sound on the tape. 

ZONE OUT / BOOTH OUT - These are extra 
outputs which mimic the output of the 
master volume control. This gives you 
independent control over several “zones." 
This feature is mostly sought after by club 
owners; clubs usually have a few listening 
areas and the user may want to have a 
different sound level at each one. 

DEFEATABLE PHONO PREAMP - This allows you 
to disable the phono preamp with a flick of a 
switch and turn your phono input into a 
regular line input. This is very beneficial to 
those DJs who have vinyl, but plan on going 
to CD players in the future. While disabling a 
phono preamp later on can be done, most 
service houses will charge over $40 per 
channel to do it. 

QUALITY VS. FEATURES VS. PRICE 

Generally the more bells and whistles you 
want and the better the board is made, the 
more you pay. While lower-priced boards with 
decent sound quality and a great deal of 
features exist, if you want low noise, a great 
sounding sampler and all the bells and 
whistles, be prepared to spend $800 to 
$1,500. G’Day and happy shopping! 


Should you have any further questions about 
this or any other technical matters , feel free 
to contact George at Abracadabra Lights and 
Sounds, 1153 Deer Park Ave, N . Babylon, 
N.Y. 11703 . (516) 667-2300. # 


PINTO NOVELTY CO 


A Wholesale Distributor Specializing in 
All Your Basic Party Good Give-Aways 


JVJ A D H n 


Beach Balls $6 doz. 

SPECIAL Buy 4 doz. Beach Balls for only $20111 
Hula Hoops $9 doz. (ml 3 

And no summer's complete without 

„§ HULA SKIRTS! ^ “ 




We cany 48" stadium 
inflatable beach balls! 


1 . '• (Mirtj iMK'litiu:** 

27 Hats for only $29.99 

• 3 Indian Headdresses • 4 Straw Cowboy Hats 

• 4 Police Hats • 4 Sailor Hats 

• 6 Construction Hats • 6 Firemen Hats 


CALL AND INQUIRE ABOUT OUR 
PERSONALIZED PARTY PACK SERVICE! 

718-252-2588, fax 718-252-2891 

Open Mon. - Fri. 9 a.m. - 6 p.m.. Sat. 10 a.m. - 2 p.m, 

24-hour answering service available! 

It Pays to CJail Pinto Novelty! 

1 - 800 - 854-8490 
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Direct lo disk 

With the new CDR620 compact disc 
recorder from Marantz Professional 
you can record your own audio CDs, 
CD-ROMs, Photo CDs and Video- 
CDs right at home. The write-once 
CDR620 incorporates one-bit A/D 
and D/A converters, a sample rate 
converter, digital audio delay and 
automatic track incrementing and 
indexing from CD, DAT, DCC and 
MD. Can be used as a stand-alone 
recorder or with a PC or Mac via its 
SCSI-1! interface. $5,000 list. 

Marantz Professional 

P.O. Box 2066 • Corporate Btvd. Ste D 

Aurora. It 60504 • {708} 820-4800 



Two rackmount CD player. Tuner and Preamp combos from iVlaranlz 

The PMD850 and PMD820 are two innovative rackmount components offering a high-quality stereo 
preamplifier, AM/FM/FM stereo tuner and builtin CD player. Both models feature full remote-control 
source switching, programming and motorized volume control. The PMD820 includes a stereo pre¬ 
amp with phono inputs, tape inputs/outputs and tone controls. The PMD850 offers 5-channel 
Dolby pro Logic decoding with DSP surround processing, front and rear panel video inputs and video 
switching. Other performance features include multi-source control and multi-room operation with 
an optional remote control kit. PMD820 and PMD850 retail for $799 and $1199 respectively. 

Marantz Professional 

P.O , Box 2066 • Corporate Blvd. Ste D 

Aurora, IL 60504 • (708) 8204800 
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ShowMYo announces new 
special effects projector 

The Accustar Power™ from Show*Pro is an in 
telligent projector that produces a linear 
multibeam effect using a frontal multimirrored 
barrel. Ten carefully selected dichroic filters plus 
white and biocolors are achieved through the 
fully rotational color wheel. Features 13 gobo 
patterns, variable speed strobe from 1 to 13 
flashes per second and high speed shutter for 
blackout. Accustar Power utilizes a L5QW metal 
halide single-ended lamp which offers excellent 
and consistent color temperature of 4.200 de¬ 
gree kelvin. 12.000 lumens output and 10,000 
hour life. Meets UL and CSA standards. 

NESS. Inc. 

Ill South State Street • Hackensack. NJ 07601 
(201) 646-9522 * Fax: (201) 646-1922 



New MiniDisc recorder with Hoi Slavi from Denon 

The DN-llOOR's revolutionary Hot Start feature enables users to assign up to 10 different Minidisc 
tracks to the unit's 10 independent Hot Start buttons for instantaneous track playback. A Cue Detent 
function can cue to the point where the sound actually starts, rather than the begining of a track, oi to 
any desired point within a track. Offers unlimited capabilities as a sampler for DJ. broadcast and post 
production applications. 

Denon Electronics 

222 New Road • Parsippany, NJ 07054 
(201) 575-7810 * Fax: (201) 808-1608 


MX oilers new mid-priced 
16 -sec. samplin'* mixer 

The MX3000 is a high performance mixer with 
inputs for three turntables (switchable to line 
inputs), five line sources including CD, MD or 
tape players and two DJ microphones. The 
unit also features a 12-bit, 16-sec. digital 
sampler, assignable crossfader, nine-band EQ 
and low-cut mie filters. $599.95 

MTX 

4545 £ Baseline Road • Phoenix, AZ 85044 
(602) 438-4545 * Fax: (602) 4383692 



iune/July 1996 51 





















































ITS HOT 



AKAI 
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Super tech l)J sampler/workslalion 

The Remixl6 is the first product of its kind to offer DJs a 
digital sampler with floppy disc storage and 16 assign¬ 
able trigger pads for sample playback. The unit features 
inputs for a phono and line source and MIDI in/out con¬ 
nections. A built-in crossfader lets you mix between the 
input source and the sampler. Other innovative features 
include a Beat Loop Function that lets you play back a 
loop at a BPM count you assign. Remixl6 afso includes 
variable pitch, built-in sequencer, SCSI interface for large- 
capacity external storage devices and memory expansion 
up to 18MB for 2.4 hours of sampling time. 

AKAI Professional 

P.O. Box 2344 • Fort Worth, TX 76113 
(817) 336-5115 • Fax: (817) 870-1271 


lull-ranvo. self-powered speaker 
from Electro-Voice 

The Sx200a is a portable, 12-inch, two-way loudspeaker 
powered by its own interna! 350-watt amplifier. Weighing 
just 47 lbs., the Sx200a delivers very high output perfor¬ 
mance (126 dB at 1 meter) and extended frequency range. 
The speaker enclosure is made of high-impact polypropy¬ 
lene structural foam and features integral carrying handle 
and inserts for flying hardware. 

Electro-Voice 

600 Cecil Street • Buchanan, Ml 49107 
(616) 6954831 • Fax: (616) 695-1304 



Rear view 
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new Roboscan 812 controller from Marlin 

The Martin 2504 Controller comes equipped with 40 dazzling professionally pre-programmed 
sequences for use with up to eight Roboscan 812s. Program sequences range from subtle 
background effects to spectacular lighting mayhem. Once the fixtures are connected to the 
controller, the 2504's sound-active mode does not require any additional user interaction. A 
built-in mix picks up the beat and animates the 812s in sync. The 2504's program memory 
offers a total of 200 scenes. 



Tracoman, Inc. 

3015 Greene Street • Hollywood. FL 33020 
(305) 927-3005 • Fax: (800) 899-5990 


8-Track digital multi-track recorder 
from Fostex 

Fostex’s DMT-8 is an 8-channel digital recorder offering full 16-bit 
CD-quality sound. The unit's built-in, 8-channel mixer allows you to 
edit and remix tracks with tapeless ease thanks to its 540MB interna! 
harddrive. A jog shuttle wheel control provides instant program search and 
memory cue points for fast song selection. Cut and paste editing can be 
performed without erasing original tracks, Can be integrated into any Mac 
or PC-based MIDI studio allowing full transport control from the sequencing 
software. Suggested List: $1,995. 



Fostex Corporation 

15431 Blackburn Avenue * Norwalk. CA 90650 
(310) 921-1112 • Fax: (310) 802-1964 


Auloscore software 

With Autoscore For Windows, you can sing or play a tune into your computer and the notes will instantly 
appear on the screen, ready to be edited, played back and saved. All a would-be composer needs to make 
music is a PC and a desire to create. Besides the software itself, Autoscore For Windows includes a 
microphone and a simple-to-use music editing program. Autoscore requires a Windows PC with a sound 
card and a 386 or better processor running at least 4M8 of RAM. Suggested List: $150. 

Wildcat 

1563 Solano Avenue, Suite 264 • Berkeley, CA 94707 
(510) 527-5155 • Fax: (510) 527-8425 
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NEW PRODUCT 


I ompart IIJ 
lighting 
for small 
venues 

Weighing just 5 
pounds the Roto- 

Sphere from American DJ creates a stunning celestial light 
show, projecting razor sharp beams of “star light" in every 
direction. This compact and durable fixture can be hung 
from the ceiling or set on the floor to accommodate any 
club's size or layout. The Roto-Sphere contains dozens of 
colored lenses, which project sharp, focused light beams 
(produced by a 24-volt, 100*watt lamp) onto walls and ceil¬ 
ings, as the ball slowly rotates clockwise or 
counter-clockwise at 8 rpms. Suggested List: $271.99 

American DJ 

4295 Charter St. • Los Angeles , CA 90058 
(213) 582-2650 • Fax: (213) 582-2610 



FOAM MACHINES 
SNOW MACHINES 


Now In Stock! 

One Big Foam Machine ■ GM24 

Portable foam generating machine with remote 
control. This machine requires a special fluid. 
Generates approx. 2 cubic yards per quart of liquid. 

• Dimensions approx. 32” x 12 1/2” x 153/4”h, 36 lbs.» 

Superbig Foam MK2 - GMMK2 

Professional and powerful foam generating 
machine where large quantities of foam are needed. 
Excellent for public places and large venues. 

* Dimensions approx. 303/4" x 371/2” x 381 /2"h, 161 lbs.« 

CALL FOR A DEALER NEAR YOU 

OmniSistem 

LIGHTS & EFFECTS 

(206) 839-5877 fax (206) 041-8033 

4848 S. 288TH ST. • AUBURN. WA 98001 





Full line of Shore microphones 
& wireless systems! 


r Complete line of NESS, 
American DJ. and Light Craft 
lighting In stock! 


Huge selection ot speakers 
instock Including: JBl, Cerwin-Vega, 
Melhart and more! 


New qsc Powerlights in stock! 


All major brands in stock! 


[ VISIT OUR SHOWROOM at 4 

46 Rochelle Ave., Rochelle Park, NJ 07662 • Mon.-Fri. 10-9 • Sat. 10-1 

5 •Calll- 

22 

1-221-7770 

_ A 


ALL MAJOR CREDIT CARDS ACCEPTED w 91 S ^ SE HABLA ESPANOL 
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TURNTASLES 
RACK POWER STRIP 


( ID player & coi oiler 

You don’t have to he well-off to own this top of the line dual well (;l) Player & (Controller. 
Rich in features and sound it's got everything you need to rock the house dm\ n. 
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The CD50. GEM SOUNDs DYNAMIC; Dl O - a double tray CD Player with independent A and H chan¬ 
nel outputs, featuring “tag ream ' continuous play CD trays and awesome high-tech simplicity. Its Cl) 
Controller lets you cue, mark, fade, search, memory play, program and more. And with tempo controls, hear 
align buttons and variable speed faders you'll always have a smooth segue. 
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Test Bench 



DUAL RECORD, AUTO-REVERSE, DOUBLE CASSETTE DECK 
WITH HOiVIE AUDIO CHARM AND STUDIO PERFORMANCE 


MARANTZ PMD510 
Stereo Double Cassette Deck 

Suggested List: $829 

MARANTZ 

11068 Randall Street 
Sun Valley, CA 91352 
Tel: 18181 767-2929 
Fax: (8181767-2641 


BY HENRY COLLINS 


If I asked 10 DJs to name 
one professional double 
cassette deck, 1 would 
probably not find the 
Marantz PMDS10 in¬ 
cluded in the list. While 
tlie Marantz name may 
not lie a well know com¬ 
modity in the ! )1 industry, 
it is a brand that has been 
long recognized by audio- 
phi Ies for quality audio 
components. I have long 
been a fan of Marantz re¬ 
ceivers and amplifiers and 
decided to give the 
PMD510 a test drive back 
in October. 1 was so im¬ 
pressed with the PM I >510 
that I made it part of my 
Test Bench. 

NICE LINES 

One criteria that has al¬ 
ways guided me through 
important equipment pur¬ 
chase decisions is cosmetic 
styling. 1 want my equip¬ 
ment rack to look stun¬ 
ning, hut not at the ex¬ 
pense of performance and 
reliability. I am happy to 


report that the PAID510 
has some great lines as 
well as a very professional 
personality. Unlike its 
other black face rivals, the 
PAID510’s front panel 
transport controls are 
white with illuminated in¬ 
dicators for easy readabil¬ 
ity, even under poor light¬ 
ing conditions. 

The PMD510’s styling 
is void of sharp angles and 
edges. Even the cassette 
well doors have a gently 
sloping curve on the top 
and bottom edges. This 
might seem like a small 
point, but individuals w r ho 
have received a nasty cut 
or scrap from an open cas¬ 
sette door w ill appreciate 
this unique styling Icaturc. 

DUAL INPUTS AND OUTPUTS 

Not all dual record, 
double cassette decks of¬ 
fer separate inputs and 
outputs for both trans¬ 
ports. Some decks use a 
single stereo input for 
both transports, n short, 


The following components were 
used in the product evaluation. 

Rack: Gem Sound AR 32 
Mixer Rane WP22 
Equalizer Rare ME 60 
Crossover RaneAC226 
RTA: Audio Control SA-3050A 
CD Player Marantz PMD850 
Amplifier QSC Powerlight 1.8,1.0 
Speakers: Gem Sound El 5T 

you can't record two dif¬ 
ferent sources at the same 
time. While 1 can’t think 
of a situation where you 
would need this capability, 
it is good to know it’s there 
when you do. A rear panel 
selector switch also allow s 
you to have both decks re¬ 
ceive the same input from 

LINE INPUT A. A spe¬ 
cial MPX filter switch is 
also provided for record¬ 
ing PM broadcasts with 
Dolby noise reduction, 

DUAL CONTROLS AND 
DISPLAYS 

The PM 1 )510’s front 
panel sports a host of but¬ 
tons, dials, indicators and 
displays to satisfy almost 
anv control freak. All con- 
trols and functions are du¬ 
plicated for both decks and 
operate independently of 
each other. Included are 
twm illuminated digital 
tape counters and LED 
level indicators, Quick 
Music Search (QMS) and 
Memo functions, dual 
pitch controls, Dolby B 
and C selectors, dual bal¬ 
ance and level controls and 
remote enable indicator 
for use w ith a wireless re¬ 
mote. The QMS feature 
allows you to search in ei- 
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The PMD510’s front panel sports a host 
of buttons, dials, indicators and displays 
to satisfy almost any control freak. 


ther direction for a specific 
music selection by skip¬ 
ping over unwanted pro¬ 
grams. You can skip up to 
15 selections in either di¬ 
rection. Another timesav¬ 
ing feature, Memo, en¬ 
ables you to fast forward 
¥ 

or rewind to a specific tape 
location stored in memory. 

m 

SERIOUS RECORDING 

The PMD510 is well be¬ 
haved when it conics to 
recording. The tape trans¬ 
ports were very reliable 
and predictable, even dtir¬ 
ing quick mode changes 
from REWIND or FAST- 
FORWARD to PLAY in 

either direction. The 
unit’s foil-logic controls 
allowed me to switch into 
any transport mode with¬ 
out fear of tape damage. 
The PMD510 gives 


von a choice of three re- 

w 

cording modes: Continu¬ 
ous Recording, Parallel 
Recording and Synchro- 
nous Dubbing. There’s 
also a cascade feature for 
use with two machines en¬ 
abling one unit to auto¬ 
matically trigger playback 
or record functions for die 
second unit. 


WORTH THE EXTRA BUCK 


The PM 1)5 10 doesn’t 
come cheap, but neither 
does a Porsche. If you are 

w 

willing to spend $30 more 
than Denon’s DN-740R 

or $130 more than the 


Tascam 302, you can speed 
off with a superb double 
cassette deck capable of 
satisfying virtually any cas- 
sette recording nr dupli¬ 
cating project you can 
throw at it. 


O 


Showcase ‘Presentations 

‘The $fe%t (generation Of Professional 1 Pise *lodjey Cases ...because uour image is evenjihmg. 



Our combo racks are designed 
to accomodate mixers, dual cd 
controllers, power strips, wire* 
less microphones and all rack 
mount gear, 10 spaces angled 
on the top and 4,6, or 8 spaces 
on the bottom. Removable top 
cover, front'rear friction doors, 
gray carpet, chromo hardware 
and recessed handles. 



Amo Racks 

All amp racks are available In 
4,6*8,10 or 12 space sizes. 10 
and 12 space amp racks come 
with casters. Combo racks may 
be stacked with amp racks for 
an organized ‘Verticar presentation 
eliminating the need for a table. 
Unrversal port holes on the sides, 
top and bottom allow for simple 
connections among cases. Front 
and rear friction doors hide alt wires. 




All cables are fed through 
carpet to match our other 
sizes. 


Our portable two piece 
sound stage table system 
Is tho best way of obtaining 
a professional appearance. 
The stage cover (Its onto 
the folding base supporting 
combo and/or amp racks 
center, left and right portholes. Gray 
case® and available in 24 l or 32* 


Typical Vertical 
Presentation 


Typical Slde-by-Sfde 
Presentation 









|L _ 


Showcase Presentations universal case design eliminates the 
need for a custom case. Our matching combo and amp racks 
fit neatly side-by-side or on top of each other. Wires are ted 
through portholes allowing covers to remain in place hiding 
ugly connections. The modular design lets you break your 
system down into as many components as necessary to minimize 
size and weight. As new equipment is purchased, cases may be 
added without radically changing your system. 

.©I-i__ <3L 


Either a 10 x 6 or 8 space 
combo rack and a 10 or 12 
space amp rack keeps your 
system compact & simple 


There is plenty of room for equipment here. 
Start with a 24" Soundstage Table, add a 
4 and/or 6 space amp rack with a 10x6 or 
0 space combo rack, another 4.6, or 6 space 
rack underneath, and you have the ultimate 
mobile Showcase Presentation for the 
largest of systems. 


Free Brochure/Price List 
1 - 800 - 336-1185 



■ . 



Rear friction doors remain in place hiding 
wires easily connected through universal 
portholes for a perfect appearance everytlme. 


Distributed Exclusively by Electronic Bargains 970 Montello St. (Rt 28) Brockton, MA 02401 (dealer Inquires welcome) 
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DJ SHOPPER 



fail rw. a ID «) MTX tSSD Hoi* MP 21 (alia™ toe Mwnit MM 122, Piwi«« OiW SCO, Gemini «•«&, G 


Mobile Beat’s Tech Editor tells you what to 
look for and stay away from when shopping 
for a new D1 mixer 


by Henry Collins 


B uying a mixer is much more 
challenging today than it 
was ten years ago* It seems 
there’s a new mixer company 
stepping up to the plate every 
month with the promise of an¬ 
other home rim. While your 

w 

chances of making a had pur¬ 
chase might seem greater, your 
odds of hitting a home run are 
actually better. To improve your 
batting average, check out the 
following suggestions before 
taking a swing at the ball. 
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D0N7 BELIEVE THE HYPE 

Advertising copywriters make a nice 
living getting you to buy things you 
don't rea 11 y need. And if you ’re not 
careful vou could find yourself walk- 

V I # 1 

ing out with a mixer that might be¬ 
come a dust catcher or boat anchor 
in a few weeks. 

Most ot the DJ mixer ads you 
read are written bv individuals who 
couldn’t beat mix a kick drum loop 
with a hearing aid and beat counter 
to save their lives. To stay out of 
trouble, always read between the 
lines and never base your purchase 
decision solely on product claims 
appearing in ads. 

IF WE HAVEN'T REVIEWED IT, STAY AWAY 
FROM IT 

(>ur editorial policy is simple: if we 
can’t find anything good to say, we 
don’t say anything at all. If we run 
into a product with a serious design 
flaw, we contact the manufacturer 
and suggest that they correct the 
problem before putting the product 
on the market. We also inform them 
if they insist on having us review the 
product we must go public with our 
findings.' l his stand has cost us a few 
advertisers, but it has won us many 
loyal readers. If there is a new prod¬ 
uct you are interested in, give us a 
few months to review it. If we still 
haven’t reviewed rive product, write 
us and we will be happy to answer 
any questions you might have. 
Please label all inquiries “Attn: 
Technical Editor.” 


IS THE MIXER FOR CLUB OR MOBILE 
APPLICATIONS? 

Performance demands for a mobile 
mixer are quite different from one 
intended for daily use in a club. 
Mobile DJs need a mixer that can 
stand up to extremes in weather and 
rough road handling. Check for a 
mixer with a solid chassis and a gen¬ 
erous warranty 7 . Look for field-re- 
placeahle faders or rotary pots. My 
personal preference is rotary pots for 
long-term reliability and ability to 
survive liquid spills. Alex Rosner, 
one the nation’s leading club sound 
installers, tests a mixers reliability 

1 f 

by spilling a Coke on it. If it sur¬ 
vives, it’s a winner. While this is a 
very practical way to test a mixer’s 
performance under “real world” 
conditions, the method is not viable. 
Most retailers would have you ar- 


Top: Ge n Sound OMM01. Left: DWX-M. R. ,:M 0MX-8D 

rested for vandalism if you con- 

gr 

ducted this QC test on one of their 
mixers. We are currently looking t< > 
include this test procedure in future 
mixer reviews. We ll keep you in¬ 
formed. 

VINYL VS. CD MIXING 

If"you spin only vinyl, make sure the 
mixer has a (iROl 1ST) terminal lo¬ 
cated near the phono inputs and sig- 
nal-to-noise ratio of 70dB <*r better. 
Mixers with high-quality phono KQ 
circuitry don’t come cheap. If you 
mix CDs exclusively vou can save 

m ¥ 

money by using a stereo Mic or Line 
input mixer such as Phonic’s 
MM 122 (see Scoop on page 62). You 
can purchase a good 12-channel 
mixing board for nearly half the 
price of a quality I)J mixer with 
comparable performance specs. If 
you are looking to include karaoke, 
you may want to seriously consider 
mixing boards as a real alternative 
to DJ mixers. 

BALANCED OR UNBALANCED? 

Balanced output mixers are gener¬ 
ally used in applications where the 
program must travel a long distance 
to the power amplifier as in a per¬ 
manent club or commercial sound 
installation. II for some reason you 



Biamp SCM 7600 
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need to locate vour mixer 20 feet or 
more from vour amps, you may want 
to step up to a balanced output mixer 
and balanced input amps. Once 
again, if you don’t need this level of 
performance, stick with unbalanced 

mixers and save yourself a bundle. 

# 

SAMPLING MIXERS 

Sampling mixers have gone up in 
quality and down in price making 
them an attractive buy. < >n the other 

w 

hand, if long-term reliability is a real 
concern and you can’t kick out 
$1,200 or more for a high-end sam¬ 
pling mixer, get a quality mixer with 
a processor loop like the Rane 
A IP 22 and add a separate outboard 
sampler at a later date. 

One problem commonly en- 
onmtered when comparing sampler 
specifications from different manu¬ 
facturers is missing information. 
Relevant items such as digital encod¬ 
ing method, sampling rate, signal- 
to-noise and oversampling rate are 
often not featured in some sampling 
mixer specs. For this reason, it is 
highly recommended that you rely 
on actual listening tests and not 
specs when evaluating the record 
and playback performance of a 
mixer’s sampler section. Remember, 
audio specs can lie to vour eves... but 
never vour ears. 

One very important feature to 
look for in a sampling mixer is the 
ability to monitor your sampled 


material before going “live." While 
most sampling mixers on the mar¬ 
ket offer this capability, there are still 
a few models lurking around with 
“fire it blind’* sampling. 

Another very use fid function of- 
fered on a few high-end sampling 
mixers is the ability to edit or play 
back portions of a sampled selection. 
Numark’s Intro and Outro editing 
feature on the DM 2175XLS and 
DM 2075XS allows you to edit the 

J 

lead-in and tail-end portions of your 

sample. This enables you to fire off 

your sampled cuts with pinpoint 

playback precision. The MX600 

from MTX allows you to “mark” a 

* 

new starting point anywhere within 
your sample for added playback cre- 


YOUR MIXING STYLE 

Your mixing style plays a large role 
in determining die type of mixer you 
should purchase. 1 f your thing is 
scratch mixing, a technique requir¬ 
ing fast fader handling and warp 
speed cueing, you will need a mixer 
with a simple, fumble-free layout 
and “oops-proof” cueing. And be¬ 
cause scratch mixing lowers greatly 
the life expectancy of a slider, look 
for mixers with user-replaceable 
crosshide rs. If your mixing style con¬ 
sists of simple transitions, crashes 
and an occasional beat mix, you may 
want to consider the purchase of the 
Vestax PMC-26. It combines the 
long-term reliability of rotary level 
controls and a user-replaceable 
crossfader. 

RECORDING APPLICATIONS 

11 you’re planning to use your newly 
purchased mixer for serious record¬ 
ing, you will want to keep a close 
eye out for candidates with high sig- 
nal-to-noise performance. Mixers 
with S/N specs of 90 dB or better 
are generally quiet enough for pro¬ 
fessional-quality recording. Expect 
to throw down some serious change 
for mixers with S/N performance 
specs of 1( 0 dB or more. 

Another feature you will want to 
look for is a Send and Return or pro¬ 
cessor loop. While this feature is 
popular with many mixers, most do 
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VnUi PMC 26 


not offer level controls for adjust¬ 
ing the outgoing Send and incom¬ 
ing Return signals. This is especially 
important if your effects equipment 
is not located within arm’s reach. 
Phonic’s MM 122, Vestax’s PMC-40 
and Gemini’s PS-924 are a few 
record-quality mixers with indi¬ 
vidual Send and Return level con¬ 
trols for effects processing. 

PRICE IT RIGHT 

Paying the right price for a mixer 
can make the difference between 
buying a tool or a toy. The last tiling 
a professional Mobile DJ wants to 
do is take a toy mixer to a serious 
gig. Many times you’re better off 


just biting the bullet and buying a 
quality mixer. There are no short¬ 
cuts to quality. If you want a reli¬ 
able, hard-working mixer with solid 
features and performance he pre¬ 
pared to pay for the privilege. Don’t 
be fooled by manufacturer’s claims 

P 

of high performance at a low sticker 
price. Remember, you always get 
what you pay for...and what you 
don’t pay for as well. As always, you 

t * j r j 

can count on Mobile Beat to provide 
you with hands-on reviews of the 
latest mixer products and technol¬ 
ogy available today. 

(See George Mohr's article on page 6S for 
more Tech Talk on mixers.) O 


DJ MIXER COMPANIES 

Audlo-Technica U.S M Inc. 

1221 Commerce Drive Stow, OH 44224 
(216) 686*2600 Fax; (216) 688 3752 

Blamp Systems 

14130 NW Science Park Drive, Portland, OR 97229 
(800) 826 1457 Fax: (503) 626-0281 

BST 

61 Gonyeau Road, Milton, VT 05468 
(800) 263-6G91 Fax: (800) 265-5298 

Furman Sound, Inc, 

30 Rich Street, Greenbrae, CA 94904 
(415) 9274225 Fax: (415) 9274548 

Gemini Sound Products 

1100 Mi I Ik Street, Carteret, NJ 07008 
(90S) 969 9000 Fax: (90S) 969 9090 

Gem Sound 

600 E, 156th Street, Bronx, NY 10455 
(718) 292-5972 Fax: (718) 292-7976 

Gil 

2691 W, 15th Street, Brooklyn, NY 11224 
(800) Gll-PRO-1 Fax: (718) 946 4151 

MIX Sounde raftsmen 

The Point at South Mountain 

4545 E* Baseline Road, Phoenix, A2 85044 

(602) 4384545 Fax: (602) 438-8692 

Numark 

111 Dupont Drive, Providence, R! 02907 
(401) 946 4700 Fax: (401) 946-5350 

Phonic 

1632 McGraw, Irvine, CA 92714 
(800) 524-3050 Fax: (714) 752-1000 

Pioneer New Media Technologies, Inc 

2265 E. 220th Street, Long Beach. CA 90810 
(310) 952-2111 Fax: (310) 952*2990 

Pane Corporation 

10802 47th Ave. % Mukllteo, WA 98275-5098 
(206) 355-6000 Fax: (206) 347-7757 

Soundcraft 

8500 Balboa Boulevard. Northndge, CA 91329 
(818) 2274800 Fax: (818) 884-2974 

Vestax/Tracoman 

3015 Green Street. Hollywood, F! 33020 
(305) 927-3005 Fax: (305) 929 6405 


NEW PRODUCTS 



Polyethylene Paradise 

* at 

For DJs and KJs looking for light, low-priced 
cases, Island Cases introduces The Poly Se¬ 
ries. This durable new line of cases is 
constructed from 1/8-inch high density, rubber¬ 
ized polyethylene with reinforced steel corners. 
Prices start at just $29 and custom sizes are 
available. 

Island Cases, at 800-343-1433 
(in New York 516563-0633). 





\i‘w Mil wirHivss mil* svskm Iron* Audio-Twhnira 

* 

Audio-Technica has announced its new VHF wireless microphone systems 
collectively known as thellOO Series. The series is comprised of the ATW-13- 
27 UniPak 11 -' transmitter system, the ATW-1128 handheld dynamic microphone 
system and the ATW-1129 handheld condenser microphone system. All three 
systems feature true diversity reception with two independent RF sections for 
superior reliability, and a selection of 20 VHF frequencies for minimum inter¬ 
ference. They provide a minimum operating range of 200 feet, and a frequency 
stability of ±0.005 percent. Offering both balanced (XLR-type) and unbal¬ 
anced (1/4-inch phone jack) audio output jacks, rugged, all-metal receiver 
case mounts in a standard 1U 19-inch equipment rack using included brack¬ 
ets. Dual-power battery-save switches on all transmitters may be set "high" 
for maximum range or "low" for extended battery life. 


Audio-Technica 

(216) 686-2600 • Fax: (216) 688-3752 


o 
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Test Bench 



The following components were 
used in the product evaluation. 

Rack: Gem Sound AR 32 
Mixen RaneMP22 
Equalizer: Pane ME 60 
Crossover. RaneAC22B 
RTA: Audio Control SA-3050A 
CD Player Marantz PMD850 
Tape Equipment Marantz PMD510, 
Amplifier QSC Powerlight 1.8,1.0 
Speakers: Gem Sound El 5T 


IN THE QUEST FOR GUT-THUMPING BASS AND SIZZLING 
HIGHS, APHEX HAS COME UP WITH AN ANSWER THAT IS 
CERTAIN TO BECOME STANDARD EQUIPMENT IN DJ AMP 
RACKS FROM COAST TO COAST. 


APHEX Aural Exciter TypeC' 
with Big Bottom Model 104 

Suggested List: $349 

APHEX SYSTEMS, Ltd. 

11068 Randall Street 
Sun Valley, CA 91352 
Tel: (818) 767-2929 
Fax: 18181767-2641 


BY HENRY COLLINS 


Priced at $349, the Aphex 
Aural Exciter Type C 2 
Model 104 with Big Bot¬ 
tom is one purchase that 
really defines the term 
“sound investment.’ 1 This 
single, compact signal 
processor provides no¬ 
ticeable improvement in 
sound quality you think 
would require a trill rack 
of audio equipment. 

THE TECHNOLOGY BEHIND 
THE MAGIC 

14ie 1 (H’s Aural Exciter 
recreates and restores 
missing harmonics from 
recorded music. These 
lost harmonics help ex¬ 
plain why some music of¬ 
ten sounds dull and life¬ 
less. The Aural Exciter in¬ 
serts these missing har¬ 
monics back into the pro¬ 
gram material, restoring 
brightness, clarity and 
presence. The circuitry 
and electronics behind this 
technology is proprietary 
and patented by Aphex. 


In addition to provid¬ 
ing improved clarity and 
presence in the high end, 
the 104 also adds consid¬ 
erable punch to bass fre¬ 
quencies. The 104’s pat¬ 
ented Big Bottom technol¬ 
ogy delivers enhanced bass 
output without increasing 
peak output. This helps 
prevent overload distor¬ 
tion that static bass-boost 
equalization can cause. 

UP AND RUNNING 

Installation and setup was 
a snap. The unit inserts in 
your mixer’s processor or 
tape loop via 1/4” phone 
jacks. The 104’s will accept 
both balanced and unbal¬ 
anced inputs. A two-posi¬ 
tion output level selector 
switch with settings of -10 
dB and +4 dB is also pro¬ 
vided for use with home 
and professional audio 
equipment. 

On the front panel the 
104 features two pairs of 
rotary controls for each 


channel. One set of con¬ 
trols is used to adjust Big 
Bottom processing and the 
other pair the Aural Ex¬ 
citer. After about 15 min¬ 
utes of tuning and tweak¬ 
ing, I arrived at a desir¬ 
able setting. 'The Aural 
Exciter effect was espe¬ 
cially discernible on vocals 
and instrumental passages 
which seem to step out of 
the speaker. By pressing 
the In A )ut switch during 
key music selections, I was 
able to make A/B com¬ 
parisons between pro¬ 
cessed and unprocessed 
material. 

A STRAIGHT UP WINNER 

One feature that is certain 
to become a big hit with 

DJs is the 104’s Big 
Bottom processing. When 
properly tuned, the pro¬ 
cessor gives bass guitar 
and kick drum passages a 
fuller, thicker sound. The 
best effect was achieved 
when I added low-cut fil¬ 
tering with a roll off fre¬ 
quency of 40 Hz. 

Few products on the 
market today with a $349 
price tag can offer the 
sonic benefits that can be 
easily achieved with the 
Aphex 104. 
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Imagine the best pro gear being 
just a phone call away. We have 
the gear you want, in stock at 
great prices. Even better, we add 
outstanding value with one-on- 
one customer service and quality 
after-the-sale support. Isn’t it 
time that you got both great 
prices and great service? Give us 
a call today for your complimen¬ 
tary catalog subscription. 


• LARGE SELECTION 
• FAST DELIVERY 

• GUARANTEED BIST PRECIS 
• 30-DAY RETURN POLICY 

• 30-DAY PRICE PROTECTION 

Call Now! 

1 - 800 - 945-9300 

or (714) 891-5914 • FAX (714) 891-6375 

Hours: M-F 6AM - 8 PM 
Sat 7-5 Sun 8-5 

Pacific Time Zone (California) 
or mail in this coupon 



Sign me up for a FREE 
subscription to the 

PRO SOUND & STAGE 
LIGHTING catalog! 


Your Name 



2-Day Air Express 


Visit our Musk to the Max Superstore in 
Southern California, 14200 Beach Blvd. 
Westminister/Huntington Beach 

(1-1/2 miles north ol the 405 or 1 mil© south o* the 22 (wy| 

(714) 379-1994 

PRO AUDIO * GUITARS • DRUMS 
KEYBOARDS * DJ GEAR ■ STAGE LIGHTING 
SALES • RENTALS • SERVICE 




I Company Name (if any) 1 

9 Address 


Apt or Suite # 


City 

1 1 

I State 


Zip Code 


1 Phone tfwith area code) 

■ Mail to; ms L Mail Order Center, Dept MB 

11711 Monarch St, Garden Grove, CA. 92641 

1 

. J 





LTU^ £ 

ain^TTpOKKc 





Our 20 th Year! 



t 


VISA 



CHECKS *<=••»; 




























































by Renee Lassial 



I’lHI SOUND COKIMHtATi; ( I HATS WANT BIG SOI M) A\D A FLASHY SHOW 


T here was a time, some years back, when the biggest 
marketing hurdle mobiles laced was convincing the 
public that a DJ could compete with live bands when it 
came to stage presence. No one knows this better than 
Dave Frazier who, in 1979, made the move from 


playing in a band to starting a Mobile DJ company — 
ProSound Fntertainment Inc., located in Thomasville, N.C. 
Frazier knew the excitement of a band came mostly from 

w 



the big sound and flashy lights — the atmosphere. He knew, 
to compete, he needed to create the same impact as a band. 
Compiling a mobile sound and lighting system that did just 
that was fairly easy for Frazier since he already owned much 
of the PA and lighting from his hand days. I le was used to 
that high-quality sound and didn’t want to go for less, so he 

continued using high-end 
equipment. He stocks his 
system with components 
from QSC and JBL, among 
others, because of their ability 
last no matter the abuse, 
razier says. “QSC is bullet 
roof,” he adds. 

ProSound quickly grew 
from a weekend hobby to a 

J 

full-time enterprise. There 
are currently six DJ and Kjl 
party hosts and two 
lighting technicians, as 
well as an office staff of 
two. ProSound caters 
to many corporate 
clients as well as 


weddings. They also continue to work along with bands in 
various clubs. Many bands do not have a full sound system 
and ProSound’s PA comes in handy, 



UST 


The “Premiere Package” 

Ashly dual 15-band EQs * Ashly compressor /limiters 

Rane 1/3 octave EQ w/RTA 
QSC MX-3000a amps • QSC MX-1500a amps 
Denon DN200DF Dual transport CD player 

1BL speakers 

FBX Feedback Exterminator* Beatkeeper 
ftp Sony VHS-HQ VCRs 

KftlB t Panasonic WAV5J video mixing console 

Rear projection 9'xl2’ video screen 
Technics 1200 turntables 
w/ Stanton Track master stylus 
Shure Beta SM-58 and SM-87 wireless mics 



Aluminum trussing • ETA crank trees 
Ultimate support light stands 
PAR 64s and 56$ * 4535 rain lights 
Single lamp oscillators • helicopters 
AD! Avengers, Diamonds, Vertigo 
Mini Gems • Rubyline Laser 
Mini strobes • egg strobes 
NSI controller and dimmers 
WPc ji;' MBT fog machine 
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often giving them the 
added advantage of 
getting a club gig. 

“My biggest asset is 
having talented perform¬ 
ers like DJ Chandler 
Gentry and lighting 
geniuses like Todd 

Brinkley and Wilson 

0 

Brown. These guys make 
my life easy.” says Frazier. 

ProSound’s main 
selling point, Frazier says, 
is its ability to have guests 
“visualize the excitement 
of a concert.” The size 
and flash alone is enough 
to get the crowd moving, 

Frazier says, regardless of 
whatever else they’re 
doing. Frazier developed 
die Premiere Package, a monster con¬ 
cert level video, lighting and sound 
show. The video techs can use the 
camera and video processing to put 
guests right in the video. This really 
adds to karaoke. They have found this to 

r 

be a huge hit with the school and tourist 
crowds. Gentry’ works the show while 

J 

Frazier works the audience. 

The premiere package takes about 
two hours to set up and six people to run 
smoothly. Everything is prewired and 
rack-mounted and cables are labeled, so 
it takes very' little to setup and is easy to 
hook up even in the worst lighting 
conditions. They also offer an Event 

0 

Package that transforms the event into a 
nightclub atmosphere with a 4,500-watt 


WAYS TO MARKET TO A 
CORPORATE CLIENT 


1. BE ACCESSIBLE. Seek out your clients and then 
follow up on any contact. 

2. INVITE COMPARISON SHOPPING. If you are truly 
good, you have nothing to fear. 

3. SERVICE, SERVICE, SERVICE! Superior service 
will leave a lasting impression. 

4. STRESS QUALITY VS. PRICE. You get what you 
pay for, everyone realizes this. 

5. HONESTY. Promise only what you can deliver. 

6. COMMUNICATE. Be clear and concise about your 
company and its service. 

7. NETWORK. Sometimes it really is who you know. 

8. REINVEST IN YOUR COMMUNITY. Visibility in 
your community is a valuable asset. 

9. REFERENCES. Provide prospective clients 
recommendations for assurance. 

10. SERVICE AFTER THE SALE. Maintain contacts 
with holiday cards, promotions, etc. 


ProsomuTs 

motio: 

To promise 
off/#/ u'hai 
they van 
t/eiirer* 
am! deliver 
niorp than 
l hep 

promise* 


sound and light system. 

The Standard Package is 

primarily for weddings 

and includes a compact 

accent lighting for small 

dancefloors and a fog 

machine for that “walking 

on clouds" effect. The 

Basic Package is for small 

functions and does not 

include lights. And the 

Video Upgrade otters a 

video projection system. 

While on the road in 

1989, Frazier befriended 

Dino Fair, a 17-year 

0 

veteran performer and 
keyboard player with the 
beach music band The 
Fantastic Shakers. They 

v 

teamed up in 1995 and 
opened a Myrtle Beach, S.C. office. 
Together, Frazier and Fair created a 
floor show called “Two Stupid White 
Guys” that involves costumes, props 
and karaoke. Some ol their characters 
include “Diana Ross and the Deep 
Dish Supreme,” “Before and After 
Elvis,” 1 he Retirement Village 
People,” and “Liberace, the Special 

\r _r* 

rears. 

“Our biggest fear is that after 
seeing the floor show, an audience 
member will try to have us commit- 
ted,” says Fair. 

Prosound's motto: To promise only 

what they can deliver, and deliver 
¥ 

more than they promise. 


O 
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DJs all over the world are talk! 

about th 
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“KNOCKOUT HITS” mus^fe 
They’re also promoting Kn'm 



as, having ma 


unavailable tracks-oaCb”... a 


getting more bookings as a rest 



from here on 


r 

L* 

4 


Call today for your J R 
Knockout Hits track listiritp^s 



you’ll soon be play 
Knockout Hits at every g 


AND... COMING THIS SUMMER 


KEEP YOUR LIBRARY UP-TO-DATE - DELIVERED RIGHT TO YOUR DOOR - EVERY MONTH 



gives you the mosl well r 
n of what’s hoi on the new 
Music Traxx covers it all. .. new pop, 
on every CO. Keep up on all the 
... at a price that’s designed to save 
ney. Canadian releases include Country 

_ 


Nu Dance Tran is in your face with all (hat’s 
„v -c' and hot on the dance scene. Get it all from 

compilation of key 12 extended mixes. Yoy_JJ 
even have an opportunity to inpul on upcoming 
Nu Dance Traxx selection listings. 



Pul your wagons in a circle. I think you're tn to 1 
a big surprise. Nu Country Traxx is more than one 
cowboy can handle. We've rustled up the lbe$i 
and newest country around and slapped it on .1 
disc for ya! 



pv. Entertainment 
^ Resources Group 


/ 



Toll Free: 1-800-465-0779 

Fax: 1-800-753-3547 


IN U.S.: FOR SALE TO QUALIFIED PROFESSIONAL DJ’S ONLY 
IN CANADA: FOR LEASE ONLY. NOT FOR SALE 


P . 
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Entertainment Resources USA, 

Unit #10,240 Portage F 
RO. Box 670, Lewiston, N.Y. 14 
Entertainment Resources Gr< 
Unit #1. 2320 Tedlo St 
Mississauga, ON L5A' 















































































Ihe 

Right Mix 

BLENDING CURRENT AND PAST HITS 




by Fred Sebastian 


very 1 J has a responsibility to intro 

duce and break good, new music and I 

encourage you to do it.' I Ke key word, 
however, is “good,” and iMhould take 
priority over whether it’s new or old, different or strange. 

DJs often feel the need to play only new music because it’s 
different (and might start a trend). In every type of music there 
is a fringe of new music makers that thrive to create a sound 
that sets them apart. Some of our best music styles have been 
developed this way. However, DJs often overlook the fact that 
music appeal is hugely influenced by crowd approval and 
crowds approve of hearing familiar current and older hits. 
When you give them what they want, they’ll be more receptive 
to the new music you introduce. If the music is good, it should 
stand up well next to proven hits. 

Thankfully, the rollercoaster ride that takes new artists or 

wf / 

songs from being unheard of to being top hits is often a long 
one, and their’s plenty of opportunity for DJs to play the rising 
stars and potential future hits. It’s my hope and belief that in 
spite of the mind-boggling flood of new artists in every type of 
music, the new release various-artist compilations that follow 
will help you provide your listeners with quality music — hits 
of the past present and future. 

The various-artist compilations that make it to Music News 
inevitably include tracks and artists you don’t recognize, 
though the company they keep (recognizable tracks) on any of 
these compilations serves as a good example of the quality you 
can expect from the new tracks and artists. Read on, party on, 
and keep the good stuff playing! 

Many of the CDs featured in Music 
News do not include record label names 
because they arc imports or indepen¬ 
dent labels not widely distributed. I'or 

m 

information on where you can buy these 
titles call (201) 731-5290. 
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nder Th«\Sun/ 

he Greatest Party Album Under The Sun Is a 

K import of dance party classics new and old 
t, like The Best Party Album... Ever! (March 
issue), offers a wide variety of hits that any 
gbbd party needs. The 44 tracks on this 2-CD 
sel include some good covers, classic oldies, 
d spo, reggae, and current dance hits — 
spfnething for everyone and most every 
asion. The tracks are; 


in Everybody 
n 
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Around Die Clock 

rft Twist Again_ 

tippy Hippy Shake..... 
Shout 
Reet Petite 
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The Locomotion 
Do Wah Biddy Biddy 
Many Mony . 

let's Dance mm ft»i*iiiii*hiiftg*i ■ a * ***** ■ -a..* 1,4 k 

Hi Ho Siver lining 
Tiger F«t. 

See My Baby live 
Leader Of The Gang 
Rockin'Al Over The World 
24-6-8 Motorway 
That's Ihe Way (I like It) 

Celebration 
I Will Survive.. 

MCA 

Never Can Say Goodbye 

Move Closer. 

True 

Stoop Shoop Song 
Grease Mega Mix.. 

Mustang Sally 
f'm A Believer 

fclilgflt H 03ft mil mf If f VPIPf V Hi IHV4 P4PPP4I 

Come On Eileen _ 

One Step Beyond. 

Can Can 
Oh Carolina 

Here Comes The Kots tepper. 

Twist And Shout - 

I'm Too Sexy... 

Ride On Tune 

The Only Way Is Up_-_ 

Saturday Ngfit 
Things Can Only Get Belter 

Relight My Fre_ 

The Best 

Undiamed Melody. 

foull Never Walk Alone 
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EDDIE COCHRAN 
RITCHIE VALINS 
BILL HALEY & HIS COMETS 
CHUBBY CHECKER 
THE SWINGING BLUE JEANS 
LULU & THE LUWERS 
JACKIE WILSON 
UTILE EVA 
MANFRED MANN 

TOMMY IAMES & THE SH ON DELLS 

CHRIS MONTH 

JEFF BECK 

MUD 

WIZZARD 

GARY GUTTER 

STATUS QUO 

TOM ROBINSON BAND 

KC & THE SUNSHINE BAND 

K00L& THE GANG 

GLORIA GAYNOR 

VILLAGE PEOPLE 

COMMUNARDS 

PHYLLIS NELSON 

SPANDAU BALLET 

CHER 

I0HN TRAVOLTA & OLIVIA NEWTON I0HN 
THE COMMITMENTS 
REEVES S MORTIMER/EMF 
BLUEBELLS 

OEXYS MIDNIGHT RUNNERS 

MADNESS 

BAD MANNERS 

SHAGGY 

INI KAMOZE 

CHAKA DEMUS S PLIERS 
RIGHT SAID FRED 
BLACK BOX 
YAZZ 

WHICF1EID 

MEM 

TAKE THAT 

TINA TURNER 

ROBSON & JEROME 

CERRYA THE PACEMAKERS 
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Where would we be without MTV? 

Well for one thing we'd have much 
more time to listen to music. On the 
down side we'd be without a great 
series of compilations like the MTV 
Party To Go series which, as of this 
printing, is up to volume 8. The 
newest release from MTV holds much 
promise and is slated to also become 
a series except in this case it will 
include the hottest in alternative 
music. MTV's BUZZ BIN is the first 
release in this new series which 
starts with a bang by featuring seven 
multi-platinum acts and 12 tracks. 
Here's the scoop: 


More Human than Human_ 

What Would fcu Say__ 

Plush AAAA *■ B4»AAA4 4A •*■■■•■ ■ ■ PAPBAAAAA 

[verything Zen fell flri| * 9mm fl V«P *B'|+++ + 

Hey Jealousy___ 

Zontie {Unplugged} ■1 B t ' M ' H » !■ ■■»11 lit tii H I 
No Ran —wiiHWfiP MfPtH rf wiinRi i www 

Cant al oop F PI-1 ftHI44 PPffPV Il H IlfVIIAOtl ■ I ■ I I 4144 
Creep ■-PBPBA-PPPP+4 P »*■ * * ■'*>»■»*« R I PI 144114 
Mother '94 h *1 *4l*-i'B B B PB-tF+A A+A 4 « «•■■■■* ■ BraiiOiii 

Low_ ■ FVPffmm HfeMtHM'HHiiittRV iPirvfifli 

Hey Man. Nice Shot_ 


WHITE ZOMBIE 
DAVE MATTHEWS BAND 
STONE TEMPLE PILOTS 
BUSH 

C1N BLOSSOMS 
THE CRANBERRIES 
BUND MUON 

US3 

RADIOHEAD 

OANZTNG 

CRACKER 

FIIJER 


PARTY TIME Vols. 1 and 2 are two CDs 

made with DJs in mind. They each 
serve as great examples of legal 
compilations that include many of the 
songs DJs want and need. Here's the 
complete track listing of Vol. 2 {Vol. 1 
can be found in April/May issue). 


Tone Warp---ROCKY HORROR 

J ■■■■*■ fc fi I #1 01 IN ■ IPilB ■ "I I 4*4 A » ■ BA B4AAA 1 P i ■ 4 4 #AA«i** FORESHOW 

Ballroom Slitz,,*■ 

"hist & Shout_-___ ISLEV BROTHERS 

t.M C A. ■■■»■■■■ .. VILLAGE PEOPLE 

The fide Is High..BLOND IE 

Hot Hot Hot ARROW 

Hands Up! ||H|iW|IHi«444WaH4»H«444HHa# P i OTTAWAN 

Walking On SuBdm...KATRINA & THE WAVES 

Rise Up----PARACHUTE CLUB 

Everybody Have Fun Tonight.. WANG CHUNG 

You Can't Touch This___MC HAMMER 

Hip Hop Hooray...NAUGHTY BY NATURE 

Jump Around___HOUSE OF PAIN 

I'm So Excited ——--- POINTER SISTERS 

lump...POINTER SISTERS 

Whoop! There it Is_............... TAG TEAM 


Holyday Rap--MX. MINER 

Spirit In The Sky _....... DOCTOR & THE MEDICS 

You Realy Cot Me_THE KINKS 

Bom To Be W3d___— STEPPENWOlf 

Let’s Shake...... TEENAGE HEAD 

Mror In The Bathroom_THE ENGLISH BEAT 

Rock ‘N’ Roll Part 2_GARY GUTTER 


Summer is a time of making and re¬ 
living memories. Dancefloors across 
the country will undoubtedly welcome 
back the partiers of '95 by playing 
many of last summer's hits. Two of the 
hottest collections of ’95 that are 
chock full of the biggest smash hits 
are DANCE ZONE '95 (featured in this 
column March '95} f and the 2-CD, 42- 
track party pack DANCE TIP ’95 Both 
of these 2-CD sets include the mega¬ 
hits that will play for years to come. 
Here's the tracks on Dance Tip '95. 


Fairground.... SIMPUf RED 

GangstaY Paradise_COOUO 

Boom Boom Boom__ OUTHERE BROTHERS 

Stayin' ABve_N-TRANCE 

Sea tman John a a + b a a ar a < ■* r v i# a a a a a ■ a a a a a ■ ■ ■ SC ATMAN 


Try Me Out BAA H I ■ ■ + FA BA »«-*« H a-VI B 1 * All I ■ AAAI N iiibvi CORONA 

Missing_EVERYTHING BUT THE GIRL 

Miftaawav HF 1JSPV 
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IB A ■ A MW A A A ■ irtFfkM BaBaa-w mu 
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Runaway_ 

I've Got A litfle Something 

U Sure Oo___ 

Two Can Play That Game 
Right In The Night... 

Don’t You Want Me. 

Move four Body 
Happy Just To Be Wrth You 
Shoot Me With Your Love 

Si^it For Sore Eyes. 

Surrender Your Love 


■ M++-«a.a 


... 


+ -fc F HHfflH Off ■ 
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REAL McCOY 

MNS 

STRIKE 

BOBBY BROWN 
JAM & SPOON 
FELIX 

X-PANSiONS ‘95 
MICHELLE GAYLE 
D:REAM 
M PEOPLE 
NICHTCRAWIERS 



ATTENTION MOBILE DISC JOCKEYS!! 


Finally — A Case Company That Understands Your Needs 


10 Space Rack and Stand 

All in one 1 Standard Console Case sfiav.n an 
our Had Stand Easy as 1*2*3! 



M-2R 



13 Spaces for Amp 
10 paces for Mixer 

Consofe Cases available 
in many sfyies. 


Albums Available in 
Any Case Style 



ir 

14 M 

Double Row 

Holds 135 

Holds 100 

Holds 200 


Any Case Below 


CD 

45'S 

Album 

Case 

Holds 

120 

Case 

Case 


Holds 

Holds 


too 

200 



Heavy Doty Poly Case 


45 s Cases Available 


CD Cases Avai^ble 


Deluxe Console/SB 


Single Turntable & Mixer Cases 


In Any Style 


In Any Style 




Double Row 

Triple Row 

Triple Row 

Five Row 

Holds 375 

Holds 550 

Holds 100 

Holds 165 


Depth 16' * 8 Spaces for Amp 
1C Spaces for Botiom Mixer 
8 Spaces for Top Mixer 



Medium Duty p Flight Gases Rec or Surface Heavty Duly 
Hardw are Carpet or Vinyl Laminate Flight Case 



1121-1 Lincoln Avenue, Holbrook, NY 11741 Phone 516-563-0633 • Fax 516-563-1390 
OUTSIDE NEW YORK CALL 1-800-343-1433 


Cases also available lor lighting, karaoke systems, costumes, speaker 
cabinets, etc. Custom cases are our specialty! Call tor pricing. 
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Not Over tat_GRACE 

You Remind Me Of Something_R KELLY 

Dreamer_LIVIN' JOY 

Turn On. Tune In, Cop Out--FREAK POWER 

I Iuy U Baby__THE ORIGINAL 

Walking In Memphis-CHER 

Son 01 ACun 

The Bomb_THE BUCKETHEAOS 

Don't Stop (Wiggle Wiggle}.OUTHERE BROTHERS 

3 Is Family_DANA DAWSON 

Whoomph! There It Is_CLOCK 

Set You Free N-TRANCE 

Teil Me When..HUMAN LEAGUE 

Baby Baby-CORONA 

Here Comes The Hotstepper.. INI KAMOZE 

Total Edipse Of The Heart.. NICKI FRENCH 

Your Loving Arms.... BIL1Y RAY MARTIN 

Reach Up PERFECTS ALLSTAR7 

Always Something 

There To Remind Me...TIN TIN OUT 

The First, The Last Etenity_SNAP 

Zombie_ A.DAM, 

GuagEone____PEREZ PRADO 

Cotton Eye Joe..-__REDNEX 


Ballroom dancing participants will 
welcome this new three-volume series 
titled PRO DANCE \bis. 1, 2. 3 
Compiled by active members of the pro 
ballroom scene, it highlights many of 
ballroom music’s leading music groups 
from Europe, the U.S., and Canada. It 
contains tracks featured on Fred Astaire 
dance CDs and CDs used by profes- 
sional social dance instructors of 
Canada, Each volume contains 12 
tracks offering around 45 minutes of 
play, and each track is listed with the 
appropriate dance. The following are 
found on Pro Dance Volume 3. 


No No No Cha Cha Cha_ 

Atrazame urn ha .. 

Iks Iks (Samba) m m 44 a ■■*+«*«!.- - > - * 

Lido Shuffle (Triple Swing). 

La Meta Del tago (Merengue)_ 

The House Of Bamboo (Mambo). 

love Makes The World Go Round. 

fascination / Answer Me (take)_ 

Florerrtiiia Tango (Tango)- 


Hey There (Foxtrot)_ 

El Tons Rojo (Paso Doble) 


Hollywood (take Vtemwise) 


■ ■ »■+**■■■ ■■■»■»» ¥ p a iMfiv HBiHi ii 14+iee ■-»■■■ miHaiit 


BRAVE COMBO 
(I. IGLESIAS)/R FERRO 
KLAUS HAUER 
B. SCAGCS / D. PAICH 
POGHIYSU COCOBANO 
ROSS MITCHELL 
CAGEY STRINGS 
WERNER TAUBER 
ROSS MITCHELL 
KLAUS HALLEN 
MANUELLO MONTH 
ORCHESTRA 
JOHNNY HOWARD 
AND HIS ORCHESTRA 


STEPPtN ’ COUNTRY VoL 2 is the 

long-awaited sequel to the very 
successful first edition from Colum¬ 
bia records. Its claim to fame on both 
volumes is extended club mixes of 
recent and current country dance 
chart toppers. Here's the full lineup 
on the newest Volume 2. 


Thitl Rod from The Sun_JOE DIFflE 

Old Enough To Know Better_WAOE HAYES 

That & My StoryCOLLIN RAYlS 

Bom In The Dark...DOUG STONE 

Workn' For The Weekend..KEN MELLONS 

Mammas Don't Let fcir Babies 

Grow Up To Be Cowboys __GIBSON / MILLER BAND 

Bobbie Atm Mason...._RICK TREVINO 


Prop Me Up Beside The Jukeboi 
(HI Die) 


■ fed ** ■ ■ a ■ ta*** - fcfc* *** m* iiai . rnm + m | 


„ JOE oirnE 


Cotton Coueetry Queen_ION WALLACE 


Don't Stop 




WADE HAYES 



continued on page 70 




Kiaerkas *1DJ Com 


CONTINUOUS 
MULTI-SONG 
MIXES 
IN EVERY 
ISSUE! 



■s 




\ 

P 



RADIOACTIVE 

SERIES 

Top 40 
Rhythm 
Crossover 

RGB 

Alternative 

15 - 20 of tadDy« 

Lop hit wngs, 
artclutiijtg 
X-Clutiw adfcf! 

CD ONLY 


DANCE 

SERIES 

REMIXES OF; 
Tup 40 
House 
Euro 

Dance Classics 

vinyl s cd 


THE BEST OF 
SERIES 

Best of the 
X-MIX Series 
including new 
unreleasecf mixes, 

f Horn 

Planet X 
1992-1395 
4 vinyl / 2 CDn J 


VINYL £ CD 


SAMPLE CD AVAILABLE 
I CALL FOR DETAILS 



m 



URBAN 

SERIES 

REMIXES OF: 
Hip Hop 
Rap 


R&B, 

VINYL £ CD 


Free Catalog & Subscription Info 



CLUB 

CLASSICS 

REMIXES OF; 
Dance floor 
classics from 
70 s & BO's, 

VINYL £ CO 


PROGRAMMED FOR: 

•Mobile DJs 

•Club DJs 

•Radio DJs 

•Club Mgrs. 
•Karaoke Jocks 


SAVE OVER 50% 
ON BACK ISSUE 
SALE! 
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MUSIC NEWS 


CLUB EPIC Volume 5 is the newest 
offering in this very successful 
compilation line from Columbia 
records. Featuring mostly 12" 
versions, it's a line-up of new and old 
and a few hard-to-gets. Here's what's 
playing: 


Young Guns (Go For It) _ 

She Bop (Special Dance Mix} 

I Could Be Happy_ 

Brand New Lover ... 

What I tike About Ybu. 

Goody Iwo Shoes .. 


II in b a ■ » r m 


State Of Shock (Dance Mil). 

10-9-8 (Dance Mix}_ 

Voices Cany (Long Version)...._ 

A Girl In Troub!e(Dance Mix)_ 

Turn Me Loose (Album Version) 

Der Komissar (12" Remix). 

99 LuftbaNoons (Original} 


mm^mmmmm 


WHAM! 

CYNDI LflUPtR 
ALTERED IMAGES 
DEAD OR AIM 
THE ROMANTICS 
ADAM ANT 

THE JACKSONS n/MKKJAGGER 

FACE TO FACE 

TIL TUESDAY 

ROMEO VOID 

LOVERBOY 

AFTER THE FIRE 

MENA 




A division of Musically Yours, Inc. 
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AWESOME 80 S 
COMPILATIONS 
GLOW NECKLACES ^ .1 
PARTY MEGAMIXES CD'S 
DANCIN’ COUNTRY 

DANCE MiX USA 

W /Tl^i VIVA ITALIANO 

DJ GAMES BOOK 
LIMBO POLE 
DJ SOUND FX 
THE COMPLETE PARTY SERIES 








mm, ■ 
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Sis, s 




. 


Qt 


7 ' 
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Your One-Stop Warehouse 


% Specialize in Itard-to-find DJ Only Remixes & 


CALL TODAY FOR YOUR FREE 


\ tr- 


E RICAN 


VISA 




Summer isn’t summer if it doesn’t 
include reggae music. THE NO. 1 
REGGAE ALBUM, though not a new 
release, is a 40-track 2-CD set worth 
having. It's loaded with many of the 
greatest early reggae hits, many of 
which took reggae to the main-stream 
map of the top 40 charts and play. 


Bubbiig Hot. 


You’re No Good... 
Love & Devotion... 
Don't Turn Around 
Baby Come Back 


fHtHHHtlllliflltllil 
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Hbu Don’t Love Me (No, No, No) 
Seardwig 


* ■■■ mmmm lOailliHI 


Baby I Lave Your Way.. 
Sweets For My Sweet 

Tease Me.. 

HousecaJI (Remix).... 
Jamaican In New York . 
Oh Carolina 




44«-fliiBii-i44 B-l-d- 
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Sweat (A La La La La Long) 
Mr. Loverman 




*#fefe*#*d'fedM-fed *«« ■ d * 


Hot Hot Hot.. 

Shout (It Out) 
Compliments On Your Kiss 


«««*•**#* 
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Dark Heart_ 

Boom Shack-A-Lack „ 

Close To You.. 

Swing Low Sweet Chariot 


few** fwiiii*e*»if 
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Keep Gn Moving. 

Hurt So Good_ 

Now That We’ve Found Love 

Silly Games_ 

Dub Be Good To Me_ 


■ a 4 + n ■!+■*■■# ■-§- + 




..* 


1411 


Good Thing Going __ 

I Don’t Wanna Dance___ 

I Want To Wake Up With You. 


i ■ ■ * n ■ M«44>M4 »»M«M 4 i * M 4444 ■ fefefe ■ fefefe 


Israelites _ 

I Can See Clearly Now_ 

Double Band.. 

To be Young Gifted And Black_ 

Up town Top Ranking.... 

(You Gotta Walt) Don’t Look Back.... 
Love Of The Common People 
Help Me Make It 
Through The Night 
Liquidator_ 




... PATO BANTON w/ 

RANKING ROGER 
ASWAD 
REAL MCCOY 
ACE OF BASE 
PATO BANTON w/ ROBIN & 
Alt CAMPBELL 
DAWN PENN 
CHINA BLACK 
BIG MOUNTAIN 
CJ LEWIS 

CHAKA DEMUS & PLIERS 
$. RANKS &MAXI PRIEST 
SHINEHEAD 
SHAGGY 
INNER CIRCLE 
SHABBA RANKS 
ARROW 

LOUCHIE LOU/MICHIE ONE 
RED DRAGON w i BRIAN 
&TONY COULD 
BOMB THE BASS 
APACHE INDIAN 
MAXI PRIEST 
LADYSMITH BLACK 
IMAMBAZO »/ CHINA BLACK 
BOB MARLEY 
SUSAN CADOGAN 
THIRD WORLD 
JANET KAY 

BEATS INTERNATIONAL 
w/UNDY LAYTON 
SUGAR MINOTT 
EDDY GRANT 
BORIS GARNINER 
DESMOND OEKKER 
JOHNNY NASH 
DAVE & ANSELL COLLINS 
BOB & MARCIA 
ALTHEA & DONNA 
PETER TOSH 
NICKY THOMAS 


JOHN HOLT 
HARRY JOHNSON 
& THE ALLSIARS 
Wonderful World, BeaufchJ People..... JIMMY CLIFT 


*4«-fe«**-*PV4 
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continued on page 12 
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DrCNfT throvPyour money ouioy 
on high priced imilolions! 


Orbitron 


Projector 


Derby 




Night 

Scrambler 



Two 24 volt 150 watt bulbs 
24 multi-colored lenses 
Sends orbiting lights to ceiling 
and floor at once 
Excellent centerpeice 

* 199.95 


Produces 30 rotating 
beams of light 
Sound activated 
Hanging bracket included 
Fan cooled 



* Sound Activated 

* 20 mutlicolored beams 
- 10 lenses 

* Two 300 watt halogen lamps 



Party 


Double 

Derby 




Helicopters 



/ 


Six rotaing mirrored drums 
Sound activated 
Fan cooled 





180 


Mini- 

Rainbow 



• Sends out 40 beams 
of light 

• Includes two 300W 
halogen lamps 

• Sound activated 

* 169.95 


DJ Mini 


J DAY- \ 

liptacmwl 

i WARRANTY I 





• Built-In carrying handle 

• Fused circuitry 

• Rugged spinner motor 

• Ideal for mobile DJs 

4 head model 
6 head model 
8 head model 


• Hanging bracket included 

• 700W power 

* .5 liter tank capacity 

* 5 minute warm up 
*3,300 cfpm output 




• 13 lenses 

* two 300W lamps 

• Projects 26 beams of light 

* Sound activated 




Black Light 



Double Co-bot 


1 quart fog juice 
1 gallon fog juice 


Bubble 

Machine 





UL Listed 

100 million flashes 
Speed control 
20W power 
Mounting bracket 


Sound activated 

10 multicolored gobo patterns 

2 dichroic minors 

Two 250 watt halogen lamps 

Fan cooled 


UL approved. Made in USA. 
2 foot GE bulb w/fixture 
4 foot 6E bulb w/fixture 
2 foot GE bulb *11 
4 foot G E bulb 





Built-in carrying handle 
for portability 
Self-dispensing fluid tank 
Large built-in fan 
Rugged, compact case 

* 119.95 


Buw PIBCCT Bt 
save big lime! 




2968 Ave. X Dept. M 
Brooklyn, NY 11235 
(718) 332-3322 
FAX (718) 332-6232 

TOLL FREE (800J 796-9731 

http ://www.upstairs-records .com 


TOV LIGHTING 

86 Rupert Avenue 
Staten Island, NY 10314 

(800} 833-9690 

(718) 761-3047 
Fax (718)761-3607 


Prices in this ad good until 6/15/96 












MUSIC NEWS 


The best series to date that features 
today’s R&B has got to be the Pure 
Swing line. The newest PURE SWING 
’96 brings the number of volumes in 
this line to six. It combines fast and 
slow chart toppers, breaking hits, and 
star acts. 


love Of Mine--EARTH GYRL7 

Brown Sugar-D’ANGELO 

Missng Your Lore —_CELETIA 

AJI The f lings I0E 

Hooked On You___ SILK 

Morim On Up_BEVERLEY KNIGHT 

Give It 2 You DA BRAT 

Down Low {Nobody Has To Know) .... R. KELLY 

Fairy How Tine FSes ___™... INTRO 

Keep On....KIT KLOSE 

This k How We Do It_MONTELL JORDAN 

For The Cool In fcu. . .BABYTACE 

Private Party i i t>i#A ■ ■ IH + 4101 ■ >• DIANE MARSH 

Keep It Jbgfrt There_CHANGING FACES 

Goodbye ■ ■it **mm ii ■-■ .TIVIN CAMPBELL 

I Can’t Tell You Why_GROANS TONE 

Gangstats Paradise __ — ..... LV. 

uAvrru 

llvul WIaI 1 t'llliawBfeli iii'iKMIiaiffVi lllrwltlh-l 1 

On And On___.... BEVERLEI BROWN 

Too Hot -#* *#*•**■ ■ *%#PR«l 4 Nki* 4 i ■ a ...... COOLtO 



THE BEST ... ALBUM IN THE WORLD 
EVER! #2 should have been called The 
best Alternative... Ever! Part of the ever 
popular series from the UK, this 40- 
track 2-CD set features many of today’s 
hottest acts, current hits and breaking 
artists on the alternative scene. The 
complete tracks are as follows: 


Vionderviall.. 
Wild Wood 
Creep ...... 


F P 4-f +■-«-«+ ■ ! ■ w-w -p ■■■■*■** ** ■-■ 






■ II M 


MHillllll 


Fne Tine_ 

Common People _ 

The Life Of Riley „.. 

Parhife ........ 

He's Dn The Phone 

What Do I Do Now?. 

Hope Street. 

Caught By The fuzz.. 

Hobo Humpin' SLobo Babe 
Angel Interceptor 
Single GH.. 




a ........aWtAB ll*....... 


Hf ■ I 1 B-B-B> 


pi’t^ivigiiiRiMP uHt piiaitR ig 


i#MM«tiii V i iprvMM 




■ggi»ni« a-w b-bi-B“I 


«'■***<?#+++'■ Ai w?i¥f ihh 


MHHer*,...r*BOkll ■ 


Connection. 

Queer 

She Bangs The Drum.... 

Blue Monday ■•I liiiiai iiiikh I B ■ IIP liijaaiiilBIH 

Kow Soon Is Now? 

Olympian 
It's Oh So Quiet. 

Little Britain_ 






1 '■•R-R4B-B-**- -MB- B-B- 


OASIS 

PAUL WELLER 
RADIOHEAD 
CAST 
PULP 

THE LIGHTNING SEEDS 
BLUR 

ST. ETIENNE 

SLEEPER 

LEVELLERS 

SUPERGRASS 

WHALE 

ASH 

LUSH 

ELAST1CA 

GARBAGE 

STONE ROSES 

NEW ORDER 

THE SMITHS 

GENE 

BJORK 

DREADZONE 




Courtly House_BLUR 

The Size Of A Cow... THE WONDER STUFF 

Stardust_MENS WEAR 

Cigarettes & Alcohol_„_OASIS 

Kinky Afro B-»B-« B~R S-fl B -I -F-B-fl H a a ■«- + + b I B i H4 E« »f BBf ■ ■ 84 HAPPY MONDAYS 

Movin’ On Up_PRIMAL SCREAM 

The More You Ignore Me, 


The Closer I Get.... 


H B-+4 + + B+ B-B- + . r , a . 


History.... 

Stay Together™. 




ii VIBEiiPiMi>-»kii M «n 


MORRISSEY 
THE VERVE 
SUEDE 


Just When You fe 


Thinkin' Ttags (her_THE CHARLATANS 

Far Cone And Out_JESUS & MARY CHAIN 

Great Things_ECHOBELLY 

Might Be Stars...THEWANNADIES 

Weak RlMiwr.OrkkkHeUfll. mmmmmk ieiM*«i»»*ifPli« SKUNK ANANSIE 

Life k Sweet_CHEMICAL BROTHERS 

_w/TIM BURGESS 

Tosh Hm i mBin— ftMti iiHiMin a i iftfHH i i m FLUKE 

Protection ... MASSIVE ATTACK 

........_w/ TRACY THORN 

You Do--MCALMONT i BUTLER 






Best New 


Music On 


One CD 


Each 




YDij imu) 'sue ussa, 

y u jj imu) a 

WlOdlO MU VA). 

Subscribing to Promo Only series makes you part of the elite group of music 
professionals that get the music before everyone else, and then make the hits. 
Every major radio station across the U.S. gets Promo Only each month.. .shouldn't you? 


lUI)iO SCHIHS 


THI NEW RELEASES OF CHR 
HITS FOR THE TOP 40 D|. 

• BALLADS 

• ALTERNATIVE - HIP HOP 
* DANCE - ROCK 
- EXCLUSIVE RADIO EDITS 


MOI)l<ltft ROCK 


THE BIST ALTERNATIVE CUTS 
FROM THI MODERN ROCK 
CHARTS. 

ALTERNATIVE • ROCK * GRUNGE 
* *CLEAN H RADIO EDITS 
--NEW" ALTERNATIVE 



n ull SERIES 


THE BEST 11" MIXES OF THE 
HOTTEST NEW CLUB SONGS. 

• HOUSE • TECHNO 

• RAVE• UNDERGROUND 

• UNRELEASED DANCE MIXES 


riu vm S 


THE TOP RELEASES OF THE 
NATIONAL COUNTRY 
CHARTS 

• RADIO EDITS 

• DANCE MIXES • BALLADS 

• HOT NEW COUNTRY 


RADIO VERSIONS OF 
CUTS FROM NATIONAL 
R&B/RAP CHARTS. 

• MB 

* SLOW JAMS 
• REGGAE 

• RAP 

• "CLEAN" RADIO EDITS 


SUBSCRIPTIONS AVAILABLE 
FOR QUALIFIED 
PROFESSIONAL BJ’S ONLY! 


PROMO ONLY CD's • 231 Live Oak Blvd. • Casselberry, FL 32707 • Tel (407) 331-3' i • Fax (407) 331-6 
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MUSIC NEWS 



The PARTY MIX CD has been a 
must-have of DJs everywhere. The 
two newest to hit the United States, 
Party Mix 1994 and Party Mix Vol.3, 
are made up of 10 and 8 medley’s 
respectively. Crowd pleasers for 
sure. Here’s the tracks for the 
newest, Party Mix Vol. 3: 

C.C.TL MEDLIY 

Intro Groove / Do ah On The Comer / Have You Seen The Rain 
/ Proud Mary / Suzie D „ / Who’ll Stop The Rain / Up Around 
The Bend / Greek River. 

BRITISH INVASION MEDLEY 

Intro Groove l Rot Legs / Let’s Dance /Do to Think I'm Sexy / 
Philadelphia Freedom ! The Bitdi Is Back / Island Girt / Shock 
The Monkey / Saturday Night's Alright. 

ROCK W ROLL MEDLH 

Intro Groove / Splish Splash f Summertime Blues / Peggy Sue 
/ Great Balls Of Fre / Whole Lotta Shakin’ / Good Golly Miss 
Moly / Who Put The Bonp / Rockin' Robin / Shake Rattle ft 
Roll / The Twist / Johnny B. Goode. 

UWIES Of THE 80’S MEDLEY 
Intro Groove / Hot Stuff / Bad Stuff / Bad Gits / Sweet 
Dreams / Physical / Jump For My Lore / Call Me / Mickey / 
Intro Groove 1 0 Rancho Grande. 

SmtC MEDLEY 

Intro Groove / Helki Dolly / String Of Pearls / Eager Beaver / 
Cherokee i Get Me 1o Clutch On Tme / Delivery / Name / 
Sweet Georgia Brown / Lullaby Of Birdland / Caravan / 

Reprise Groove / Perdido / Stompin' At The Savoy / Don’t Sit 
Under The Apple Tree / Bye Bye Black Bird / American Patrol / 
Lullaby Of Broadway / lake The A Train / Chattanooga Choo 
Choo / Hello Dolly Reprise. 

DISCO MEDLEY 

Intro Groove / Stayin' Alive i Do The Hustle I That's The Way I 
ike It / Gotlo Be Real / Boogie Qogie Qogie /1 Feel Love / 
Never Call Say Goodbye / Macho Man / Shame / Super Freak 
NOVELTY MEDLEY 

Intro Groove / My Ding-A- Ling / Iff Red Ridin Hood / Itsy 
Sitsy Teenie Weenie / tommy, tommy, tommy / Simon Says. / 
Wooly Bully i The Monster Mash / Hawaii 5/0 / Purple People 
Eater / Pink Shoelaces / Chantly Lace. 

LATIN GROOVE MEDLEY 

Intro Groove / Hot Hot Hot / Bambolero / Molare / 

Bambolero Reprise / Conga / Que to Pasa / La Bamba / Latin 
Groove / Taj Mahal / Upa Negfirto / Zazauera / A E10 U 
Ypselum / Fro Maravila / Bridgette Bardot / Caramba Galileo 
Oa Ga’ileia / Pais Tropical / So Fla Fla / Brazil I Macarena. 


Our all-time biggest selling 50’s and 
60's pop compilation “Memories..." 
now has some serious competition. 
Ironically perhaps, it’s another import 
that has best captured the heart of pop 
music of the 50's, 60 s, and more. 
MELODIES OF LOVE offers 40 still- 
requested tracks on this 2-CD set. Here 
they are: 

Always On My Mind_EIV1S PRESLEY 

When I Fal h love__NAT KING COLE 

We Have All The Time In The Worid.... LOUIS ARMSTRONG 


****«■■** h-pppp**'*»«■«-«»*■ 


Mad About The Boy 
Unchained Melody.. 

Fever aHtiaeAfti ■ ■■ p p ■ ppp.fu*p qPPPPP P ■■a + ++ i 4-»+4 

(I Left My Heart)ln San Francisco 

Cry Me A River.... 

That Ole Devi Caled Love 
I Wanna Be Loved By Voir 
Memories Are Made Of This . 
Passing Strangers 


HBV OW l-H-UO 


■ liitMiikiMmia 


‘ M “ U+ H ■ * ■ 


♦414 * 4* 4 m * ■ p ppp mi mm mmm m ■ ■ 


1 + Mil + + + -1-8 ■> ■ ++ F r B ■* I + P-ft d + + + ■* 




Summertime_ 

As Time Goes By 

I hit A Spel On Ybu_ 

Cal Me Imspons&le_ 

Nature Boy 

Lover Man.. 

Moonlight Serenade 


PPIfM II 1141 H 


*■■■■•■*■¥^1 i¥#fiHVPin>fVPffw«««i4 


HHmmi 


»44ll4-l<rBM H-14 ► I i I + ■ ■ ■ ■ 
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DINAH WASHINGTON 
RIGHTEOUS BROTHERS 
PEGGY LEI 
TONY BENNETT 
IUUE LONDON 
BILUE HOLIDAY 
MARIIYN MONROE 
DEAN MARTIN 
SARAH VAUGHAN 
ft BILLY ECKST1NE 
ELLA FITZGERALD 
NILSSON 
NINA SIMONE 
DINAH WASHINGTON 
NAT KING COLE 
BILLIE HOLIDAY 
GLENN MILLER 
ft HIS ORCHESTRA 


White Christmas_BING CROSBY 

Only The Lwvely_ROYOOBON 

Blue Velvet_BOBBY VINTON 

Wil tou St« Love Me Tomorrow.THE SHRILLS 

Breaking Up b Hard To Do_NOLSLDAM 

love letters_RETTY LISTER 

Crazy ************ PATSY CLINE 

And I love tou So_PERRY COMO 

Strangers In Paradise_TONY BENNETT 

Moon Rrver ft ■ *#■* 11 PPPPP III441I S P* -ft ft llftli I I II ft ft ft ft ANOYWIIUAMS 

Something’s Gotten 

Hold 01 My Heart_GENE PITNEY 

ttk Now Or Never_ _ _ELVIS PRESLEV 

Stand By tour Man__TAMMY WYNETTE 

All I Have To Do Is Dream.THE EVERLY BROTHERS 

Oh! Carol..NEIL SEDAKA 

Bom Free ■ IlftftVIfMHft'MRIIV■ PP4> ft I ■ Pft 11 I M P *P « ■ Pft MAn MONRO 

Gokflingef__SHIRLEY BASSEY 

Magic Moments- - PERRY COMO 

Diamonds Are A Cots Best Friend „ MARILYN MONROE 

Ain't Misbehavin'_SARAH VAUGHAN 

What A Wonderful Worid..LOUIS ARMSTRONG 

...Stay Tuned! 



RONDO 


1597 Rt. 22 West, Union, NJ 07083 

Large selection of professional DJ equipment including . . . 

Mixers ★ Turntables ★ Cassette Decks ★ CD Players ★ PA Systems 

Lighting ★ Special Effects ★ And more 

Check our low prices before buying any musical equipment/ 


For 84 CD’s $ 57.96 
For 112 CD's $ 65.52 
For 168 CD's $ 85.68 

Also holds CD View Packs 


Album Cases: 

For 100 12" $ 61.74 


Single 

turntable 


For 200 12" $ 81,90 $ 74,34 


Cymi Pin Spot with Bulb $23.00 Shure SM-58 Microphone $105.00 

Mic Stand, Round Base $16.95 Rope Lights, 12’long $25.00 

Amer. DJ Avenger $149.49 Rondo Music Slip Mats $3.99/Pair 

To order call I-800-845-1947 In New Jersey Call 908-687-2250 

Call for a free catalog! 

Shipping & handling: 5% of order total, minimum of $5.00. Offer subject to sales tax in NY & NJ. 
Offer limited to continental US. Prices subject to change after 7/31/96. 
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E very holiday 

season you bring 
out the typical 
holiday music, for Hal- 

w 

loween you dig out the 
“Thriller” stuff, and 
“Birthday” by the Beatles 
makes sense at a birthday 
party. But lets go further 
than that. Recently, a 
letter to Mobile Rent asked 
for ideas for songs 
dedicated to the desig¬ 
nated driver, l ilies don’t 
jump to mind do they? 

(Try “Don't Drive 

' r 

Drunk” by Stevie Won- 

m 

der or “Send Me No 
Wine” by the Moody 

J * 

Blues.) What do you play 
when the gig tails on 
April Fool’s Day? (How 
about “April Fools” by 
Aretha Franklin, or 
“April’s Fool” by Ray 
Price?) 

Now a new book by 

Jeff Green will never 

leave you clueless tor the 
# 

right song in any situa¬ 
tion. The designated 
driver and April bool 
titles were just two 
examples from the scores 
of suggestions in Green’s 
incredible compilation 
book, 7 be Green Rook of 
Songs by Subject: The 
Thematic Guide to Popular 
Music — a must for the 
serious DJ. 

G reen has taken more 

than 21,000 20th 

century songs and divided 

them into roughly 800 

categories, all based on 

the main themes ol a 

song. The Green Rook 

covers all genres of 

music, including popular 

mdards, contemporary 

hits, oldies, rock, country, 

R&B, jazz, alternative 

music, Broadway, lolk, 

* * 
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THE SONG BOOK NO DJ 
SHOULD BE WITHOUT 



by Mike Buonaccorso 


THE GREEN BOOK’S 
GOODNIGHT SONGS 

Goodnight ... 

Beatles 

Goodin j vht Du litis .. . 

. Carlene Carter 

it r 

uoodinm item . . 

o 

Goodnight My Love . 

O » r 

. W EAV ERS 

.Fleetwoods 

(ioodnight J h Someone . 

n ** ,F 

.Shirley Jones 

Goodnight Saigon .. 

.Billy Joel 

Goodnight Tonight .... 

. Raul A l’c( Iartney 

Goodnight l mum . 

. Rjngo Starr 

Goodnight, Well it's Time to Go.. 

* i 

. Spaniels 

Goodnight Good Guy .. 

11 J 

. Collective Soul 

Goodnight .S,. eetbeart ... 

. Flamingos 

Don't Say Goodnight .. 

■ 1 j 

. Valentines 

Sleep Tight . Goodnight .1 lan .. 

. Kenny Rogers 

Teenage Goodnight . 

. Chordettes 


blues, children’s, 
reggae... you name it. 
This is no ordinary song 
list or trivia hook, al¬ 
though it incorporates 
both. 

T he idea to put this 
kind of list together, 
according to Green, came 
to him while a college DJ 
in 1977 and news came 
that Elvis Presley died. 

w 

While other stations 
began non-stop Elvis 
music tributes, Green 
sought out music on Las 
Vegas, doughnuts, 
Memphis, and tilings 
associated with Elvis. The 
idea turned into a hobby 

w 

and, 16 years later, a full¬ 
blown publication. 



D J applications are 
endless. The 
bride’s name is Susan? 
Under the category 
“Women’s Names,” 31 
“Susan,” “Suzv,” and 
“Sue” songs are listed 
and include the source, 
LP or CD, and label. 

But if she’s marrying a 
Fred, you’re stuck with 
only “Do the Freddy” 
and “Freddie’s Dead.” 
Looking for a new song 
to wrap up the evening? 
Green’s got endless 
suggestions for you (see 
sidebar). And when it 
comes to good ol’ trivia, 
this book provides 
endless fodder. 

Although new 
releases call for a peri¬ 
odic update, the 730 
pages of this fourth 
edition will keep DJs 
more than satisfied for 
several years. The only 

¥ v 

problem I can find with 
this book, is mv inability 

* w ¥ 

to put it down! 

ft 




The Green Rook: The Thematic 
Guide to Popular Music, 4th Edition , 
by Jeff Green, can be ordered through 
any local bookstore or charge by phone 
directly from the publisher at > 615) 
832-1942. Hardcover, $64.95 US. 

Paperback: $49.95 US. 
















































REMIX RAVE 


Real (fees? 


II IT'S WHERE VOIR MOTHER IIIIYS PANTYIIOSI 
IT'S PROBABLY Mil A IIJ ONLY PROMT. 




By Shawn Miller 



ost of us, at least once in our lives, have cruised 
the glimmering isles of our local K-Mart searching 
for some obscure item. Any DJ looking for that 
special, “I can’t believe I found it!" disc, has to stop in 
the music department and surf the racks and 99 cent 
bins for buried treasure. Recently, while engaged in this 
activity, l was shocked to find in the compilation section, 
nearly 25 discs with names like “Mega-Slammin’ Phat 
Jamz of The 90V and "Slow Oooz 70’s Style." What’s 
strange is not the names of the discs (you make the call), 
but the fact that each disc had “DJ Mixes" in blazing red 
and gold lettering across the face of each cover card. 

How is it that a DJ product appears on the 
shelves of my local K-Mart? And sells 
for just $9.95? 

The record labels know that 
the public loves to get their hands 
on "DJ-Only" material and mixes. 

To satisfy the public's hunger for DJ 
material, they simply play the 
repackaging game. Labels will take 
the same tired, old, original version of 
their songs, hand them to some handy 
DJ who mixes each track end to end 
while digitally adding cheesy samples and 
scratches. Then they repackage it with a 
“DJ Mixes" sticker on it. From the label’s 
point of view, it's good for business. 

IS THERE A PROBLEM? 

CDs are being released every day into major department 
and record stores with the two letters that make a disc 
easy to sell: D and J. How can you prevent yourself from 
buying the same "DJ" product the public does? Easy. If 
it’s in a store where your mother buys DJ Mixes and a 
pair of pantyhose, it’s not a DJ only product. And let's be 
realistic. If you read Mobile Beat, you’re either a DJ or 
seriously thinking about being a DJ. If you spin the stuff 
off the store shelves, there's re ally little difference 
between you and a five-disc CD changer. Now on with the 
show! 


ULTIMIX - l\ THE BEGINNING 

Over the last few years, many DJs have been turned on 
to Ultimix but missed their first 20 or 30 issues. Not to 
worry — Ultimix has a quick fix they call In The 
Beginning." This is a huge 4-disc set (no vinyl re¬ 
leased) with over 4 1/2 hours of Ultimix's fully remixed 
tracks from their early issues. Each song is a separate 
track running 5 to 7 minutes with full 32-beat intros, 
outros and breaks. The documentation that accompa¬ 
nies the disc has all the details you'll need for 

programming. Here’s a partial list of 
the massive track list: How Will I 
Know - Whitney Houston. We Don't 
Have To Take Our Clothes Off- 
Jermaine Stewart, You Keep Me 
Hanging on - Colorbox, West End 
Girls - Pet Shop Boys, Thinkin ’ 
About Respect - Aretha 
Franklin, Point Of No Return - 
Nu Shooz, Typical Male • 

Tina Turner, Nail It To The 
Wall - Stacy Lattisaw. Word 
Up - Cameo, The Boss - 
Diana Ross, Touch Me - 
Samantha Fox, Don't Leave Me This 
Way - The Communards. Come Go With Me - 
Expose, Open Your Heart - Madonna, The Pleasure 
Principal - Janet Jackson, / Wanna Dance With Some¬ 
body- Whitney Houston, and more. 

X-MIX BEST OF CU B CLASSICS 

Another major compilation just released is X-Mix's 
“The Best of Club Classic’s Collectors Edition." 
Released as a 4-record/2-CD set, X-Mix has gone back 
in the vaults and emerged with the best of the tracks 
from the past. Each track is heavily remixed with floor 
pumping power to impress even the toughest crowd. 
There are two medleys on the issue labeled as The 
Uptown 80’s Medleys which run near 14 minutes 
each. The first medley contains full tracks of Planet 
Rock - Soul Sonic Force, Freak-A-Zoid - Midnight Star, 

continued on page 76 
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and Give Me Tonight - Shannon. Medley two contains: 
Fascinated - Company B, Nasty Girt - Vanity 6 and Can 
You Feel The Beat - Lisa Lisa. As with all remixed 
issues, each of the following tracks is completely 
separate and contains full intros, outros and breaks for 
easy seamless mixing. Here is a taste of the playlist 
from the rest of the issue which was released just 
before presstime: The Power - Snap, Pump Up The 
Volume - M.A.R.R.S., Jam On It - Newcleus, Dancing 
Queen - Abba, Y.M.C.A. - The Village People, Da Butt- 
EU, Last Night A DJ Saved My Life - Indeep, Got To Be 
Real - Cheryl Lynn, and more. 

ULTDIIIX ISSUE 59 

The long-awaited “Ultimix issue #59” has been re¬ 
leased. Pressed as a 3-record/l-CD set, the first track 
is part two of the enormous "1995 Flashback Medley - 
Part 1” on "FunkyMix Issue 23” {see Mobile Beat April/ 
May ’96). The medley runs just under 14 minutes but 
contains simple breaks for easy entering and exiting. 
The medley contains tracks from Mariah Carey, Planet 
Soul, La Bouche, M People, Mighty Dub Kats, The 
Bucketheads and more. Also on the issue is the latest 
from Ace Of Base. Lucky Love was remixed using the 


Robin S. sounding mix and a whole new rhythm track.The 
track has also been split giving you a choice of versions 
to play. Next, Diana Ross’s new single I Will Survive, 
which is still only available as an import, has been 
completely remixed and re-edited for easy programming. 
And if you need Coolio's 1, 2, 3, 4 (Sumpin' New) look no 
further. Roberts adds some well placed Freddie Mercury 
samples to almost make it sound like a duet along with 
Coolio samples and classic tracks. Finally a well made 
clean version that’ll work anywhere. Also on the issue is 
Inside Out - Culture Beat, Feels So Good - Lina Santiago, 
When - Sunscreem, and Mr. Kirk - 4 Hero. 


USD JUST RELEASED 


Look for the new “Powerhouse Issue 23” (2 records/1 
CD) with tracks from Brandy, Miisa, Monica and N-Joi. The 
all new “DiscoTech Issue 39” (3 records/1 CD) with 
tracks from Clubland, Culture Beat, Dreamworld, OMD, 
Max-A-Million and many more. There’s also a new “X-Mix 
Issue #32” and “Hot Tracks Issue 15-1." 


To stay completely up-to-date on the must recent remix releases , The 
Remix Warehouse releases its complete current , special and hack issue 
catalog TREE about every 4-6 weeks. To get on the mailing list you 
can call us toll fixe 24 hours a day at 1-800-241-MIXX. 
International Customers please call (770) 446-5046. Or you can e- 
mail your catalog request to; catalog@remix.com or fax to 1-800- 

7999-FAX. 
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ORDER IT TODAY 
GET IT TOMORROW 




Rave 
Samples & Beats 
DJ Accessories 


CURRENT ISSUF. 


POWERHOUSE CLASSIC #07 

(PCC-07-W 3 RECORD SET 
fPCC-07-CD) 1 COMPACT DISC 

CELEBRATION * KOOL A THE GANG 
THE BREAKS - KURTIS BLOW 
RAPTURE - BLONDIE 
JUST AN ILLUSION * IMAGINATION 
IN THE NAVY - THE VILLAGE PEOPLE 
JIVE TALKIN' ■ THE BEE GEES 
UPSIDE DOWN DIANA ROSS 
AINT NOTHIN’ GOIN' ON BUT THE RENT GWEN GUTHRIE 

QD BQNtJS GUT 

GENIUS OP LOVE TOM TOM CLUB 


-s 






m 


FOR YOUR FREE CATALOG 







CALLTOLL-FREE ANYTIME 1-800-241mx 

FAXTOLL-FREEANYTIME 1-800-7999-FAX 

email from anywhere cataloa@remix.eom 


V 

nternational / APO / FPO & GA Customers Call (770) 446-5046 

International Fax (770) 446-0747 

Or Write: The Remix Warehouse, 3100 Medlock Bridge Rd, Suite 305, Norcross, GA, 30071-1439 
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VISA 


MasterCard 


WE SHIP EVERYWHERE 
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Skinner CHubbrn’ 


CLUB VIEW 


FROM HI FAT BAR PROMOTIONS TO MUSICALLY THEMED 
NIGHTS, HERE'S HOW TO MAKE SLIMMER SIZZLE 

by Dave Kreiner 


It's what we live for — those lazy, crazy, hot 'n hazy FllN \\ (Til FOAM 


days of summer. Bikini clad gals, baseball, swimming, 
boating and, of course, clubbing! 

In clubland, summertime overflows with opportu¬ 
nity for creative DJs and promoters. It's the perfect 
time to convert your slowest, deadest nights (like 
Sunday) into sizzling profit centers. 

If your crowd likes competition, start with proven 
promos like a bikini contest or, for men, a best-chest 
contest. You can then add limbo, hula Ihoop, knee Nerf 
volleyball, tug-of-war and sand pit volleyball contests. 



During the past year, clubs in the warmer climes 
have been discovering foam parties (see Mobile 
Beat #31). Foam parties can be staged indoors or 
outdoors and can provide the perfect setting for a 
beach party — swapping sand for suds! Offer 
volleyball, hide and seek, and scavenger hunts in 
the foam to keep the concept fresh, 

A new blast from the tried and true "Christmas 
in July” promo is the snow machine which shoots 
out small particles of foam, rather than the oozing 



Summer Songs 

The key to any summer promotion is to keep 
the music very recognizable in the eariy evening 
and maintain a “beachy” attitude throughout. 
Along with groups like the Beach Boys, Jan and 
Dean and the Ventures, here are some other 
hot summer hits: 


cont’d page 78 

SAM THE SHAM-W001YBULIY 

HUMAN BEINZ-NOBODY BUT ME 

TOMMY JAMES-MONY MONY 

BOB MARLEY-LEGEND CD 

JIMMY BUFFETT-SONGS YOU KNOW BY HEART 

JIMMY BUFFETT-FEEDING FRENZY CD 

VARIOUS ARTIST-ANIMAL HOUSE SOUNDTRACK 

BEATLES-THE RED AND BLUE CDS 

KINGSMEN-LOUIE, LOUIE 

SPENCER DAVIS-GIMME SOME LOVIN’ 

SUFARIS-WIPE OUT 

GREASE MEGAMIX-SUMMER LOVIN' 

STEVE MILLER BAND-LIVIN’ IN THE USA 

TROGGS-WILD THING 

MUCH RYDER-DEVIL WRH THE BLUE DRESS 

RIVIERAS-CALIFORNIA SUN 

SIY & FAMIIY STONE-HOT FUN IN THE SUMMERTIME 

MONGO JERRY-IN THE SUMMERTIME 
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Building Ideas Together 

DISCOVER THE POWER OF COOPERATION. 


( 814 ) 466-7643 


A world-wide interactive support system 

“The Connecting People” 

with a focus on promotions, 

http://www.teclink.net/promonetworK * E-Mail: LMPNETWORK@aol.com * FAX (814) 466-2075 


CLUB VIEW 


lather of the foam machine. Snow machines can 
simulate snow flurries to blizzards. It is like a 
confetti canon without the messy clean-up! There is 
no water residue and the foam basically evaporates 
as it hits the floor. It is also considerably less 
expensive that a foam machine. {Snow and foam 
machines available at Omnisistem 206-839-5877.) 


the shower curtain and swap as many articles of 
clothing as possible within 30 seconds. Each article 
swapped is worth $20. The host begins to slightly 
raise the curtain after 20 seconds, so the audience 
can see some ankle, knees... etc. Mitch says it’s a 
riot! 


PARROTIIEAR 



STRANGERS IV PARADISE 

The best way to create great promotions is with 
great prizes and summer is a perfect time to get 
sponsors to give away big ticket stuff. Contact 



MOBILE SENSATIONS S' 

Trey Rentzel of Night Moves Mobile D[s in Orange 
Country, California suggests, “This is the time of year for 
outdoor gigs, corporate picnics and pool-side parties. A lot 
ol the games and promotions that happen in clubs can also 
Ik* added to a mobile summer gig, except you probably 
won’t be giving away a Jet Ski. 

“1 lowevcr, while enjoying the fun of summer, we have to 
be planning ahead tor the winter holiday's as well. As a 
Mobile or Club I )J, you should always be thinking four to 
six months ahead.” 


swimwear stores, motorcycle dealers, boat dealers, 
Jet Ski dealers, surf stores, travel agencies, and any 
other sponsor that keeps the integrity of the beach 
motif. You can use a big ticket item such as a Jet Ski 
as a grand prize for a contest that has a grand finale 
or elimination rounds. 

In my search for summer promotions, here's one 
from Mitch Rooney of Armanis Night Club in Toronto, 
Ontario. It's called “The Love Shack.” Set up a 
portable shower curtain (in circular fashion, like you 
see in old comedies). Choose two guests at random 
to participate. Contestants are challenged to go into 


Summer is also a terrific time of year for musically 
themed nights featuring Jimmy Buffett, Reggae, 60’s 
beach music, shag or just great past summer hits. 
These classic music-themed nights work best from 5 
p.m. to 11 p.m. From there you can segue into a 
more current late-night format. You could also mix 
classic ’60s and '70s with current or re-current hits 
throughout the night. The main idea is to recreate a 
fun, beach atmosphere for the duration of the 
promotion. 

Whatever you decide to do, go to the extremes. 
For example, on a reggae night, feature reggae as a 
warm-up to the nightly promotion, usually cutting it 
off around 9 p.m. You should have killer decor with 
lots of mock palm trees and a lifeguard stand. 

Don’t forget the Red Stripe beer and serve Jamai¬ 
can Jerk chicken or other island food. You and the 
staff should be dressed in bathing suits or other 
tropical or beach clothing. You can get posters for 
the walls from any travel agent or call the Jamaican 
Chamber of Commerce for more swag. Pull together a 
great CD library of current and classic reggae music. 
You might even find a band with a mailing list which 
would increase body counts. 

When planning your summer promotions, remem¬ 
ber, the idea is to create something so spectacular, 


§ 


For more key summer promotions for dub owners, managers and promotion 
oriented DJs , join oar team mid share ideas with us at The Promo Network* 
Call Lurry Moore: (814) 466-7643 or e-mail: LMPNElWORK@aoLcom. 

Dave Kreiner is the owner of Southern California Music They are a supplier/ 
retailer/mail order company servicing / 2-incb singles, CDs , and remixes, for 
the Mobile DJ y and Nightclub DJ* To get the latest fly e? r call 800-775-3412 
or send e-mail to SCMSRECORD®AOL,atm* 
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Dance Music Summit 

Chicago, IL 
July 17-19 
Chicago Marriott 
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WACKY TOUR THROUGH 
NORTHEAST 
INSPIRES NEW DANCE 



Speedo is Steve Deskins, a country 
,DJ and dance instructor who has a 
country dance club in I Lancaster, 
N.H. called Get In Line. He is a grizzly 
looking guy who represents the very' 
essence of country dance, music, and the 
friendships and fun that go along with it! 
The first tittle 1 met him, he was teaching 
a dance wearing red long johns and 
cowboy boots with a red bomber hat on 
his head and his scruffy beard sticking out 
all around the edges! Some rime ago, 1 
introduced Speedo to our mascot 
“Beaky,” a 3-foot fiberglass vulture 
created from an old cartoon. We take 
Beaky to a lot of our country dances. He 

m w 

wears a pair of six-guns and we change 
his dress with the seasons. 


Last fall, Speedo called to tell ahout 
“Holmer the Hippy Biker Dude” a song 
writer who supplements his income by 
carving figures out of trees with a 
chainsaw! Speedo had just dropped off a 
“tree,” 4-loot wide by 8-foot tall, at 
ITohners backwoods cabin in northern 
Vermont. The good news was that 
1 lolmer was caning the tree into a 7-foot 
high, 700-pound replica of Beaky (to 
become known as “Beaky 2” a.k.a. “Tracy 

■m * 

Bird"). The bad news was, if I wanted it, I 
bad to make the 1,250 mile trip to get it! 

A short time later, 1 got invited to 
check out die action at a country dance 
club in loronto, Ontario. Realizing this 
would bring me within a day’s drive of 
Holmer’s, 1 hooked up my trailer and 
headed off to Canada with “Princess One 
Feather” in the front seat. Princess One 
Feather is my traveling companion. She 
is a mannequin dressed as an Indian 
princess. She’s great company on the road 
and keeps watch on my truck in parking 
lots. 


»/ 


y first stop was Buffalo. N.Y. 
where I discovered a dance club 
called Desperadoes! 1 couldn’t believe it, 
several hundred country dancers and a 

'W 

motel to hoot! The next morning I found 
that Princess One Feather had done her 



job well. Nobody had bothered my truck! 

Next came the crossing into Canada at 
Niagara Falls. The customs officer asked 
several questions about the princess. 

When I explained she was the perfect 
traveling companion because she never 
talked back, he just smiled and said, “Go 
on through,” 

While in Toronto, I met country 
dance club instructors and DJs from 
Nashville North, Wild Rose and the 
Palomino Club. At the Palomino Club, I 
learned several new' dances. In return, I 
taught some of the dances l had learned in 
Australia, along with “Big Un” with my 
fishing rod and fish that flops! 

1 hit the road Monday on my w r av to 

m mm 

Holmer’s. I had hoped to check out clubs 
in Kingston and Montreal, but a blizzard 
forced me to cut short iny time in Canada. 

W /hen I reached the border at 2 
a.m., I found myself getting a 
grueling and tedious grilling from a rather 
intimidating U.S. customs officer. This 
was not one of those friendly through- 
the-window, “What country are you a 

m r 

citizen of?” chats. This was a full blown, 
p u 11-ove r- there - and - get-out-of-you r- 
vehicle deals. “How much money do you 
have, why did you go to Canada, what’s 
your plate number? Why are you pulling 
an empty trailer, what did you take into 
Canada?” the lady officer questioned. 

Site finally got around to Princess 
One Feather. “Who or what is that in 
your front seat?” It was late, I was getting 
real tired and this whole routine w'as 
starting to wear me down. She said she 
wanted the truth so 1 figured, “what have 
I got to lose?” 

1 said, “My name is ‘Hillbilly’ Rick 
and this is Princess One Feather. I am 
taking her to meet Speedo and Holmer 
‘The Hippy Biker Dude’ and to pick up 
Beaky and Beaky 2.” 

m w 

She scratched her chin for a moment 
and a bit of a smile emerged. “That makes 
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perfect sense go on through!" she said. I started to get back in 
the car, but couldn't resist asking her "How could that possibly 
make perfect sense to you?” She replied, “1 went to school 
with Speedo and it anybody would bring a princess to meet 
somebody, it would have to be Speedo!” Small world Huh? 

\\ hen I finally met 1 lolmer, 1 knew that I was meeting a one- 
of-a-kind character you could write stories about! His artistic 


ability when it came to can ing was indescribable. He invited 
me in for a personal concert of his original music topped with 
probably the best pizza I have ever experienced. 


We loaded Tracv Bird on mv trailer and before I could 

■0 ■# 

leave I talked him out of another can ing of an Indian chief. I 
never dreamed when I started DJing and teaching dance that I 




A dance dedicated to Speedo. a great Iriend of country dance. 
Choreographed by: “Hillbilly" Rick 

Music: "Speedo' by The Cadillacs from the 1950s, BPM: 125, or any 
swing song with 125-140 BPM: "Big 01’ Truck," by Toby Keith. “! Like 
it I Love It!” by Tim McGraw, "Cotton Eyed Joe" by REDNEX 

DESCRIPTION: 48 count, 2-wall line dance (calls are in bold) 

1 - 2 .... Jump front on both feet and Hold in place for 1 beat 
3 - 4.... Jump back on both feet and Hold in place for 1 beat 
5 • 6.... Walk front Left, Right 
7 - 8.... Walk forward Left, Kick right foot 
(pretend you are drop-kicking a football!) 

1 - 2.... Step Back right, step left beside right 

3 - 4.... Raise Hands over your head to signal a field goal -1 push my 
hands upward & jump up twice to take up the two beats! - If you don’t 
want to do the hands & jumps - just stomp, stomp in place! 

4 -.Heel toe Struts forward while holding Right hand down by 

right pocket and twirling right hand in a clockwise motion as if to twirl 
a pocket watch chain! 

1 - 2.... Step forward with Right foot and place your heel down first, 
Slap the ball or toes of your right foot on the floor 
3 - 4.... Step forward with Left foot and place your heel down first, 
Slap the ball of your left foot on the floor 

5 - 6 .... Step front Right heel, Toe 
7 - 8 .... Step front Left heel, Toe 

1 * 2..,. Touch right toe out to right side. Cross Right foot over or in 
front of your left and place ball of your foot on the floor 
3 - 4.,., Turn 1/2 turn (CCW) to the left, Clap Bend over and place both 
hands on your thighs as if you are getting ready to run 'Speedo' style 

1 & 2 .. Rotate your posterior (bottom or rear end in “Hillbilly” 
Language) in a clockwise motion - or Wiggle your bottom 
3 & 4 .. Repeat 1 - 2 

Running man steps - Starting bent over as you shuffle forward 
gradually stand up by the last shuffle - Move your arms as if you are 
running while shuffling forward 

1 & 2.. Shuffle forward Right, left, right 
3 & 4 .. Shuffle forward Left, right, left 
5 & 6 .. Shuffle forward Right, left, right 
7 & 8.. Shuffle forward Left, right, left 

1 - 2.... Stomp your Right foot twice 
3 - 4.... Kick your Right foot forward twice 

Running Man Step Backwards - Move your arms as if running while 
going backwards 

1 & 2 .. Shuffle back Right, left, right 
3 & 4 .. Shuffle back Left, right, left 
5 & 6 .. Shuffle back Right, left, right 
7 & 8 .. Shuffle back Left, right, left 

Start Over - Pretend you’re Mr. or Ms. COOL standing on the street 
corner and you are IT! 



friends 


would get to make si* many 

C* m 

My last stop was to see 
Speedo, who had pulled this 
whole thing together. What 
better wav lor one country 

w w 

dance instructor to salute 
another than with a new 
dance. 1 introduced 
“Speedo: the Dance" late 

last vear in Boston, and 

# 

dedicated it to him. When 
teaching a dance, Speedo 
will describe a scuff or a kick 
using terms like “you know how 
you have to kick the cat out the door on a 

m 

cold or rainy night!” So when I got to the part about the kick, 
I turned to the crowd and said, ‘‘You know we need some¬ 
thing to kick.” So I pulled out 24 inflatable cats. We had a 
blow-up contest, and each time the dancers did a kick, they 
would kick these inflatable cats over Speedos head! I told the 
crowd the dance was only for fun! Boy was I surprised when 
“Speedo” was chosen as one ol the Outlaw dances for 
CW'LDAIs International Championship in January in 
Nashville! 

If you z'ould like a copy of "Spetulo: the Dance, ” or 'would like to 
contact Speedo or llolmer , please contact “ Hillbilly" Rick, R 2 llox 
ISO A, Haubstadt , 1X41639. Pb 812-867-3401. Fax 812-861- 
1082, America On Line: HILLBILLYR . . 

ft 
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Dancefloor Series 

This series is © necessity for any club 
look! ybu'W get greet Euro end House 
from Chicago, LA. and NYC. Include© 
imports and titles you won't find any¬ 
where else! Artiste like Fast Eddie, Lb 
Bouche and marry, many more. 


QttlUo Radio- 

This series feature6 crossaver/top 
40 hits from popular airwave artiste 
like Goorgo Michael, TLC, Oeoio, Lionel 
Rich e, Heavy D, Whitney Houston and 
more! 

BflHot to tfabut bi BpNrm'se. 


Alternative Series 

This is the definition of cuttirg-edpel 
Each month you get 17—21 
Alternetive/Industrial/Mocern Rock 
titles featuring artiste like Silverchoir: 
Bush, The Cure, Rage Against The 
Machine, KMFDM and 
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With a fresh three inches of 
snow on the ground, hundreds of 
DJs braved a late winter storm to 
attend DJ World '96, held April 4-6 
at Waterloo Inn, Waterloo, Ontario. 

Regardless how crisp the air 
outside, inside the chatter was hot 
as DJs from across Canada, and as 
far away as Florida, shared ideas, 
war stories and shop talk. Mobiles 
looking for the latest gear, newest 
CD compilations and the hippest 
ways to spice up their performances 
were kept busy with a full card of 
seminars and seven exhibit rooms. 
Highlighting the after-hours was a 
networking reception for the 
delegates hosted by Mobile Beat 
followed by a karaoke competition. 

With little interest in sleep, the 
group then rocked on into the night 
either at the wild dance party 
complete with a demonstration of 
new performance-peakers, or at the 
good time , 50s/’60s bash where 
everyone got a chance to participate 
and show off their best new ideas. 
Hot news at the event included the 
announcement by Mobile Beat of 
the Mobile Beat 1997 DJ Show and 
Conference to be held in January in 
Las Vegas. The next DJ World event 
will be held in April of 1997, with a 
groundbreaking new DJ gathering 
set for November in Toronto. Check 
“Cued up" for more details. 
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Mooting em 

Out in St Louie 

ATTENTION TO DETAILS KEY TO ISO’S SUCCESS 


* 



In 1994. Matt Williams was named 
“Young Entrepreneur of the Year” by 
the Small Business Administration 


by Keith Clark 




I n 1984, Matt Williams was a sopho 
more in high school with a passion tor 
sound, lighting and spinning tunes. 
His first jobs resulted not from big 
advertising and promotional campaigns, 
but simply because he was doing the right 
thing, at the right place, at the right time. 
His first jobs were for the school he 
attended. 


Not content with just the I >J jobs at 
his school, Williams began building a 
network of other DJs at other schools and 
found he could get a much bigger piece of 
the pie. Now Williams books over 450 
gigs annually at junior and senior high 
schools in the metropolitan St. Louis area. 
Williams’ efforts over the last decade have 
made his TKO (Technical Knock Out) 

DJs one of the top DJ companies in St. 
Louis with a full-time office staff of four 
managers (headed by Williams) in an 


ever-growing facility. TKO presently has 
16 systems and a DJ staff of 24. Williams’ 
hard work and perseverance has not gone 
unnoticed. In 1994 he was named “Young 
Entrepreneur of the Year” by the Small 
Business Administration. 

Williams credits his company’s success 
to attention to details. With that philoso¬ 
phy, TKO has expanded from a main base 
of school events to a roster of wedding 
receptions, private parties and lucrative 
corporate events. To minimize ad costs, 
Williams concentrates on maximizing 
repeats and referrals. “In all aspects of our 
operation, we focus on providing pre¬ 
mium entertainment,” Williams con¬ 
cludes. “By doing so, were able to repeat¬ 
edly impress all of our clients and culti¬ 
vate a very devoted following.” 

Every 1 KO client has the opportunity 
to meet with an event coordinator and 
their 1 )J to finalize all details prior to 
their event. During private consultations, 
TKO supplies each client wfith a tailored 
list of songs to choose from, backed by a 
listing of more than 40,000 computer- 
cataloged titles. 

Many events feature the use of two DJs 
— one handles the mix, and the other 
serves as MC to keep energy levels high 
and insure maximum audience participa¬ 
tion. Before being allowed to w ork on 
behalf of TK*), all DJs are required to 
complete a 10-module comprehensive 
training course focusing on topics like 
equipment, client relations, and the 
specifics of special events like wedding 
receptions. Once hired, DJs are also 
expected to complete ongoing training 
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seminars and are supplied key information 
and tips via a weekly company newsletter. 

A management stal t member is kept on 
call to handle questions and emergencies 
throughout each weekend, when the 
majority of business is done. Managers 
also perform regular “spot checks” to 
verify correct performance by DJs, who 
are expected to dress and act profession¬ 
ally at all times and conform to preset 
standards established during the training 
process. 

To minimize the risk of equipment 
problems on the job, TKO recently 
rebuilt all 16 of their sound and lighting 
systems. Systems are divided into “Stan- 

J r 

dard Packages” for smaller events and 
“Deluxe Packages” for larger ones, with 
all equipment going out to a gig in 
attractive vans featuring the TKO logo. 

O n the audio side, Standard and 
Deluxe Packages include Cerwin 
Vega loudspeakers, QSC power amplifi¬ 
ers, MTX mixers, and Marantz Profes¬ 
sional PMD320 CD players and PMD510 
dual-well cassette decks from Superscope 
Technologies. TKO had been exclusively 
cassette-based until going with PMD320. 
“We quit using CD players about five 
years ago because of skipping problems,” 
Williams said. “We did some serious 
testing before deciding to go back to the 
format.” He adds that since going to the 
PMD320, skipping has not been a prob¬ 
lem. As for the Marantz PMD510 cassette 
deck, he says, “The PMD510 is very 
usable for DJ purposes, with big, backlit 
buttons that make it very easy to operate.” 

Lighting options range from American 
DJ 4 -can, par-36 chase and mirror ball for 
Standard Packages to three-source 
colored lighting controlled by a Meteor 
sound organ light controller for Deluxe 
Packages. These more elaborate packages 
also include three oscillators, two strobe 
lights, a Meteor fog machine and Ameri¬ 
can DJ Avenger system. 


“In all aspects of our operation, 
we focus on providing premium 
entertainment,” Williams con¬ 
cludes. “By doing so, we’re able 
to repeatedly impress all of our 
clients and cultivate a very de¬ 
voted following.” 


TKO also offers additional a la carte 
items, and a premier package called the 
"Super System Portable Night Club” 
which includes video and a monstrous 
light itig rig. The Deluxe Package is 
enhanced with eight I ligh End Systems 
track spots, five High End Systems data 
flash, 24-pin spots, and a variety of the 
most current American DJ lighting 
effects. Audio is beefed up with Cerwin 
Vega L-36-E “Earthquake” subwoofers 
and a variety of processing, including a 
dbx 120XP synthesizer, an EV EX-18 
crossover, a 1 * )D 866 Mark II comp/ 
limiter, a dbx stereo ! 5/31 EQ, and a 
MTX MX-500 mixer. 


Presently, TKO’s rates average $335 
for a four-hour job. Williams concedes 
that his rates are low when compared to 
DJ sendees in other metropolitan areas. 
“We have found that rates in the St. Louis 
market lag behind the national average,” 
he says. “One of our major goals lor the 
next two years is to increase our dollars 
per hooking as op¬ 
posed to just getting 
more bookings. In 
this wav we should 

J 

be able to raise not 
only our own 
profitability, but also 
have a positive effect 
on DJ pricing 
throughout the 
market.” 
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A t the National Nightclub eS 
Bar Expo, DJs from all 

,ovcr the country wi II find new 
rays to get back on “track. * 
Seminars and panel discus- 
ns specifically targeting the 
cerns of DJs will be coo rdi- 
d by experts in the music, 
ing and sound industries, 
he nation's top DJs will 
pCte at the National DJ 
-off al 1 hsney's PI easure 
d and a host ot 'mixers” and 
iting special events are sc hed- 
d at the < )mni-Rosen and 
urch Street Station. 

•on t in 1SS the over 350 
xhibits showcasing the latest, 
most innovative sound technolo¬ 
gy and the ^G3,r S hottest 
concepts and promotions. 

Let us put a new spin on 


vour 


old ideas! 



August 12-14 



REGISTRATION DISCOUNT OR FURTHER INFORMATION CALL 
7-3881 OR 601 /236-5510 Fax 601/236-5541 E-mail ncb@nightclub.com 














i il Tir iATE Digital Karaoke/DJ Mixer 

ie ULTIMA! 9 you , n comi 


r^mnlnte Control 


The VocoPro KJ-6200 is the first thoroughbred full- 
function professional Karaoke mixing board on the market. 

Built with the consummate Karaoke pro and DJ in mind, 
the KJ-6200’s versatile, rugged and rack mountable design 
fills the complex mixing needs of today's mobile and club 
KJs and DJs while placing a complete, superbly integrated 
set of Karaoke mixing controls at your finger tips! 


19” Rack Mixer UVith Simitchable 2 Phone 6 Line Input & 3 Output 
2 XLR B 3 Set of 1/4” Mic Input With Talkover Switch 
17 Step Digital Key Controller • Digital Echo With Repeat & Delay 
Multiplex Function • 3 In /1 Out Video Switching Selector 
2 7-Band Stereo Graphic Equalizers • Stereo Cueing & Volume 
Removable 60 MM Crossfader • Output Level UU Meter 
BMC Gooseneck Lamp Adapter • Dual Voltage With Selector 


VocoPro. We’ve Got What You Need. 



VocoPro DA-G500 Digital Amplifier VocoPro CDG-2000 CD/CD+G Player VocoPro KC-100 Digital Key Controller 

24 HR. Tech Support 1.800.759.8888 

PIN-161.3373 

For Information: 800.678.5348 Fax: 818.968.1998 

VocoPro is registered trademark of l-MC ©1995 














SING-ALONG ESSENTIALS 


By Bob Glazier 


Double Duty 

DJ/KJ Gear 

GOOD MICS ARE JUST THE BEGINNING 


Through my conversations with Mobile Bent readers 
over the phone and at various trade gatherings, one 
thing is obvious: Most oi you who read Sing-Along 
Essentials are DJs first, and KJs second. Personally, I 
have been primarily a KJ for over seven years. But 
during that time I have never turned down the chance 
to supplement my karaoke jobs with DJ work. In 
either case, with the right sound system you can play 
for a crowded dancefloor, or lead a sing-along show. 

I hough the similarities of typical DJ and KJ systems 
greatly outweigh the differences, take a look at how 
they differ both in perception as well as the actual 
production. Phis way, you’ll know just what to look 
for in tiesigning a dual purpose DJ/KJ system. 

The most obvious difference is in the needed 


is designed to emphasize the midrange while main¬ 
taining a full sound. With karaoke, bigger is not 
necessarily better. 

w 

A high-quality microphone is a must for any DJ. 
Without one, voice-overs and announcements can 
sound like mud. Typically, DJ mics are omni-direc¬ 
tional condenser types. W ith karaoke, a uni-direc- 
tional mic is a must in order to minimize feedback. A 
middle-of-the-road quality mic (I use Shure SM-48s) 
is most appropriate and most cost efficient. Remem¬ 
ber, many of your singers have never held a mic before 
and all they know is what they’ve seen on iVl TV! I 
really don’t know how true this is but it’s the only way 

m * w w 

I can justify why so many singers swing the mics by 
the cords, sometimes over their heads! 


sound power level. When you’re trying to get 
people on their eet to dance, you need lots ol 
low end bass for the beat or, in the words of 
I im “ The Tool Man” Taylor “More Power!” 

V 

LESS IS BEST 

With karaoke, however, loud is not a 
major requirement. It’s torture enough that 
wannabe singers are going to use your system 
to massacre such pop hits as “I’ve Got You 
Under Mv Skin." You certainly don't want 

if r 

this happening at head-splitting levels. A 
popular karaoke amp, the Pioneer 120Y, is ! 
rated at 120 watts/channel. For most 
settings, this is more than enough. 

Most of the DJs I know use large speaker 
cabinets that either sit on the floor or are up on 
tripods. Many run an additional sub-woofer or 
two, often bi-amped. These combinations are 
terrific for accentuating the highs and reinforcing 
the lows. But for karaoke, it's just not necessary. 
When you do a straight karaoke gig go nice and 
light. 1 usually carry two slightly oversized, two-wa\ 

c J J o / 1 J 

speakers (the BMB CS-X25R is a personal favor¬ 
ite) that mount on tripods. This type of speaker 
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RANGE CHANGE 

Besides the actual sound level, 
there is a marked difference in the 
equalization curve between a DJ and 
KJ set up. For playing standard dance 
sets, it’s common to boost the highs and 
lows. This puts a nice edge on the 
sound to cut through the crowd 
noise while setting in motion a 
body-modulating bass thump. 

Equalizing for karaoke requires a 
radical re-think. We still want solid bass 
and crisp, clear highs but the midrange 
is where the vocal ranges of your 
singers will fall. 

If you’re using your regular DJ rig 
for karaoke, make sure that your EQ is 
emphasizing the midrange and de-emphasiz¬ 
ing the high and low extremes. A technically 
challenged DJ/KJ colleague of mine puts 
it this way: “with dance his EQ is a 
smile... with karaoke it’s a frown.” 

continued on p. 90 









PL VP 2000 • S225.00 WITH PURCHASE OF 25 DISCS AT REGULAR PRICE 


St+rDisc 



Any 5 
CD+Gs 

M 

$95.00!!! 


_ CD SD 0024 • CD+G _ 

You Win My Love .. .,., .. Twain, Shanla „.., 1 

Almost A Memory Now ................. .Biackhawk_2 

To Be Loved By You .*.Wynonna , *, * 3 

Walkin' Away...Diamondflto .,.. 4 

Someone Eises D^eam...Hill* Faith ..,.5 

It worts ....*..Alabama ,.,, 6 

Every Time My Heart Calls Your Name ..«,, _ Berry + John_7 

No News * * *_,. Lonestar_8 

If I Ware You .. ....Part, Terri_9 

Too Much Fun..*.. Singletary* Oaryle .. * 10 

What Do l Know ..,.. Ricochet -. * It 

1969 __ ............ _Stegall, Keith ... 12 

Its Whit I Do , *... .,.. Dean, Billy ... 13 

You Grtla Love Thai. .,.. ...McCoy. Neat ... 14 


_ CD SD 0025 * 

AJl I Want Is A Ue . 

Homo «»«i•«« pi*>>pi< i■ pi>>11<> 

1 mink Aoout You *. 

fm Not Supposed To Love You Anymore 
Does That Blue Moon Ever Shine On You . 

CO.UJI.T41Y, ____ 

Hearts Desire ...... 

Holdln p On To Something .... 

All Over But The Shoutm* .... 

She Never LooKs Back ,. 

Meant To Be ....*_ 

Whose Bed Have Your Bouts Been Oncer 
If Yoirra Not In It For Love fm Outta Here 
Any Man Of Mine .. 


_ CD SD 0026 * 

Because You Loved Me ... .. 

I Want To Come Over ... 

Siltin' Up In My Room ,...., * 

Not Gorf Cry i,», a# a »,»*.*» t . 

I'm Getting Used To You.. 

Insensitive 

Jesus To A Child ...... 

Follow You Down ... 

Only Love . ....... .. 

Faithfully .. 

One Of Us _ 

Fre g r e Frame 

The House That Jack Bull! +.- 

San Franciscan Nights . 


CD + G _ 

McGraw, Tim 1 
Jackson. Alan ,,,.2 
Haye, Coikn ,,.,3 

.. While. Bryan ... * 4 

Keith, Toby . ■ ■. 5 

.. Dime. Joe ,*.,6 

.....Parnell. Lee Roy ,,.,7 

.. Canon. Jeff ,,,. 8 

........ Shenandoah „,. 9 

.... Supemaw. Ooug .., 10 

....Kershaw Simmy ...11 

...... Twa*n F Shan la ... 12 


ftO PIONEER' 

The Art of Entertainment 

Microphones 

2 for only $95.00 


. Twain, Shanla , t3 

.... *. Twain. Shanla .,, 14 


CD + G _ 

..Dion, Ceine ,,.. 1 

... Etheridge. Melissa .... 2 

Brandy .... 3 

...... Bilge, Mary J. .... 4 

..Selena .... 5 

_,___ Arden. Jann .... 6 

.... Michael. George ..,.7 
, . Gin B cissnms_8 


., Hawkins, Sophie B .... 9 

....... Cetera, Peter ... 10' 

...... Osborne.Joan ,., 11 

_J. Geits Band .,. 12 

.Franklin* Aretha ... 13 

Eric Burden & Animals 14 



PROFESSIONAL MICROPHONES 
CORDED AND ON/OFF SWITCH 



CD+G - CD SC 8246 


CD + G- CD $C 8247 


I Believe,. 

House Is Not A Home 
Cherish The Day ... 
Fever 


P'i i t I i M i M t « r 4 p p 


3 » + * h 1 B + * + C B + a ■ + * i 4 


Customer’s 
Choice 


Like A River.... 

The Colour Of My Love . 

DldnT We Amost Win It Alt ___ 

Nayib's Song. 

What You Won t Oo For Love — 

Mitten Of The Heart ... 

Fly like A Bird 

A Love Like This .. 

Magic Every Moment ..... 

The Nearness Of You ... 

Go You Know What Mtiaos To M 


. MicTae. George 
.. Charles & Eddie 

... Side 

Madonna 

.... Simon, Cady 

.Dion. Celine 

.. Bramgan. Laura 

..Estefan. Gloria 

___Go West 

.McDona d, Michael 

.Scaggs. Bo? 

...Fogeiberg, Dan 

i m . 11 • 111 Fogelberg, Dan 

... Easton, Sbeena 

...Conmck, Harry Jr. 


.... 1 
.... 2 
.... 3 
.. +, 4 
+, *. S 
.... 6 
.... 7 
,... 3 
.... 9 
...10 
... 11 
... 12 
... IS 
... 14 
... IS 


I'd Really Love To See You Ton 
The Beaches Of Cheyenne . . 

What Do l Know .J 

Hanglfi'On ... 

Who's That Girl_ ..... 

The Love That We Losl , 

Only You ... 

Now That's All Right With Me 
Tte fiver And The Highway 
It's Midnight Cinderella ... 

rtWhatlOo . 

Back Whin ... 

Gong 11 < i m p i. n ... 

I Never Met A Woman I Didn't L 
You'd Think He'd Know Me Be tie 


B I M I 4 ■ t 1 i I 


a i i a a ! a 


ia s i- 4 a- + 



...Seals, Dan , 1 
... Brooki, Garth ,,.,2 

... Ricochet .... 3 

..McCraady, Rich ... 4 
Bentvey, Stephanie .... 5 
.... Wrighl, Chtly *... 6 
..... Trttt, Trivii .... 7 

., Bamelt. Mandy .8 

...... Tuns, Ram .... 9 

Brooks, Garth 10 

...... Dean, Bfty ,.,11 

_ Rolls, MG ... 12 

. Yoakum, Dwight ... 13 
......p Cm. Don ... 14 

.. Geyner, Bobbie .. IS 


FULL com POSTERS!!! ftfEWpMCK & WHITE POSTE^ttL^Z 

^NEW!" 




Great for Karaoke Jockeys . Bars . Restaurants 

Rentals, and Store Displays! 

LIVE ENTERTAINMENT! 
YOU CAN BE THE STAR 
KARAOKE HERE 

ONLY .v (p oom iq wr ft e y Qur 0 wn message) 



Great /or Entertainers and Singers!!! Bars and 
Restaurants can use for Anv Tm oL Entertainment!!! 


SOLD IN LOTS OF 10. FOR EVERY QUANTITY OF 1 ORDERED, YOU 
WILL RECEIVE (10) 22” x 17” POSTERS! ORDER #BNJS4C10 

CUSTOMER PRICE FOR 10 POSTERS..S9.95 


LIVE 

ENTERTAINMENT! 

(Room to write your own message) 


% * <79S < 


SOLD IN LOTS OF 10. FOR EVERY QUANTITY OF 1 ORDERED, YOU WILL 
RECEIVE (10) 22" x 17” POSTERS! ORDER #BNJSBW10 

CUSTOMER PRICE FOR 10 POSTERS....$7.95 
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Karaoke Scene Magazine 

818 345-0040 Fax 818 345-0444 
18149 Ventura Blvd. #240 Tarzana CA 91356 


Producers of Karaoke Fest™ 
and Karaoke Expo ,M 



The Industry's Only Full-Color Glossy Trade Journal 
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The balance between the 
live vocal and the background 

music also has to be carefully 

# 

monitored. As a standard rule, 
you want to keep the singer's 
voice just above the music, 
the singer’s not that good, bring 
the music up a notch and drop 
their mic down a tad. I his will 
cover up some of their vocal 
verbosity and may even make 
them feci a bit more comfort¬ 
able, sort of a security blanket. 
On the other hand, if you bury 
them too deep, they may just 
sing louder. Some singers may 
even get upset with you. 

A technically challenged 
DI/KJ colleague of mine 
puts it this way: “with 
dance his EQ is a smile... 
with karaoke it’s a 
frown.” 

When you’re lucky enough 
to have a good singer, bring 
their mic up and the music 
down. Good singers can only 
help your presentation! 

Now that you’ve tweaked 
your system for sing-along, it’s 
time to scare up some clients. 
Next time, we’ll take a look at 
some basic concepts for pro¬ 
moting karaoke. The promo¬ 
tions we use in southern 
California may not fly else- 

if ¥ 

where, hut you've got to start 
someplace... Right? 


As Mobile Beat V karaoke editor, ifsmy job to 
keep yon on top of everything that's karaoke. 
Help me out! If you have any interesting 
performance tips , karaoke horror stories , 
promotional ideas or new product releases, let 
me know . / can he contacted via e-mail at 
flOUT, NH O L : ND®aol. com or via snail 
mail at Howling Hound Productions, 19 J f S, 
GabriUo Ave n San Pedro, CA 90731. 
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Creates: 

QUICK RETURN 
□ N MINIMAL 
INVESTMENT 

INCREASED 

SALES 


REPEAT TRAFFIC 


NEVER MISS 
GREAT REVENUE 

opportunities: 

BIRTHDAYS 

ANNIVERSARIES 

WED DINGS 

SPECIAL EVENTS 

SCHOOL 

ACTIVITIES 

REUNIONS 



AND MORE . . . 


The “Screamer” Party-in-a-Bag Rental kit 

(WEIGHS ONLY 26 LBS. - 75D SONGS) 


NOW IS THE TIME 


TO GET INTO THE 


Karaoke 


R ENTA L 


Business. 


Use the 


“Karaoke Card" 

AND GET 

9. Months 
No Payment 

No Interest! 





Our 






Guaranteed Lowest Prices 
Same Day Shipping 


araokeAtlanta 


DISTRIBUTORS 


Huge Everyday Inventory 
Professional Sales Consultants 


1 -800-949-SING [7464] 























NEW PRODUCTS 


iVikhodo's new 

all-in-one system 

& 



The VCD-1000 



karaoke unit combines 
technology and fun. By 
combining a multi-format 
video system with CD, 

this new player is fast finding a place in mobile, club and home 
theater systems. Nikkodo’s VCD-1000 features dual mic inputs with 
digital echo and key controls to give your singer's voice a professional 
recording artist sound. It incorporates a large LED display for easy 
disc and track identification. Function buttons and disc/track selector 
buttons are extruded and lighted for easy visual and tactile ID. A full- 
function wireless remote control puts operation of the VCD-1000 right 
in the palm of your hand. Price is $699. For more information, call 
(800J-NIKK0D0. 



ON THE ROAD 


KJS COMPETE AT 
DJ WORLD ’% 

It was a grueling day for KJs entered in 
the karaoke contest at DJ World ‘96 (April 
16. Waterloo, Ontario, Canada). Following 
a full afternoon of qualifying events, the 
contestants took the stage for a two hour 
sing off. Each was judged on stage 
presentation, selection of material and 
overall performance. 



# 


7x. f* 




The Winners: Best Overall: Sam & Steve, Best 
Male: Bobby “K” Kramarik, Best Female: 
Karen Walker, 2nd Place Male: Bill McBay, 

2nd Place Female: Helen Rivers 




The Judges (Clockwise from front): Mike Erb, 
Mike Helndl, Mike Buonaccorso, Scott Kiley, Bob 
Glazier, Gisele Gaudreau and Ray Martinez. 
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H^mdation 

HAS BEEN LAID 
NOW ITS TIME TO 

BUILD! 


In May, 1995 Sound Choice' brought the karaoke world 
THE FOUNDATION™, an all-in-one CDG starter set containing 
the top 450 karaoke songs and the first ever utility disc. 
Now Sound Choice® introduces BRICK 1™ - the first building 
block for THE FOUNDATION™. This 8 disc set o> 120 songs is 
packaged to fit into the original FOUNDATION™ binder. 
BRICK 1™ contains the same general mix of music styles as 
THE FOUNDATION™. Whether you already own THE 
FOUNDATION™ or not, BRICK 1™ will make a perfect 
addition to any existing karaoke library. 



NEVER 


24 hour Fax-On-Demand service: 

800-948-6086 


BRICK 1. is sold as an 8 CDG set, discs are not sold separately. 

Sound Choice^Accompaniment Tracks 

P0 Box 472208 
DEPT. B1-MB 
Charlotte, NC 28247 
800-788-4487 


Visit our web page at 

http://www.soundchoice.com/karaoke/ 



































by Michael Buonaccorso 


T he Leadsinger is the first and 
only wireless microphone to 
combine MIDI technology and 
RF (radio frequency) transmission 
into a music system specifically 
for vocal applications. Al¬ 
though the manufacturer 
doesn’t consider this 
product “karaoke, ’ and 
maybe it isn’t in the purist 
sense of the application, 
it’s truly mobile music in 

w 

your pocket. The 
Leadsinger has a built-in 
General Midi sound 
module that reproduces 
C D - qual i ty i instrumental 
background music. Its 1 PU 
transforms the music into RF 
signals and transmits through 
any FA1 receiver. 

f 

The Leadsinger, with the look 
and feel of a cordless microphone, is 
actually a wireless system transmit- 
ting on frequency 87.9 megahertz. A 
small keypad on the face of the unit 
has built-in controls for key, tempo, 
melody, volume and even echo. You 

f 1 

can take it practically anywhere to 
sing or offer singing at a gig with the 
addition of an FM receiver, 

M ost DJs do not have a tuner in 

their hoard, but for under $50 

my local Radio Shack had a budget 

tuner that did the trick for tnv full 

* 

mobile setup. Although it did not 
have digital tuning, it was more than 
sufficient to hone in on 87.9 FM. 
Thar’s all it took! 

Each Leadsinger comes with 40 
pre-programmed songs and, espe¬ 
cially lor DJs, a rap heat track for 



THE LEADSINGER 

top 10 of the 40 

preprogrammed songs: 

1. Rock Around the Clock 

2. My Way 

3. Crazy 

4. It Had to Be You 
5. Hound Dog 
6. Old lime Rock & Roll 
7. Achy Breaky 
8 . 



9. Amazing Grace 
10. Christmas Medley 


personal use. You can increase 
your song file by the purchase of 
additional music cartridges. Each 
music cartridge is 1-inch high 
by 1.5-inches wide and plugs 
into the base of the micro¬ 
phone. At present, an 
additional 1,800 titles on 
music cartridges are 
available in English and 
Spanish. Each addi¬ 
tional cartridge 
includes up to 30 
songs and an accom¬ 
panying song book 
with lyrics. Titles cover 

r 

classic rock, hard rock, 
R&B/rap, dance/pop, 
country, contemporary, 
Christian, gospel, children, 
and show tunes. 

A t present there is no 

xessory for lyric viewing 
(one is in production), however, 
the total freedom ot movement 
the Leadsinger allows is the main 
selling feature in die first place. 
This product is excellent for 
spontaneous group sing-alongs or 
a quick solution to the bride’s last 
minute request for her Uncle 
Louie to sing a song. It beats 
singing along to the original 
version and, unlike CDG discs, 
you have key, echo and tempo 
control. 

The Leadsinger retails at 
$249.98, song chips at $54.98/ea. 
Tor more information on the 
Leadsinger, contact Electrosales 
Co., 13 West 28th St., New York, 
N.Y. 10001.(212) 696-4989. 
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Sound Choice*Accompaniment Tracks 

PO Box 472208 
DEPT. MS-NIB 
Charlotte, NC 28247 
800-788-4487 





Visit our web page at: 
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12-CHANNEL 
STEREO MIXING 


FOR DJs LOOKING FOR A 
REAL TASTE OF STUDIO 

EXCITEMENT 


The following components were 
used in the product evaluation. 

Rack: Gem Sound AR 32 
Equalizer Rane ME 60 
Crossover Rane AC 22B 
RTA: Audio Control SA-3050A 
CD Player Marantz PMD350 
Amplifier: QSC Powerlight 1.8,1.0 
Speakers: Gem Sound E15T 


PHONIC MM122 
12-channel Stereo Mixer 

Suggested List: $349 
Phonic 

1632 McGraw 
Irvine, CA 92714 
(800) 524-3050 
Fax: (714) 752-1000 


By Henry Collins 


Today more and more 

w 

Mobile DIs arc purchas¬ 
ing 12-channel mic/ line 
mixers than ever before. 
Mackie’s 1202-VLZ is 
among the most popular 
mixers in th is category 
with a price of S429. 
Phonic has recently intro- 
duced the MM 122, their 
slider version of the 1202, 
priced at S349. Before set¬ 
tling on the Mackie, T se¬ 
riously recommend you 
take a close look at the 
MM122 by Phonic. 

WHY GO 12-CHANNEL? 

1 have been approached by 
a number of DJs looking 
for a good 12-channel 
mixer. In almost all cases 
these same DJs are doing 
karaoke. With this in 
mind, the MM 122 offers 
a number ol features that 
KJs and DIs will find very 

mr mr j 

useful. 


4 MIC INPUTS 

The MM 122 features four 
balanced XLR mic inputs 
(channels 1- 4). Phantom 
power (+48V) is available 
for use with high-quality 
condenser microphones. 

4 MONO LINE INPUTS 

Channels 1-4 also offer 
1/4” phone jacks for use 
with instruments, drum 
machines or mono tape 
source. Each of the four 
input channels has a cor¬ 
responding insert jack for 
patching in signal proces¬ 
sors or use as direct outs 
for multi track recording. 

4 STEREO LINE INPUTS 

Channels 5 - 12 are 4 ste¬ 
reo inputs with a pan con¬ 
trol for balancing the left 
and right channels. They 
can also be used as Mono 
inputs by inserting one 
plug into the left input. 


2 MONO SEND AND RETURNS 

Each input channel fea¬ 
tures two level controls for 
adjusting the effects send 
signal. Two level controls 
are also provided for the 
effects return. 

VERY QUIET 

The MM 122 was surpris¬ 
ingly quiet for a mixer in 
its price range. Phonic 
claims a hum and noise 
spec of -90 dB. I did a live 
recording session with a 
local jazz trio and was very 
impressed by die board’s 
low-noise performance. 

A SMART BUY FOR ANY DJ 

At $349, it’s hard not to 
like the MM122. Used in 

Conjunction with vour cur¬ 
rent mixer, or by itself, it 
offers expanded capabili¬ 
ties for mixing live perfor¬ 
mances, amateur record¬ 
ing and karaoke applica¬ 
tions. Use the $80 you'll 
save on the MM 122 to buy 
a decent mic. 
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Available May 15th 


VOL 1 - SO HOT IT BURNS VOL 2 • PLAYING WITH FIRE 


1. FOXEY LADY - JIMI HENDRIX 
2.1 WANNA BE AROUND - TONY BENNETT 
3. PIECE OF MY HEART - JANIS JOPLIN 

4. BRICK IN THE WALL - BRICK IN THE WALL 

5. NO MORE MR. NICE BUY - ALICE COOPER 

6. PIN BALL WIZARD-THE WHO 
7. STAY WITH ME - ROD STEWART 
8. HONKY TONK WOMEN - ROLLING STONES 

9. ROADHOUSE BLUES • DOOR’S 

10. TURN THE PAGE - BOB SEGER 
11. SUNSHINE OF YOUR LOVE • CREAM 

12. MY BABY LOVES LOVIN' - WHITE PLAINS 

13. CARRY ON MY WAYWARD SON • KANSAS 
14. VISION OF LOVE • MARIAN CAREY 

15. PRECIOUS AND FEW - CUMAX 


1. CROSSTOWI TRAFFIC - JINN HENDRIX 

2. WISH YOU WERE HERE • PINK FLOYD 

3. WAR FIRS • BLACK SABBATH 
4. UNTIL YOU COME BACK TO ME - ARETHA FRANKLIN 
5. CAN'T FIND MY WAY HOME - BLIND FAITH 
6. HARD TO BE HUMBLE - MAC OAVIS 
7. BABA O'REILLY THE WHO 
B. HEY BABY • TED NUGENT 

9. HAIR OF THE DOG - NAZERETK 

10. DIRTY LOVE ■ FRANK ZAPPA 

11. 010 LOVE- ERIC CLAPTON 

12. GIVE IT TO ME ■ J. GEILS BAND 

13. PANDORA’S BOX - AEROSMTTN 

14. BEAUTIFUL GIRLS • VAN HALEN 
15. MOVIN' ON • BAD COMPANY 


VOL 3 ■ THIRD DEGREE BURN 

1. HAVIN’ A PARTY - SOUTHS IDE JOHNNY 
2. LOVE IS THE DRUG - ROXY MUSIC 
3. WORKIN’ FOH THE WEEKEND • LOVERBO Y 
4. INTO THE NIGHT • BENNY MARDONIS 
5. LOVE KURTS • NAZERETH 
G. EVERYTHING ABOUT YOU - UGLY KID JOE 
7.1 LIKE DREAMIN • KENNY NOLAN 
8. DON ’T LET ME BE LONEY TONIGHT * JAMES TAYLOR 
9. ANYTHING FOR YOUR LOVE - ERIC CLAPTON 
10. IS IT MY BODY - ALICE COOPER 
11. READY FOR LOVE - BAD COMPANY 
12. SWEET WINE OF LOVE • ROBIN TROW® 

13. COLO SHOT - STEVIE RAY VAUGHN 
14. JUST WHAT THE DOCTOR ORDBIED • TED NUGENT 
15. I’M BAD, I’M NATIONWIDE • ZZ TOP 


VOL 4 - 4Q2 

1. LOVE STINKS - J. GELS BAM) 

2. YOU OUGHTA KNOW - ALAIN IS MARfitSETTE 
3. SHAKM - EDDIE MONEY 
4. DANCE THE NIGHT AWAY • VAN HALEN 
5. FANTASY • MARIAH CAREY 
6. CRUEL TO BE KIND • NICK LOWE 
7. I’LL BE THERE FDR YOU • REMBRANDTS 
8. LIGHTS - JOURNEY 

9. WON’T YOU BE MY NEIGHBOR • MR. ROGEAS 
10. NICE N’ EASY • FRANK SINATRA 
11. IF YOU REALLY LOVE ME ■ STEVIE WONDER 

12. SARA SMKE • HAU ft OATES 

13, SMOKING GUN - ROBERT CRAY 

14. LOOK AT LITTLE SISTER - STEVIE RAY VAUGHN 
15, JEALOUS AGAM • BLACK CROWES 
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"REACH 
OFFICIAL 


FEATURING: 

BY GLORIA ESTEPHAN 
OF THE 1 996 OLYMPICS 



MlUkTkfRUSX 

THE TRUE SOUND ALIKE 
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TI-PLEX 

Duse m mms *• mmm wmims 


Instrumental 

Track 

1 

2 

3 

4 

5 

6 

7 

8 


VOL. 1 - "TOP 40" 

SONG LIST * ARTIST 


REACH - GLORIA ESTEPHAN 
CLOSER TO FREE ■ THE BODEANS 
BECAUSE YOU LOVEU ME - CELINE DION 
I’M ONLY HAPPY WHEN IT RAINS - GARBAGE 
FREE AS A BIRD - THE BEATLES 
ALWAYS BE MY BABY - MARIAH CAREY 
COUNT ON ME - WHITNEY HOUSTON/CECE WINAN 
GIVE ME ONE REASON * TRACY CHAPMAN 


Vocal 

Track 

9 

10 
11 
12 

13 

14 

15 

16 


VOL. 2 - "COUNTRY 


it 


Instrumental 

Track 

1 

2 

3 

4 

5 


SONG LIST • ARTIST 


MY MAMA • BROOKS & OUNN 
STARTING ONER AGAIN • REBA McENTIRE 
C-O-U-N-T-R-Y ■ JOE DIFFLE 
TIME MARCHES ON - TRACY LAWRENCE 
TEN THOUSAND ANGELS - MINOY McCREADY 

6 PHONES ARE RINGING ALi OVER • MARTINA McBRIDE 

7 LONG AS I LIVE - JOHN MICHAEL MONTGOMERY 

8 BLUE CLEAR SKY * GEORGE STRAIT 


Vocal 

Track 

9 

10 
11 
12 

13 

14 

15 

16 


(800) 232-8808 

SHOWROOM NOW OPEN AT - 42 


i m 




K 


NJ 


- ILLINOIS (708) 719-1414 


425 OGDEN AVE. DOWNERS GROVE, IL 60515 



































DJs and KJs read NOBILE BEAT 

because it speaks a language they 
understand. It's the authoritative 
source for the essentials, like the 
coolest gear and hottest music, find 



every issue is 
features mobile entertainers can use 
to punch up their performances and 



profits. For information on advertising 
or subscriptions, call 716-385-QQ20 or 
E-mail infodlmobilebeat.com. 


Nobile Beat: The 

right spin for DJs and KJs 


Mobile Beat Magazine 











































Start my Mobile Beat 

subscription today! 


□ Payment Enclosed 

□ One Year (7 issues) $19.95 - Save $7.75! 

□ Two Years (14 issues) $34.95 - Save $70.45! 

□ Three Years (21 issues) S44.95 * Save S38.15! 

Name_Phone_ 

Company Name_ 

Address _ 

City_State_lip 


Canadian subscription: 124.95 (1 rear) or 544.95 (! years) Hi other foreign: 550 per year. 
U S. funds Only Please! Allow lour la sit weeks lor delivery ol llrsl Issoe. 

One year subscription consists at 6 issues plus the annual Buyer's Guide (a 510 value). 


/VECI CHARGE my Mobile Beat 

k/ ICO* subscription today! 

Name _ _ Phone._ 


Company Nome 



Address 



Citv 

Stale 

Zip 





Charge to Visa MasterCard 

□ One Year (7 issues) $19.95 - Save $7.75! 

□ Two Years (14 issues) $34.95 - Save $20.45! 

□ Three Years (21 issues) $44.95 - Save $38.15! 



Name ol Cardholder 

Phone 


Signature of Cardholder 

Credit Card # 

Exp. Dale 



Canadian subscriptions: 534.95 (1 yea) or 544.95 (I years). All alter lorelpn 554 per year. 1.5. Ftndi Orly Please 1 
All dv lour lo sti weeks lor delivery if lirsl Issue. Doe year subscription consists of 5 Issues plus lire annual Buyer's Snide (511 viliel. 

Charges may be Nixed lo 716*315*3137 or celled In to 716*315*6120 


Give Mobile Beat OS 0 Gift! send to: 

Name_Phone_ 


Company Name 



Address 



City 

State 

Zio 





Charge to □ Visa [. MasterCard 


□ One Year (7 issues) $19.95 - Save $7.75! 


□ Two Years (14 issues) $34.95 - Save $10.45! 

Check Enclosed 

□ Three Years (21 issues) $44.95 * Save $38.15! 

□ Send 6iH Card 

Name ol Cardholder 

Phone 

Signature of Cardholder 

Credit Cord # 

Exp. Dole 



Conodinn subscriptions: 514.15 (I yea) a 544.95 il years). All other foreign; 551 per yen. 14. Rads Only Please' 
mow lour lo sir weeks for delivery il lint issue, lei yea subscription consists ol i issues plus ite mmol Bayer s Mil (III rate). 

Charges may be taxed lo 716-365*3637 or called In lo 716*365*9920 
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Mobile 


ADVERTISE in The Mobile Beat SHOWCASE! 

GREAT RATES for dealers and DJs: Just $30 Per Column Inch (1 3/4” wide 
by 1” high). All copy and paymcnt-in-fu]) for the August/September *% 
issue #33 must be received by MAY 24, 1996. For more information or to 

v 

place your ad with Visa or Mastercard call 716-385*992(1. 


I 




DJ DISTRIBUTORS 

P.O. Box 45, Williamstown, NJ 08094 


1 - 800 - 835-5506 


"Make Us Your Last Call- We*ll Beat The Price! M 

Aidsco, American DJ. Ampco, KLS, Kniglu. Laser Vision, Light Craft, L>lc Quest, 
MBT, Martin. Meteor, Ness, OmniSistem, Tas, Visual Effects 

AB International, BBE, BGW, Bi-Amp, Bullfrog, Carver, Dcnon, Eclcr, Furman, 
Gem Sound, Gemini, Genesis, GL1, Gnind, Grundorf, MTX, Numark, Odyssey, 
Pioneer, Rolls, Samson, Stanton, SoundTech, Ultimate Support, Vestex 


I 

I 

I 

I 

I 

I 

I 

I 

I 

I 


Your DJ Headquarters! 


Save on All the Best 
1)J Equipment, 
Lighting and Sound. 
Call for a Free Catalog, 

Gemini 
PMX 2001 




LOWEST PRICES 
GUARANTEED 


L 


Pioneer's New l J DR-05 


CALL TO GET ON 

1 

CD RECORDER 


OUR MAILING LIST!! 

1 

Priced under S2000 



1 


■ ■ 



American DJ 

Cl! 

...and much more! 


800 - 4 - NEW SOUND 

800 • 463 - 9768 

CALIFORNIO 


SOUNO & LIGHTING 



SUPER SPECIALS ON: 
American DJ Jewel II.... $109 

Yorkville EX-401 . CALL 

American Fanstar . $149 

American DJ X-Ray . CALL 

Replacement Lamps . CALL 

Fog Machines . CALL 

Stanton Cartridges & Styli 


LIGHTHOUSE 



DJ SUPPLY 

1 Stauber Drive Plainview New York 11803 

In New York (516)938-9451 


* I f 

I 



i^vefCTl&O or AVeN&eR. 




$135 






SUPER SPECIALS ON: 

Pioneer CDJ-500II . CALL 

Pioneer DJM-500 . .CALL 

■ SoundTech Speakers....CALL 

I MYSTIC .. $239 

" Martin Starflash . CALL 

Martin Roboscan 812....CALL 

1 -800-DJ-SUPPL Y 


OfimeUcax'Df) © NADY Wireless O ULTIMATE Support Q OmniSistem Effects O Martin O Yorkville O Sound l ech O 


|} I Lights Up 

KmU DJ. Club. Stone Li 


DJ, Club, Stage Lighting at Wholesale Prices 

Your one-stop DI warehouse 

•Buy Direct • 

• Call for a Free Catalog • 
1 * 800 * 544*4898 

lights Up* 7756 NU 44 St. Sunrise, FL 33351 • (954) 746*1817 



Fog Juice Gallon 
(Unscented) 
Mirror Balls 
Pinspots 
Black Lights 
Lighting Effects 




Mushroom 
$129 

We Export! 
We Ship UPS! 


We’re Right on Target 
Advertise in Mobile Beat Magazine 
and GET RESULTS as fast as... 
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Karaoke Explosion I 


Starr Karaoke 

Authorized Dealer tor DK Karaoke Inc. 
The Leader in Sing-Along Entertaimment 


i 



Early Bird Year-End Blow Outsl 


DKK200P CDG Player by Sony—They're hack in stock NOW! 



P erfect add-on player to any Df system: 

Rapid Cue up time ■ Multi-function 
timer m One-touch access remote control! 
mMuch more!! 


This p layerwhen you purchase a set of 96 DKKaraoke CD+G's 


Loo 



JVC XLGM800 CD+G Multi Changer 


S ix-Disc Magazine loaded 
Two mic inputs ■ Digital key 
control ■ Digital echo u Vocal 
maskingm More! 


1 m „ 


Save Early! Save BiC|! Hardware/Software Combos 


DKK200P CDG Plaver & 20 CD+G Discs 


JVCXLGM800 Multi Changer & 20 CD+G Discs 

Free TV Monitor Stand With Purchase of Full Software Set 

(While Supplies Last) Call NOW! 


Call 800-990-SONG (Ask for ext. 99) 
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ELECTRONIC 

BARGAINS 

The Only REAL One Stop DJ 
SUPERSTORE For 

Professional DJ Products 


MTX 

DBX 

Denon 

Lightcraft 

Showcase DJ 

Samson 

Pioneer 

DKKaraoke 

Technics 

Lytequest 

American DJ 

Gemini 

On Stage 

BBE 

LTI Speakers 

Pitbull 

Specialty CDs 

AB Amps 


...end many mo re! 

Call us with your best price. 

FREE CATALOG 
1-800-336-1185 

fax (508) 586-2488 

IF WE DON’T HAVE IT.,. 

THEN YOU DON’T NEED IT! 

VISIT OUR SUPERSTORE 

970 Montello St (Rt. 28) 
Brockton, MA 02401 

Open lues, * Sat. 9 am - 6 pm EST 
Closed Sunday & Monday 


LARGEST 


SELECTION OF 


Laser 


CDGs 




and 

Pioneer • Music Maestro * Sound Choice • DK • Dangerous 

BEST PRICES • IMMEDIATE SHIPPING 

All Hits • UK • Mega-Star • Mega Hits * Karaoke Classics 

“We’ll Make You Offers You Can’t Refuse.” 

Sound Images • Back Stage • Standing O • Sunfly • Tip Top 

CALL 1 - 800 - SINGER -1 

Precision • Glory Star • U - Best « United • City * Spanish 


We Carry All Major Brands of Hardware 

Pioneer • Hitachi • VocoPro • Gemini • Ventura 


For the Best Deals and a Free Catalog ask tor Bob Leonard 

KARAOKE EXPRESS _ 

THE SIN61BS CANDY STOREYS. 


L 


717 Lexington Ave • New York, NY 10022 • Tel: 800*746-4371 Fox: 212-750-7045 


EXTRA! EXTRA! EXTRA! 

Mobile Beat’s Top 200 PromoPiece 
has hit the streets! 

All the work is done for you. Each Top 200 set has 25 copies 
of professionally printed reprints of the most recent published 
Top 200 list in Mobile Beat. High quality paper and spot color 
make the Top 200 PromoPiece an impressive marketing tool— 

your clients will love it! 

Order Now! You get 25 copies tor $20 (irtes. s/h). Send check or money 
order tc: Mobile Beat Magazine, P0 Box 309, East Rochester, NY 14445; 
or call (716) 385-9920 to charge with Visa or MasterCard. 





HOWLING 

HOUND 


Leant How To 
Rebuild A Speaker 

(\y"y§ n \ 

$39.95+ 

Instructional Video & Parts 


Workshop Video 
1502 N. Harrison 
Ft. Wayne. IN 46808 
(219) 424-5463 




FREE DJ 

EQUIPMENT 

HOT L NE 

TALK TO SOUND & 
LIGHTING EXPERTS 

FIND OUT WHAT'S 
& WHAT'S NOT 

NATIONAL DJ SUPPLY 
So, VIENNA Oh.45369 

(513) 568.4900 


LIGHTS 
NEW & USED 


• 700 WATT REMOTE 
FOGGER, New! $99 

• GALLON FLUID $18 

• PAR 38 CAN $18.50 

• GOBO SPOT $56 



FREE CATALOG, CALL 
800 880-0885 


Tired of ltiokiiif> for 

PROMOS? 



Easy, low -cost games. contests and 
events.Get the excitement you need 
to keep gui-sts coming hack for more! 


Try our TOW HR I'Al’K'ot 2 volumes 

Sight Club Promotion* Manuti! A 
Source tiu - SIT45 plus S/H 
and 

Promote! - $22.75 plus S/H 
Add S5 S/I I for one or both 

Both are used by clubs, promoters 
and DJ's worldwide. 

The Hughes Company 

117 Timber Ridge Drive 
Brunswick, GA 31525 

1-800-982-1289 




LIGHTING, SOUND 
& SPECIAL EFFECTS 

Sales & Rentals 

elation • Martin • Meteor 

• OMNISISTEM • VESTAX • 
DENON • PAS • CISC • RANE 
• AND MANY MORE 

(910) 230-2333 

Call for Free Catalog 



Over 100,000 Products ... 

Pro • Audio 
Lighting • Lasers 
Karaoke • FiberOptics 

BUT AT move* COST!!!' 

800 - 879-3458 

fax: 406-782-3342 


PRODUCTIONS 

“ Where Karaoke Is Man 'i Best 
Friend ” 

Cali Howling Hound Productions 
for all your Karaoke needs... 

J Custom Configured Systems 
J Hardware & Software Sales 
J Restaurant & Club Promotions 

800-4U2-HOWL 
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Until you've called us! 

Pro Sound 

Tel. & Fax (607)257-6395 


This month's special: EL-1600 
Sound active, 16 multi-color beams 




Only 125.00!!! 

We also buy, sell, and trade used 
sound and lighting equipment! 


Consignments are always welcome. Please call 

or fax tor more information. 


TIIE TOPI ID IOUHD & IIGIITM 6 


s qUND ’j 


fe, THE PROFESSIONAL 
? DJ’S CHOICE! 


F f 


Let our professional DJ's help you make 
an educated purchase so each piece of 
equipment you buy makesyou money without 
costing you a fortune. Top Hat Productions 
can design and install any fixed or mobile 
sound, lighting, or video system. 


Financing Availble to Qualified Customers 


1 (800) TOP HAT-1 


Come in and visit our 
Showroom Located at 

4182 Victory Blvd, 
Staten island, NY 10314 

|(Comer ot West Store Expressway Service Road 
4 Victory Blvd. nexllo the UA Theaters) 


ATTENTION 

ALL MOBILE JOCKS! 

We carry a complete line of 
giveaways In stock Irom 

DYNAMITE PffRTY 
PRODUCTIONS 

Cal/ for price list! 


Visa• Mastercard • Discover* American Express* Harmony 

NYC call 718-370-8566 * Mail Order Welcome 


• BBE * MTX * Stanton * JBL * Bunco * Cerwin Vega * Ness* Demon 




t. 

d&wcpc- 


r ■, 4 b 

t ■*, m *— 9 v 

■ « * V 


TO ORDKRIII 

SmKIKi or m, gr» eOorHd BM T1A 
l*re tadri Vnt| 207 £ Waft* Si 
ShnmMMa, *»wfiinl ITOIt 

JHA 


^(Vr'Co'rf 




OurtiOC U 1A Mi tAH 
mtuof lphu nctot^ri 
ac m uu tu 


TOTAL 


. 4 . «i 


^niEtaiErilDBEHDEnDBCJOCKEVGUKBOOK] 

(EASY TO USE) 

* Tht OfYy Quid* book, that will triin you to b#COfH* i fucwwful 
ind«p«ndftnt tpociitty ot va/tafy Ot*c Jockey 

* For lha beginner and Already profosuonai Dtic Jodtay 

* Music store ownsrs * that ward to larva ptofaisionaJ D J/i 

* Nila dub owner* - who want to hava lha baat danca musk In thair dubs. 

* Dane* musk ooitecton 

* Indudaa 0m 3,700 of tha most raquasted dance songs Njm 1941 through 
1991, 50 yatrm of danca music,, hn ill diagonal. 

* UMd AiphaMicA^y by Am *R tm 

* Catogonad * Ysar 

t Mioul* • CoNractt 

* Wsddng Formsa • Spadal Occsnon Song* 

* Hoiday Songs • Apna 30 Non Cues Songs 

* Tradtonsi Songs 

* What you roaad to know about vartaty D.J.* and spaoaty D J/s 

* Casing Stmad * Good Suing fami 

* Shew Cortraca * Wadding Fomin 

' * Pricing ot Short * Stsp^y-Sug Pmcsdufas tor Cuing 

* Lumfcdoii Typssof SuoomM from 4 ttiung Music 

* I EARN EXTRA CASH I 

* L**m Ifa sacrsti 10 hftvmg i fun 4 pnrtriit csrasr a i Owe Jodtsyf 

* 41 riofnattfi oonplBd Btn (Dy own amc ecttodon 4 put frQdranpi, D J , Don Bbiff 


1 • 800 * 899-1740 ■ 717 - 730-0713 



AS SUN AIM Ni-iifc/iib & h 


41 ft 


Convention & Trade Show 


ATTENTION D.J.'S 
ADD EXTRA EXCITEMENT TO 
YOUR SHOW TODAY! 

A CD PACKED WITH DRAMATIC SHOW OPENERS, 
HILARIOUS SOUND FX AND HELPFUL VOCAL 
DROP-INS FOR THE MOBILE & NIGHTCLUB DJ. 

Pro D.J.'s Only Call Toda 1 


m ^ i 

OH 



Shipping 

~X ] Handling I 



818-241 


CMSU Nightclub 

D J T raining 
& Placement 
Call (800) 266-4700 
for free brochure 
& class schedule. 


THE MUSIC DISTRIBUTOR for the DJ 
& ENTERTAINMENT INDUSTRY 


A.V.C. Searches the U.S. and the globe to offer 
you the finest in CD compilations for DJs. 

Specialist in Various Artist CDs — Every Type of 
Music, Today's Hits and ’'DJ Only" titles. 

For catalog of approximately over 2.500 various-artist CDs 

with complete track listings send $11 to: 

A.V.C. Sebastian, 68 Llewelyn Ave, West Orange, NJ 07052 

Dealers Welcome / Minimum order required 


Call: 201-731-5290 10 a.m. - 6 p.m., M-F 

For free monthly catalog 
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Bull Frog * Knight » American DJ * Rolls * Ultimate and much more! 




































































Twister Display 

Presents: 



kIBO GAME FEATURES: 

Easy One-Person Setup 
Self Supporting Metal Frame 
Colorful Backdrop 
Authentic Bamboo Pole 
with Adjustable Settings 
Cassette Tape Full of 
Authentic "Limbo Music" 
Convenient Carrying Case 


h 



h i n 


I I 


CALL TO ORDER 
OR FOR MORE INFORMATION 


1 * 800 * 637*3656 
1 • 330 * 386*1270 









You don’t have 'em all 
Issues #1 -#6 (except 
1991 —when Mobile 


JVUbilt 

Mobile Beat 






amous year- 
first hit the streets! 

fi/fDOSi * 

You can complete your collection for only $10! (incs 

A 


1 2ZU 








Send check or MO to: Mobile Beat Magazine 

PO Box 309, E. Rochester, N.Y. 14445 
or call ( 7 16) 385-9920 to charge on vour Visa or 







WHOLESALE 
PRICES 

ON PROMO Vs 
& More! 

T-shirts w/ logo 
os low as $2,50 
* Staff shirts • Hats 

* Company jackets * Sweatshirts 

* Pens * Mugs, etc. * over 370,000 
products with your company logo 

Screen Printing & Embroidery 

Don't blow all your gig money on 
promotions - Save Now! 

We guarantee low prices and a 
quick turn-aroundl 

Call, fax, or write for information 
ora catalog today! 

198 Center St, Wallingford, CT 06492 

Fax or Phone £ 

(203) 294-1656 




S MODELS TO CHOOSE FROM 
For the cost of a CD, give your wedding 
couples a memory to cherish • 

A FRAMED CD OF 
THEIR FIRST DANCE SONG! 
Give us the couple's name, firsl dance 
song, title, artist and wedding date. 

WE DO THE REST! 

Call for a brochure today 
tel: 540*825-6401 fax: 540-825-7004 


The Second Generation Is Here 

PO Box 565 - North Chelmsford. MA 0(663 


This hand held computer 
will tell you exactly how fast 
any song is (BPM) with 
99.5% accuracy in under 5 
seconds or you get your 
money back The Second 
Generation Time Machine 
requires only one 9 volt 
battery. It is simple to use, 
reliable, and all displays 
light up. (30 Day Money 
Back /1 Year parts & Labor 
warranty - $15 restock fee) 

nc l tiding S&H & Insurance 
Please ('all for more info 





(50fl)-649-2002 - Fax 


T-^y-T- En terpr 

Our Full Line of l)J Parly Props 
Will Liven Up the Dullest Crowd! 

Hats, Sunglasses, Inflatable Instruments, Seasonal Toys in fun 

Assortments at Lower-Than-Retail Prices! 

Plus, a Full Line of Costumes & Accessories Available. 

Send For a Free Catalog! 

PO Box 666 Manville, NJ 08835 
908-298-1989 Fax - 908-298-0484 


Album 

Case 

holds 

125 



Made o 


Polyethylene 


ISLAND CASES 
800-343-1433 / in NY 516-563-0633 


45’s 

Case 

holds 

200 

* t I 

CD 

Case 

holds 

100 


BPM BOOKS 

Call (800) 266-4700 

for free brochure. 
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The 0 J’s Guide 

to Running Weddings 


VIDEO TRAINING PACKAGE 


The complete, profeulonol guide to coordinating weddings and hoslina 
wedding reception parties. ’ 

• Video, Soot, & Custom Forms _ 

+ S/h.S05 f9 ^ I 


or ORDER ITEMS SEPARATELY: 


The Video (60min.) - Sgff+(52.50 s/h) 

The Book (65 pages) - S19 +(1.50 s/h ) 

'Th# Profeiuoixil Guide 1$ Cm ruinating Wrddmgi ^ 


• Custom Forms (preprinted contracts, 
protocol sheets, reception questionoires 
+ morei)-5l4+(SI.00s/h) 

M C. 4 VISA occepted 

Colt 800-639-8586 or 508-660-9137 




Send SI 9.95 ($24.95 In Canada) 

(S&H Is included!) tO! 

MOBILE MUSIC 
PO Box 106 
East Rochester NY 14445 

SYS add B* Ta* 


t. Mamma 

2. Lauretta 

3. II Padrino(The Godfather) 

4. Mala Femmina 

5. Piccolo Fiore 

6. Ti Amo 

7. Gloria 

8. BalloDelQuaQua(ChickenDance) 

9. Tanti Auguri(Happy Birthday) 

10. Italian National Anthem 

11. La Piu Bella(Mazurca) 

12. Vivacita( Polka) 

13 . Tarentella Mix 

14. C'E f La Luna 

15. Guadriglia 

16. Consentina 

17. Anniversary Song 

18. Lucceilino Della Commare 

19. Calabrisella Mia 

20. Speranza Perdute 

21. Chitarra Romana 

22. Tango Della Gelosia 


V. E.I.* MARTIN • METEOR • CLAY PAKY • LASER VISION • TRI-LITE * SHOWPRO/DJ USA • AMERICAN DJ * LIGHTCRAFT • KNIGHT • JEM • 0RTQF0N • NUMARK 


FARRALANE PRO LIGHTING, AUDIO & VIDEO SYSTEMS 


-4 




\o% 


VISIT OUR HI-TECH SHOWROOM 
300 Rl. #109 • Formingdale, NY 1 1 735 


O 1 

> xe ' 


Intelligent Lighting • Special Effects * Lasers * Foggers • Cases 
Lamps • Audio Systems * Display Lighting ‘Theatrical Lighting 
Fiber Optic Curtains • Video Systems • Video Walls • Video Projectors 


CALL FOR FREE CATALOG 800-433-7057 
IN NEW YORK CALL (516) 752-9824 
FAX (516) 752-8781 
E-MAIL: FARRALAN@IX.NETCOM.COM 


"Competitive Pricing" 





DESIGN • SALES • INSTALLATION • SERVICE • RENTALS 


EXPORT • REPAIRS • LEASING 


CELES1I0N * PAS • CREST • CARVER • FURMAN • GEMINI •OIVERSIRONICS • 


•SAMSON • ZENITH • SKURE *SH ECO • VESTAX • SHARP • N.S.I 



Learn Valuable Success Strategies In This Comprehensive 
5 Hour Series Produced Exclusively For Mobile Entertainers. 

TOP JOCKS: ADVANCED MOBILE DJ VIDEO SERIES 

for* / hour volume is pocked with valuable tips, techniques, and profit-building insights. 

• DJ LEGALITIES: PROTECTING YOUR ASSETS 

• DJ-ING IN THE COMPUTER AGE 

A successful attorney and top DJ's offers legal advice for protecting your 
business and decreasing mobile entertainment liabilities Also, see the on-line 
and computer resources available to the mobile industry* 

• SPINNING TECHNIQUES: MASTERING THE MIX 

Ace DJs teach hard core mixing techniques for vinyl and CDs in this easy to 
follow instructional program. 

• KARAOKE: MAKING PROFITS IN THE WS 

• EQUIPMENT UPDATE: THE RIGHT COMPONENTS 

Leant proven techniques for upselling your profits with Karaoke See an iflumh 
ndlmg and up-close demonstration cf the hottest lighting equipment combined 
with a detailed exploration of the features of today's audio components. 

• MARKETING TECHNIQUES FOR MOBILE SUCCESS 

Numerous interviews with industry experts detail profit-building marketing 
strategies for Mobile Entertainers. A must for every Mobile DJ entrepreneur 

$23*95 per volume {+$3 S/H) EACH PROGRAM RUNS ONE HOUR 


SPECIAL UNITED OFFERS 


ORDER THE ENTIRE TOP JOCKS SERIES—& SAVE $15 
PLUS GET THE 5TH VOLUME FREE! 

• INTERNATIONAL 0) EXPO/ 
MANUFACTURER ROUND UP 

This Volume is FREE: 

Only Available with purchase of TOP JOCKS series 

ORDER TODAY - SATISFACTION GUARANTEED! „ 

Full Money-back Refund 

For Credit Card Orders 

Call 1-800-225-0000 

or send check or money order to: 


Outpost D] Video Productions PO Box 424, Com mock NY 11725 



ADVERTISING D€ADIIN€: 
August/Scptcmber #33 is MAV 24 
CALLTODAV (716) 385-9920 


BEATS PER MINUTE BOOK 


• A MUST FOR EVERY DJ 

• 4,000+ LISTINGS (OLDIES TO ’96) 

• LISTED BY SONG AND ARTIST 

• MAKE EACH MIX WITH CONFIDENCE 
TO ORDER:_send check or m.o. to 

LE BLANC ENTERTAINMENT 
PRODUCTIONS 

P.O. BOX 46 MAIN OFFICE 
SHREWSBURY, MA 01545-0046 

$19.95 

SHIPPING & HANDLING INCLUDED 
ADD $10.00 FOR OUTSIDE THE USA 




DON7 THROW YOUR 
MONEY AWAY! 

ADVERTISE IN 
MOBILE BEAT 
AND MAKE 
ENOUGH MONEY 
TO BURN! 



Tired of just 
spinning discs? 

Increase your profit$$$ by offering 
Interactive Carnes at your events! 

Cad 
today 
for our 
free 

catalog! 

Bungee Bun 






CH 


The best 
putting 
contest in 
the world! 
Period! 


Cauranteed! 



Money/Prize Wheels 



i 


HEC Services, Inc. 
800-354-M S3 


> 


America's Largest Representatives of 
of 100's of Interactive Sr Matabte Games 

407-354-1244 Fax 
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Turn Your Party Into An EventP 

DJ Games * This book is loaded with over 90 

games for Professional Mobile/Club DJs at all 
occasions. PJ Games is the DJ tool of the '90s! 

Get rebooked * get your hands on DJ G ames • 

Just $15.95+$3 S/H (Outside US + S/H $5). 

Ultimate Trivia Quiz Book ■ 

am-packed with over 10/000 trivia 
questions! Including over 1,000 
music related questions. Easy to use. Stop 
fumbling with cards and get the only 
trivia book you'll ever need. A great ice¬ 
breaker, excellent at clubsl Order today! 
Just $19.95+$4 S/H ('Outside US + S/H $5) 
WHILE QUANTITIES LAST! 

Save $$ Order Both Books For Only $29.95 (Outside u.S. + $5) 
NOW WITH TWO-DAY PRIORITY MAIL SERVICE 

Send Check or M.O. to: Encore Entertainment, PO Box 404, Roosevelt, NJ 08555 


BACK ISSUES OF MOBILE BEAT! 

Each Mobile Beat Magazine is jam-packed full of vital 
information you need to stay on top of the game! 

Most back issues are sold out, but y ou can still get: 

Oct/Nov '95 #28: "Building the Ultimate Light Show" 
Dec/Jan ’96 #29: "Best of '95 Holiday Hits” 
Fab/March ’96 #30: “The 1996 Top 2 00 Song Li st’* 

Back issues are $4 each (Canada $5 U.S. funds) 
send check or money order to: 

Mobile Beat Magazine • PO Box 309 ■ East Rochester, NY 14445 


| Are your Karaoke songbooks % 

* m a M M t a 

ess? g 


Custom Karaoke Songbooks 



v/m/r 


'The Karaoke Industry 's Leading Songbook Supplier 

For pricing and other details call: 
(800) 9-SONGBK 




This may be the job 
you’ve been looking for! 

Mobile Beat Magazine is taking 
applicationsforan advertising sates 
rep, working out of Rochester, N.Y. 
office. Sales experience and 
working knowledge of DJ and 
Karaoke Equipment a must. Pay 
Commensurate with experience. 
Some travel. Send letter of 
application with resume to: Mobile 
Beat Magazine, PO Box 309, East 
Rochester, NY 14445 or fax to 
(716) 385-3637 (no phone calfs). EOE. 

DISC JOCKEY 

MARKETING GUIDE 

• PROSPECTING TO THE CLOSE 

• MAILERS & COPY THAT WORK 
(CAMERA READY FOR YOUR USE) 

• PRODUCTS, VENDORS & MUSIC 

AND MUCH MORE !!! 

FOR THE ROOKIE TO THE PROFESSIONAL DJ 

*A VALUABLE TOOL " 


TO ORDER 

SEND CHECK OR MONEY ORDER TO 

LE BLANC ENTERTAINMENT 

PRODUCTIONS 

P.0, BOX 46 MAIN OFFICE 
SHREWSBURY, MA 01545-0046 

$29.95 

SHIPPING & HANDLING INCLUDED 
ADD $10.00 FOR OUTSIDE USA 



Lick your chops! Wolfram is the 
music video source. The latesLThe 
greatest. Whatever music your 
customers come for, 
give ’em more. 

We’ve goi more. 

Come and get it! 

Call toll-free 

800-433*1652. WofalMdeO 

O l995WotfnmVfc)re.liK 



ADVERTISING DEADLINE: 
August/September #33 is MPIV 24 
CALL TODAV (716)385-9920 



A MUSIC RESOURCE FOR THE PRO DJ ! 


NOW EXPLORE OUR ENTIRE CATALOG ON THl INURNET: 

http://www.rotations.com 

FEATURING CDs FOR A PRO MOBILE DJ BUSINESS 

• Exclusive Monthly DJ-Only Compilations 

• Our Entire Collection of CD Compilations 

• CDs Reviewed in Mobile Beat Magazine 

• Tracks for New Release CD Compilations 

• Place Your Credit Card Order OnLine 

• Your Satisfaction is Always Guaranteed 

• Monthly Catalog of New Releases Still Available 

Telephone DJ Sales & Service Hours: 

Mon -Thurs. Noon-10 pm, Fri. Noon to 6 pm 



(610) 631 -1779 rotations@aol.com 

SALES & SERVICE E-MAIL 

132 WENDOVER DRIVE NORRISTOWN, PA 19403 


(610) 631-1984 

FAX SERVICE 




VISA 



W 
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^obby ^J/Lo'igaru tela, ^toducjjuoru 


The Top Selling CD Series 
Especially Designed for Mobile DJs & KJs 

Your competitors have the whole series! Isn't it time you made the commitment to your profession? 

ORDER TODAY - SEE WHAT THE INDUSTRY IS BUZZING ABOUT! 


CD #14 New From Bobby Morganstein Productions 


THE I ( HI I I II 

I I C AI MAV SHEW TUNES 



I \l |V CD 



1. 42nd Street, Lullaby of Broadway 

2. Caberet, Caberet 

3. Les Miserables, I Dreamed A Dream 

4. Hello Dolly, Hello Dolly 

5. Beauty And The Beast, Be Our Guest 

6. Miss Siagon, The Last Night Of The World 

7. Fiddler On The Roof, If I Were A Rich Man 

8. Bye Bye Birdie, The Telephone Hour 

9. Cats, Memory 

10, La Cage Aux Follies, The Best Of Times 

11. Chorus Line, One 


12. Evita, Don’t Cry For Me Argentina 

13. Grease, Summer Nights 

14. Tommy, Pinball Wizard 

15. West Side Story, Somewhere 

16. Hair, Aquarius/Let The Sunshine In 

17. Jesus Christ Superstar, Superstar 

18. Phantom Of The Opera, All I Ask Of You 

19. GiGi, Thank Heaven For Little Girls 

20. The Wiz, Ease On Down The Road 

21. Annie, Tomorrow 


The \ ery Best and Most Requested Broadway Hits on One Disc - No Need to Purchase 21 Separate CDs 
< her 70 Minutes of Mixed Broadway Songs - Let it Play or Easy Track to Your Favorite Selection 
Great for a Cocktail Hour, Dinner Music, a Grand Entrance or for a Candle Lighting Ceremony 
Great for Your Listening Pleasure! Another Must Have Disc by Bobby Morganstein Productions 


TO ORDER CDS 


TO ORDER “HOW TO” VIDEOS 


CD 1 and CO 2. 

CD 3 thru CO 9 and CD 11 thru 14 
CD 10... 



. .each *22 w 
. .each $28®° 
.set *35®“ 


* ■ 


SPECIALS 

BUY THE COMPLETE BMP SERIES (14 CD’S) 
BUY ANY 2 BMP CD’S AND GET ONE 


$250 + S&H 
FREE 


1. The Bar/Bat Mitzvah Basic Production Video.*100°° 

2. The Contest Video.. .* 5flw 

3. The Bar/Bat Mitzvah Full Production Video .*100™ 

4. The Party Dancers Video .... .* 50“° 

5. The Bar/Bat Mitzvah “Party Demo” Video .* 50“ 


DESIGNATE NUMBER & TITLE OF CD's SELECTED. 

ADD S4 • SHIPPING & HANDLING. 

If ordering more than 5 CD's please add an additional S.5Q per CD 
for Shipping & Handling, PA Residents add 6% sales tax, 
Philadelphia Residents add 7% sales tax. 


SPECIAL 

ORDER ALL 5 VIDEOS FOR 



Siggoo 


Include $6.00 for Shipping & Handling. PA Residents add 6% sales tax. 

Philadelphia Residents add 7% sales tax. 


FOR MAIL ORDERS MAKE CHECK PAYABLE TO: 
BOBBY MORGANSTEIN PRODUCTIONS 
3736 Wheatsheaf Road Huntingdon Valley, PA 19006 


Credit Card Orders Call 

(215)947-6935 



MasT&Cartf 







































BOBBY MORGANSTEIN PRODUCTIONS PRESENTS 



THE COMPLETE SPECIALTY MUSIC 

CD SERIES^HM^^B 


CD #13 The Complete Dinner Music Party CD | 


Over 70 minutes of mixed instrumental dinner music with a jazzy flair , 


NEW AGE 

7. All The Way 

13. Colon Of The Wind 

CONTEMPORARY BAIL AOS 

1. Behind Th© Waterfall 

OLDIE BALLADS 

CONTEMPORARY JAXZYPOP 

20. Have t Told You Lately 

2* Orinoco Flow (Saif Away) 

8. Unchained Melody 

14, You Are The Sunshine Of My Life 

21. Here And Now 

3* Reflections Of Passion 

9. Can t Help Falling In Love 

15, Forever In Love 

22 Hero 

STANDARDS 

DISNEY CLASSICS 

16 Caught Up In The Rapture 

23. The Greatest Low© Df All 

4. 1 Left My Heart In San Francisco 

10. Beauty And The Beast 

17. No Ordinary Love 

24 Wind Beneath My Wings 

5. Moonlight Serenade 

11* A Whole New World 

18, ( Just Called To Say M l love You" 


6- Chances Are 

12. Can You Feel The Love Tonight 

19. Moondance 


CD #12 The Complete (Best Of) Jingles Party CD | 


The best 99 tracks from the UK's best selling series DJ Jingles. 


SHOW OPENERS 

26, Short Scream 

MUSIC STYLE INTRO 

SHOW CLOSERS 

1, Computer Show Opener 

27, Long Scream 

53. The Rave Zone 

78, Show Closer 

2. Music Machine Show Opener 

28* Triple Scream 

54, Rock 'N 1 Roll High School 

79, Thank You & Goodnight 

3, Blues Brothers Intro 

29. Laser/High Tech 

55, Ballroom Dancing 

80, Show Closer Montage 

4. And Now.*. Yes it's Showtime 

30* Laser/Crowd 

56. Classic Soul Years 

BONUS BEATS 

&. Welcome to Tonight's Ent(Omen) 

31* Laser/Take Off 

57. The Dance Zone 

81, 114 BPM Bongo Beats 

6. Welcome to Tonight s Ent(Organ) 

32. Burps: 1,2,3 

58. An Absolute Classic 

82. 115 BPM Phliiy Breaks 

7. Since the Beginning of Time 

33. Drum Roll: 1,2 

59. DJ Exclusive Remix 

83. 116 BPM Boss Beats 

8, Very Special Night & Party 

34, Air Horns: 1,2 

60. Four Hrts in a Row Back To Back 

84. 118 BPM 4 On Tho Floof 

9. Lathes 8 Gents,.,We Have Contact 

35. Machine Gun Fire 

61. Big Hit Sound 2nd Time Around 

85. 118 0PM Commission At Work 

10. The Complete Music Program 

36. Thunderclap Sound 

62, Dead & Gone The Legend Lives On 

86* 120 BPM J B Beats 

11, The Potential Essential Opener 

37. Police Sirens 

63, In The Mix Nonstop Megamix 

87* 120 BPM Disco Drummer 

12* The Experience Opener 

33. Long Kiss 

NOVELTY JINGLES 

88. 120 BPM Bouncy Befits 

13. The Grand Prix Opener 

39. Got It Right Noise 

64. DJ Accepts No Responsibility 

89. 122 BPM D^up Inside 

14. Computer Show Opener 

40. Got It Wrong Noise 

65. Yo! Gimmle Something..* 

90, 126 BPM Bongo House 

15. Countdown 10 -1 Explosion 

41* Wind Down 

66, Make Some Noise 

91. 130 BPM Riff Raff Rave Loop 

16, Opening Montage 

42* Spiral Synth 

07. What You've Been Waiting For 

TRANSITION BEATS 

17* In The Beginning 

43. Engine Start 

6B, Press The Button 

92. 121 - 135 BPM 

13. Gangster & Police Shootout 

44. Mad Crowd 

69. I ve Had tt With This DJ 

93. 96 • 107 BPM 

19. Gladiators Style Opener 

MUSIC ERA INTRO 

70. Ask For A Request,,Please,.Thanks 

94. 107 -112 BPM 

LEGEND JINGLES INTROS 

45* Golden Ag© of Rock ‘N’ Roll: 1 f 2 

71. Probably The Best DJ 

95. 112-121 BPM 

20. Michael Jackson Intro 

46, Computer Set For Time Travel 

72. That Damn Smoke Machine 

96. 98.121 BPM 

21* Rolling Slone Intro 

47. Taking you Back in Time 

73. Phase Shift Capacitive Modulator 

97* 123 * 130 BPM 

22. Elvis Intro 

48. Heroes of the Revolution 

SPECIALITY JINGLES 

JINGLE THEM! BEOS 

23. Beatles Intro 

49, Sound of tho 60's Tech of the 9Q's 

74. Tho Bullet Is Now Open 

08. House Style Full Jingle 

SOUND EFFECTS 

50. Music for the 90'$: T .2 

75. 1 Min. Competition Music (Synth) 

Theme Bed 

24. Applause 

51* Dance Experience of the 90’s 

76. 1 Min, Competition Music (Humour) 

99* IHip Hop Style Full Jmgle 

25. Explosive 

52, Star Date 1950's 

77. Joke Ending Music 

Thome Bed 

CD #11 The Complete Big Band Swing Party CD \ 


The most requested Big Band swing selections digitally redone. 


As originally recorded by 

7* Pennsylvania 6-5000 

As originally recorded by 

17* Take the "A* Train 

Benny Goodman 

3. A String of Pearls 

Tommy Dorsey 

18* It Don't Mean A Thing 

1. Let's Dance 

9. Chattanooga Choc Choo 

14, Opus One 

19, Short Medley: Lot's Dance, 

2. Sing, Sing Sing 

10* Tuxedo Junction 

As originally recorded by Harry James 

Amoncan Patrol, Perdido 

3* Stompin' At The Savoy 

11* Little Brown Jug 

15. I'm Beginning To See 

20* Long Medley: 

4* Flying Home 

Am originally recorded by Artio S haw 

The Light 

Stompin' At The Savoy, In The 

5. Bel Mir Bist Du Schon 

12. Begin the Beguino 

As originally recorded by 

Mood, Take Tho "A" Train, 

As originally recorded by Qien Millar 

At originally recorded by Count Bail* 

Duke Ellington 

Chattanooga Choo Choo, 

6, In The Mood 

13. One O’Clock Jump 

16. Satin Dolt 

Opus One 

Other Party CDs from Bobby Morganstein Productions \ 

CD1 The Complete Jewish Party CD 

CD6 The Complete Grand 

Entrance Party CD 

Horas & Traditional Jewish Party Songs 

Grand Entrance Music for All Occasions 

CD2 The Complete Latin Party CD 

CD7 The Complete Classic Party CD 

Alt Your Favorite Latin Dances 

Hard to Find Classic Party Songs 

CD3 The Complete Novelty Party CD 

CDS The Complete Cocktail Party CD 

Novelty Songs & Sound Effects 

72 Minutes of Mixed Cocktail Music 

CD4 The Complete Traditional Party CD 

CD9 The Complete Miscellaneous Party CD 

Traditional Dances & Wedding Music 

Wide Assortment of Misc. Party Songs 

CD5 The Complete Specialty Party CD 

CD10 The Complete Medley Music Party CD 

All Your Favorite Specialty Dances 

2 CD Set of Ethnic Dance Medleys 

| Bobby Morganstein Productions “ How-To ” Videos 


VD1 The Bar/Bat Mitzvah Basic Production Video 

How to Prepare & Run a Bar/Bat Mitzvah 

VD2 The Contest Video 

How to perform alt the Basic Party Contests 

VD3 The Bar/Bat Mitzvah Fuli Production Video 

A Behind-The-Scenes Look at the “ High End ” Affair 


VD4 The Party Dancers Video 

15 Dances, 5 to Teach your Staff, and 10 for your 
Staff to Teach the Guests 

VDS The Bar/Bat Mitzvah “Party 06010” Video 

Demonstration video that our MCs and DJs use to 
assist in setting our Bar/Bat Mitzvah Packages. 



































Play Polish Requests 


Music For AM(CDI), 17 Ethnic Polish Hits. 
A Must-Have for DJs! 

Only £32 (add £3 s/h) To order or lor 
FREE listing Call How 24 Hows! Visa / MC 

1-800-DJS-ARE-US 

FAX:012)561-l 




Cable TV 

Converters and Descramblers 

Cali with your make & model # ready 

Buyer’s Associates 

1-800-889-5139 




For Only $30 
With an Ad this Size, 

You Can Reach DJs 
from Around the World 
Call 716-385*0020, 
for more info. 


jj. tasiiTiBiE Rhytfms, Imc. 

^ Ufadd U eMatted So u n d il 

Ar GICAIN Pop < yARIBBEAN 

|_ATIh CaJLM & ZvDECO 
P»m 64-pq Catalog cl CD»/Ca»»»lt«i 
l 1-800-969-5269 


DJ SOFTWARE 




SHOWBIZ 2.0 Mobile Business Manager 
SHOWDISC 1.0 Manage your Karaoke, 
music formats, and customer lists 


Entertainment Solutions 

216 - 473-2098 


! WANTED TO BUY: , 

I OAT recorders: Foslex D-10; I 
I Panasonic SV-3500,4100;Technics I 
[ SVD-1100, DA10; dbx/3bx series 3; \ 
1 Urei 1620 mixer; HHB Bit Box; Crest I 


FA and 4801 amps. 

I Call Jeffrey (914) 691-7163 


I 




PRO SING Karaoke 

A Fiec Catalog World's hugest 
L seleclion AllBtandsolequipment 
CD+G. LD's. VocalElwnmolors. 
rjiA Players Speakers. Mies 
CSP P.O.BOX 1106 
■vxJUft Bridqpuiew.IL 60455 

1 yOO-OOO-8466 


MACARENA INSTRUCTIONAL VIDEO 
Step by Step Instructions 

Send $9.99 per tape (died or money order) 

to: Supersounds DJ Co. 

PO Box 214 • Underhill, VT 05489 

(802) 899-2823 


Karaoke 


Buy at Dealer (lost! 

CDGs as Low as SI2.95 

Custom Songbooks at $50 


Call 1-800-809-8497 


ADVERTISING DEADLINE: 
Rugust/September #33 is MRV 24 
CALL TODfiV (716) 385-9920 


FLASHY LIMBO POLE 


Professional & Inexpensive 
JUST $19.95 

Lear Enterprises 
PO Box I486 Woodbridge, NJ 07095 

(908) 738- 4152 


SAVE $$$ ON 

DJ EQUIPMENT 

FREE INFO: 

ISM PO Box 1411 York, PA 17405 

717 - 845-3985 


VISIT THE ONLINE DJ STORE AT: 


:■// www.discjockey.com 


INFOMAWAGER V2.0 

For Windows 3.x & Windows 95 



Acds Payable 
Accts Receivable 
Custom Contracts 
Task Reminders 
Track Expenses 
Employees 
Assets/I nventony 
Mailing Lists 
100+ Reports 
Online Help 
Print Invoices 
Wedding Forms 
Multiple Letters 
Address Book 
MusicManager 
Track Contractors 
Venues Form 
(nfoViewers 



Call now 

(214) 867-7729 

for a free demo! 

Download a test drive 
version from our homepage: 

www.cwa re net.com 


Customware Systems 
1517 Livingston 
Plano, Texas 75093-5524 


IGjDOO songlist 
library included FREE! 


The Complete Love 
Wedding Music CD & Guide 

by the Bob Larro Orchestra 

If you’re tired of "Daddy’s Little Girl” and “Through The Years" — 
Impress Your Bridal Clientele With New and 
Original Words and Music Specifically Written and 

Digitally Recorded for Those C herished Moments! 

• The Ceremony 

V- ri\. I 

• First Dance ■ I ^ 4 . * Parents' Dances; 

"Willing To Share," (bride/father) “With Love, Naturally,” (groom/mother) 

• and much more: "The Ethnic Medley" and "Irish Wedding Song"... 

The ; omplete Love Wedding Music Guide is a helpful resource 
filled with different ideas, suggestions, song lists and more. 



‘7 /you ’re a wedding DJ, you 'll want to add this CD to 

your Collection, n Mike Price, editer-ADJA News . 


DISTINGUISH YOUR DJ COMPANY FROMTHE OTHERS 
CALL TODAY (800) 895-8190 / (914) 337-8190 

$19.95 +$1.50 S/H (Visa/MC/Check/Money Order) 
Complete Love Enterprises PO Box 54 Eastchester, NY 10709 
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Easy transport 
for your CDs? 



4X storage capacity 
over jewel boxes 

Call 1-800-992-8262 

lo order or for a FREE catalog 

In Canada: ERO 1-800-465-0779 
orlmpcx 1-800-563-3656 



Safety-sleeve 


UNIVENTU H E 

P.O. Box 28398 • Columbus, Ohio 43228 
FAX (614) 793-0202 



F inally, 

everything you need 


af? 



for your CJ >s in four 
ultra-convenient 


5lBie< Orgeniie • Open • Cieen 


Sid with The Super Shelf 



* * « 



Cuts through ony new 
CD packaging 
*M9 + t»i/h 


Stackable storage system 
TT^Dit efficient 4 cost- 
effective available today 
Capacity 40 CDs 
112.99 +*4 50 Vh 



16 quality wipes in 

[ewe! box disoerm 
*3 99 + * 50 i/h 


16 Dividers w/bercbbfe labs 
12 printed (AB-XYZ], 

4 blank can customize 
Use with all storage devices 
^ *5.99 + 11.00 ifh 



SAVE with Essential Collection" 


which includes DiscPicbWes, EZ-CD, and CD Core. >4 99 ♦ CO vn |SM *30C 

BONUS: Super Shelf, DiscPickobles 8 Essential Colletlion each tome wilh The Compart Disc Users Guide, absolutely free. 

Send check/m.o. to Madec Products, Inc., 21416 Velicato Si., Woodland Hills, CA 91364 (0 in cJdio>) 

or colt us for a free catalog at 800-MAC -TEC-1. 
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THE AMERICAN DISC JOCKEY ASSOCIATION 

The American Disc Jockey Association was established in 
1991 in order to represent the needs of professional mobile and 
night club DJ's & KJ's. 

The ADJA is your "national information highway", to provide 
you and your company with the information necessary to stay 
ahead of the competition. The Association is dedicated to the 
improvement of the industry through information, education, 
referrals, networking, group purchasing power, consumer aware¬ 
ness programs and the provision of low cost quality insurance 
plans. Membership is increasing on a daily basis. You are invited 
to discover the benefits of the ADJA. 

Discover The Benefits! 

Special Group Insurance Rates - Property & Casualty, Liability, Health & Life 
Members Buyers Guide ft National Marketing & PR Program 
Discounted Phone Service ft Merchant Visa & Mastercard Program 
National Referral Service ft Local Chapters for Networking & Education 
Technical Support ft Legal & Accounting Advice ft Bimonthly Publication 
Membership Card ft Membership Certificate ft Lapel Pin 
Camera Ready Logos ft Generic Advertising Materials ft Training & Advice 
Timely Information on Music Licensing ft Plus Much Morelllll! 

CALL TODAY FOR MORE INFORMATION 


215 - 675-9567 
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Artist.,.Title.Label.BPM 

1. Dreamworld Havin' Up ■•? + +■■■+*!+**-■ ri-ri-B#-P4 P F + + ri RCA 

2. Dtvone „™..—.—, m .Energy-. __—Aqua. BoogiciMcrairy 128 

I. N*Joi f/Hifit Frinklin ... The AritJitfn <»+«•♦*#■* to^ic -■►+-.. 1125 

4. Everything But The Girl .„* Hitting P«» B-p<M-44i ¥•¥*+* ■ ■ ******** ■ Atlantic.119 

5. Diana ling_ __ .Ain't Nobody IWNii HHU AIWHtWC Work _ 124 

6 . Deborah Cox ri i»fiisffFFPin ,B fbM»i ieiifioFH Who Do l) Love ___ Anita 12 ] 

7. Billie Ray Martin__...Imitation Of Life..Sire own MpMM* rii¥¥*»i 1 ^*t*#+ , +«i** 124 

8 . 2 Pat *■■■■■■■ ha a a iioi iii i ill i it* e m>f»otiai ■ ■ California Love n e-O Ri wi iff» MttubHIMbH Death Row 92 

9.2 Unlimited_Do What'i Good For fie_Radikal--12! 

10. Lina Santiago M|ia»iiari*i 4iialre HM<o«MP fall So Good riaaaiiianaa a h A d i ia ra as a ri a Universal___ 121 

II. Ace 01 Base .,-.__Lucky love (Remixes)_Arista___.... 120 

12. Brandy DLL Cool J..Siftin' Up In My Room.Arista__92 

11. CSC Music Factory . Musica Es Hi Vida .. MCA ■ lUtllW i* MIB IIW B' Wtl i ll 126 

14.4 Hero Mr. Kirk 44 1 ft'ibw a a a i m» i * Sm:)e ■ aijaaiiaataiUiiaaaai i a a a a 120 

IS. Afroki -aps-p p f 4'SflP*p»a ai ■ a*a a ■■■■ a M ■ •«■■■ s-p+a ■ Caterpillar *4 1 ppMaiiiPPbtdaiPPPiPPiPNftf Moonshine i t ia 129 

Id. Randy Crawford,,,,..—.Give Me The flight . Warner Bros.122 

17. Culture Beat..Inside Out (Remixes)_Epic.128 

IB. Sunscreen) i*-B fe P4 4 1440 ■ I4BPP PI-4 4 I44> B an a nta R I ri ■ ri When BB«BBHri0444lfl44il BM4 4+4- + flfl>-4-4BPP4 44 Sony/lmport *444441 lftH+4tM4 114 

19. Mike Oldfield__...Let There Be Light_Reprise ¥ ¥ »■ P-P + «P ■■ ■ -P * 4-B-4 ■ ■ ¥ M 4-¥ ■■ «-P 1)4 

20. Bette Midler_To Deserve You..Atlantic_.... 124 

21. Musa ■ ■<¥**-«¥¥ PI m B l¥¥l I B ««PP P P4 ■ ■ ¥¥■ B ItBBt Still Set Me Free (Remix)...... NH5 Records wwmiNii DO 

22. Alexia Phillips____I Never Needed (Remix)_Interhit.............._129 

23. Rhythmcentric_Vou Don’t Have To Worry.... Metropolitan/Tazmania 119 

24. Outhere Brothers « + fl iHWllHW■ 4444441 Don’t Stop 44441-t4*4«-#4+N |H M Aureus _—_.... 1 22 

25. Bjcfk ri B B a 4 4 ri-S + B B H B I4BB BIIIIBMI IBBVB pEpri ■ Hyper Ballad Bliiifclt-H ri lfli*H4« »B B*41 B ■ Elektra ... 120 

26. Chemical Brothers_Loops Of Fury.... Astmhwerks_- 

27. Pulse M Antoinette Roberson_The Lover That Tou Are_Jellybean_125 

2 D. Oajae 4BPP4 + 44 4BB4+ + 4I B M4B44ltH 4 4 ¥ + ■ m m »■+ ri-ri iif Day By Day T<B>TT>rrt4l IriTrB itti i rH ri ri Cajual B ri¥«*B-PHH4-P"« + 4'fl 4¥¥PPB MFPH 121 

29. Diana Ross linffilPVNlfVPPM 4 ■ P¥" IhOUrIH aii I Will Survive ■ IflPIBIffllllltMtllllHH EMI/UK *¥P MM rPTPmi*PfP i r»ni 1)6 

30. N-France lilil * M i i«a a I a ■ a a k PH Iria* Ia BAM* B4-PI Stayin' AJive P 14 I IIVI ■ I4>P¥R P M ■ *¥¥■■¥¥¥¥ Popular 4W44IIH P*4*M AN 4 <■«»! 122 

3 ip idriBi liiftBIUIIririt I I4BBO B H i l«Bk 4 + + | 141 H «« + s Revenge __ Bumble Beats Records 119 

)2. Simply Red ta fc Pri B rirtrBtH ri ■ -Rri--• p p <1 a aip■■■ Fairground ■pp M# 4 ¥ ■PbMtt pM HfbbHNIt East/West ririarrhltl-riiMriiariril 122 

)]. led, lang...... Sexuality (Remixes)............. Warner Bros...100 

34. Jamiroquai....Lght Tears......___ Work....125 

35.2 In A Room B ■«»*■« B4-PPB p 4-4 UlfBl BiiiiuNOi Carnival PR H^atta i ■■ ■ >i*a ■ ■■Bi Uriiri ■ i ■ ■ aiaa Cutting __ 129 

36. Gillette.........Do fries Go With That Shake S.0.S...101 

37. Sin With Sebastian_Shut Up (And Sleep With Me) Logic........ 135 

3!. Gloria Estefan_Tres Deseos..Cresent Moon/Epic.-• 

39. Wingfield . Another Day 4BBP+PBBM4 II4VPP PVPPlHP ■ Curb M«*P*P¥tPI>fl-PP§ ■ P4 -I I B« *■* 132 

40. La Bouche. ' ■ a.a + i|.aji ■■■■ ■ it■ fciiJ 4 4 - 1 * BB+4+ CP Sweet Dreams_RCA 44+1444 !W144444!44441iJPi'44t #44 128 

41. Alcatraz +¥¥¥■*■ ■ «"iiM4NN"llw**«ri++1 ■ b-bipb i ■ i pi Give Me Luv P P#P4 R¥¥¥4 1 BPPPPP PT4’B P (¥14 4 foshitoshi I IS 

42. Real McCoy..._Sleeping With An Angel.Anita_127 

43. Double Tou__..... Because I'm Loving Tou_ZYX... 132 

44. RuKneck f/Tavahn.Everybody 8 e Somebody..... MAW..........._123 

45. Taylor Dayne BrPBHb-fcifa*a■ *144*P irtHfr* fli ppip | p ■ a | Tell It To My Heart 96 fiiBitai’aa Arista a-aiaa-a-a p t-*n a r-rri i i-ri*ri- B-a fc i ri rirr 126 

46. Leee John_......... Mighty Power Of Love...—. freetwnJImport -.123 

47. Angela Lewis—.. Dreams Come True_ ,_ Groovirious.125 

48. Blihiay B stray.. Danger ..Fader/Mercury.......... 89 

49. E-Type — ___—....This Is The Way--Jtockholm/lmport_142 

50. Bucketheadi ..Got Myself Together.Atlantic/Big Beat.120 

OmrUty ofikmtt Husk Authority 



Send information to: 
Cued Up, 
c/o Mobile Beat, 

P.O. Box 309, 

East Rochester, NY 14445 
Include name of event, date, 
location and phone number 
for information. Information 
should be received at least 
two months prior to event. 

*4 ##*#■>*■■#■'■ 

July 12-14 
Summer NAMM 
Nashville, TN 
619*438*8001 

August 12-14 
Nightclub & Bar , 
Orange County Convention Center 
Orlando, FL 
601*236*5510 

# # * * * * * ■ * ■ t- " ® 

August 26-29 
International DJ Expo 
Trump Raza Hotel 
Atlantic City, NJ 
516*767*2500 

-ft * •# 4 -l ¥ 4 # 

November 21 -24 
LDI. 

Orlando, FL 
212*229*2965 


November 3-6 
DJ World Fall Expo '96 
Toronto, Canada 
519*740*0603 


January 5-7 1997 
Mobile Beat DJ Show 
Las Vegas, NV 
716*323*2900 


January 9-12 1997 
CES 

Las Vegas, NV 
703*907*7600 


January 17-20 1997 
NAMM 
Anaheim, CA 
619*438*8001 

March 27-29 1997 
DJ World '97 
Waterloo, Canada 
519*740*0603 



Abracadabra 

9 

American DJ Supply 

BC 

American DJ Association 

79.109 

Aptiex 

14 

Ashly Audio 

26 

Audio Climax 

29 

Bagend 

13 

Bobby Morganstein 

106,107 

Cantek/Melatron 

49 

Celebrity 

114 

Colorado Sound N' Light 

21 

Connecticut DJ 

46 

Crest 

115 

Crown 

11 

Denort 

27 

DJ Music Express 

70 

Elat ions 

3 

Electronic Bargains 

57 

ERG 

66 

ETA 

16 

Gem Sound 

55 

Gemini 

2 

GLI 

30 

Grundorf 

42 

Hot Hits 

43 

Island Cases 

66 

Karaoke Atlanta 

91 

Karaoke Matron 

97 

KLS 

10 

Mac:ec 

109 

Modern Tracks 

81 

MIX 

15 

Ness 

33 

Nightclub & Ba r 

06 

QmniSislem 

54 

Pioneer 

18-19 

Pinto Novelty 

49 

Pro Sing 

69 

Pro Sound & Stage 

63 

Promo Only 

72 

PromoNetwork 

76 

QSC 

23 

Rare 

47 

Rhode Island Novelty 

24 

Rondo 

73 

Remix Warehouse 

76 

Sherman 

4 

Sound Choice 

93,95 

Sound Ideas 

17 

Stanton 

5 

Starr Karaoke 

100 

Today's DJ 

54 

Tracoman 

39 

Uni venture 

109 

Upstairs Records 

32.71 

VIA 

17 

VocoPro 

87 

Weils Cargo 

9 

Western Starlight 

38 

White Instruments 

4 

X-Mix 

69 
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Limited Time Offer! 





The 

Ultimate I) 5 Deal 




Advertise on the 
Mobile Beat 


DJ SYMPOSIUMS & SEMINARS 

DIRECT FROM BAHTS GRAND, LAS VEGAS, NV 

Whether you were there and would just like to review the semi¬ 
nars and symposiums or if you didn't make it to Las Vegas and 
would like to hear what you missed... 


THESE TAPES ARE A MUST! 


Save 15% 

ORDER THE COMPLETE SET - JUST $119 



$ of 

"ice topes Amount 1 

□ 01 Di Technology: Into the 21st Century 2 Topes {count os 1) 

$20 



□ 02 DJs Spin Revenue Producing Ideas 

$10 



□ 03 lift After DOIng: Where Do You Go from Here? 

$10 



□ 04 Moving Past the Music: Haerto ftoh for Profits 

$10 



□ 05 Exciting Lighting lor Themed Environments 

$10 1 



□ 06 Designing With UV Light: A Bright Idea 

$10 




□ 07 Karaoke: Music to Your Ears, Money to Your Pocket 

S10 



□ 08 CD Shootout: The Best of the Next Generation 

$10 



□ 09 DJ Customer Service 

$10 

' 


J 10 Paying to Play: The Future of DJ Compilations end Recording 

$10 



U 11 DJs and the flew Electronic Media: Computers, Internet, and the Web 

SIO 



□ 12 DJ Association Roundup - Open forum 

$10* 



□ 13 More Than a DJ: Interactive Entertainment 

$10 



U 00 COMPLETE SET OF TAPES - In a convenient cose • SAVE 1 5% 

$119 



ALL SALES ARE FINAL. 

PLEASE INCLUDE PAYMENT 
WITH YOUR ORDER. 
PROGRAM #9603DJ 

Subtotal of tapes @$10 

s 

Subtotal 

s 

S/H $1 per tope ($7 max] 


S/H outside USA SI per tape 

TOTAL AMOUNT DUE 

s 

s 


□ Check or money order is enclosed (Foreign not accepted) 

□ Please charge my MasterCard/VISA 


Name_Phone 

Company_ 

Address _ 


City____State 

Charge Cord #_ 

Signature_ 



ALL ORDERS MUST BE PREPAID. SEND ORDERS TO AND MAKE CHECKS PAYABLE TO: 
Convention Services, P.0. Box 580, Abita Springs, LA 70420 
504*893-4397 • 504 B93-937S Fax 

I COMPUSERVE E-MAIL 103344,1343/ INTERNET: 10344.1343@compuserve.«m 

I_ 



World Wide Web 

pages. 



http://wwvv.mobilebeat.com 


• Classified Ads 

• Banners 
• Links 

• Ad Pages 

• Custom e-mail 
response forms & 

Complete l Vebstte design 


For more information 
info@ mob Hebe at .com 

or call (116) 385-9920. 
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NIGHTMARES AND 


HISTORIC AFFAIRS 


by Mark Ashe 





m 


e often become more 
than just DJs to many 
of our wedding clients . We 
become , briefly , honorary mem¬ 
bers of their family. And while 
its truly a privilege to share 



oy , 072 occasion we can 
find ourselves in the midst of a 
tragedy . 

I he dav started out like most other 

W 

typically busy Saturdays. 1 had two shows 
booked, back to back, with barely enough 
time in between to get refreshed for the 
second performance. I he first event was a 
wedding affair held at one of the more 

elite halls in the area (Agawam, 
Mass). There were 

approximately 250 
guests, many of 
whom were fire¬ 
men. I mention this 
because, from mv 

r w 

experience, firemen 
and policemen 
have always been 

m 

great “partiers.” The 
party was scheduled from 
noon till 5 p.in. but was 
behind schedule from 
the start. fr was nearly 

w 

3 p.m. before I could 
get into the traditional 
festivities. After that, I 
opened the dance floor 
and it was full right from 
the first beat. Knowing I 
only had two hours to play 



gave me the opportunity to throw them 
the best of everything I do. 

After our first rocking dance set, 1 
invited all the married couples to the 
dancefloor to join the bride and groom 
for what we call the “Anniversary Elimi- 
nation’' dance (see page 45). The object is 
to eliminate couples by years of marriage, 
with a goal of finding the longest married 
couple in the room. It works out really 
well because at the end you have the 

w 

couple married the shortest length o* 
time on the floor with the couple married 
the longest, with all the guests who 
participated in a big circle around them. 

As I went through the dance, the 
crowd kept getting more and more 
pumped as they applauded their friends 
who had been married for so long. There 
were two couples on the floor when I 
called out, “49 years.” One couple 
stepped away and with great applause w r e 
congratulated our longest married couple, 
wishing them many more years of happi¬ 
ness. With the excitement on the 
dancefloor at a peek, I put on “Hot Hot 
Hot” and had everyone put their hands in 
the air and join the bride and groom in a 
Conga line. What happened next has 
never happened to me in my 17 years ot 
business, or even to any DJs I know. It 
was a DJ nightmare almost beyond my 
comprehension. Seconds after starting the 
song, the dancefloor filled with horrific 
screams. Pandemonium struck. A man 
had collapsed on the dancefloor from an 
apparent heart attack. I shut off the music 
and ran to find someone to call an ambu¬ 
lance. 


Mobile Beat Magazine 
















Most ot the firemen knew CPR and within seconds were 
administering assistance. Their biggest hindrance was the 
guests who refused to back up and give them room to work. 
At their demand, I kept asking for people to clear the 
dancefloor, but with little cooperation. I 'he tension in the 
room was overwhelming. Many of the guests, particularly 
those who had been drinking for almost three straight hours, 
were emotionally out of control. A fight nearly began as one 
intoxicated man tried to charge in and push one of the 
assisting firemen out of the way. 


Everyone in the room was crying, some 
hysterically. I felt so much grief for the family 
and wished there was something I could do. 

I thought back to earlier in the day when 
these folks were just clients on my calendar. 


I can’t describe to you the feeling that went through this 
room, it was like nothing I had ever felt before. It went from 
super charged, to total shock. As this gentleman laid there 
dying, his wife disappeared from the room and they could not 
find her. His middle-aged children were on the floor next to 
him crying, begging him to hang on. Everyone in the room 
was crying, some hysterically. I felt so much griet for the 
family and wished there was something I could do. I thought 
back to earlier in the day when these folks were just clients on 
my calendar. Now, just a few hours later, I was feeling their 
pain just as I was one of the family. 

As I moved on to mv second show of the day, I was able to 

¥ r 

compose myself and it turned out to be a great party. 1 hank 
God! 

'['he sad conclusion to the story-, however, is that the man 

passed away right there on the floor in front ol my system. 

He was the uncle of the groom and, ironically, he and his wife 

were the next to last couple in our Anniversary Elimination 

dance married 48 y-ears). When I called the family the 

following week to offer my condolences, they mentioned 

that, with all that had happened, they were glad he was able 

to have a last dance with his wife. T'll always remember it as 

the day I changed the name of the ‘‘Anniversary Elimination" 

dance to the “Anniversary Celebration” dance. * 

* 


MORE JOBS! 

MORE MONEY! 



Guide to 



SPINNIN' 2000 explains in detail . . . 

FRO SOUND AND LIGHTING EQUIPMENT 
MIXING TECHNIQUES 
BUILD) NGASOUNDSYSTEM 
ASSEMBLING A MUSIC LIBRARY • 
PERFORMING AT WEDDINGS AN D OTHER 

FUNCTIONS- 
MANAGING A DJ SERVICE 
TRAIN INGOTHER DJS 
CONTRACTS AND BOOKKEEPING 
ADVERTISING YOUR SERVICE 
GEmNGJOBS 
AND MUCH MORE! 


To Order Send $19.95 plus $3 postage 
{add $5 for hardcover version) 

Send check or money order with name 
and shipping information to 
Spinnin' Pro DJ. P.O. Box 5. 

East Rochester, NY 14445. 
NYBesidents please include satestax. 
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EXPAND YOUR CDG LIBRARY! 


The Ninja 
for $249 


Actual Size: 1<K x 1 W x 7' 
Sold Separately, Only $299 


Nikkodo's Legendary 

NINJA CD-G1 

Featuring: Digital Echo and Key 
Control, Direct Search, Multiplex, 
Video Superimpose, Music 
Volume Control, Vocal Reducer, 
Surround. Bass Boost and more! 


Choote from: 

All Hits, Backsta 
Megabits, 
Standing 
or UK 


• Sturdy 5-Wheel Base 

• Heavy-Duty 
Castor Wheels 

• 4 Mic/Drink Holders 

• Accommodates up to 
15' TV Monitor 

• Easily breaks down to 
three pieces lor 
portability & storage 

KMS- 

Karaoke 

Monitor 

Stand 



Spejtor Mojrfmg BfttJftU aJto m Jabto flog SU9.XI 




CAN’T FIND 
SONGS? 

COMPLETE COG & LD 
SONG LISTINGS 
BY ARTIST, TITLE 
AND DISC NUMBER 

Celebrity’s 

MASTER 

SONG 

DIRECTORY 


only 

$ 14.95 

OVER 20,000 LISTINGS: 
250* PAGES! 


Pioneer CLDV-760 

CDG/LD Player 

PLAYS KARAOKE CDGs AND LASER DISCS! 

11-Step Digital Key Controller * Direct Search 
Vocal Scoring Mode * 24-Track Programming * Multiplex 
Full-Function Remote * Vocal Partner * DSP 3-Mode Surround 
Digital Echo * 2 Mic Inputs • Microphone Included 

Only $599^ 

With the purchase of any combination of COGs or LDsf 




NEW DISC T 


cnund Choice 



pK Karaoke 

pjone er 

pange roUS 



Since 1988 



KARA OKI 5 ING-AIONG SYSTUliS 


800 - 992-9039 

12850 Foothill Slvd, • Sylmar, CA 91342 
Tel 818-361-1180 • Fax 818-366-6194 



Power Mobile Karaoke! 


With 20-Dls: CDG Starter Sal featuring over J00 Aft Aaraoke sangsf 


Tired of whimping through 
your karaoke gigs?... 

Get serious with 
Celebrity's best-selling 
professional turnkey 
system. The LD/CDG 3000 
cross-format integrated 
system plays standard 
cassettes and CDs, CDGs 
and popular laser karaoke 
discs—a powerful, portable 
system for progressive 
DJs and KJs. Built lough 
for years of profitability! 


• Pioneer 760 CDG/LD Karaoke Player 

• DA-X1 Karaoke Amplifier with 
Digital Echo Processor and 
9-Step Digital Key Controller 

* CS-200 CDG Rack ^50-disc capacity) 

* LBR-53010 Rack (50-disc capacity) 

* XC-3C0J Mooi e Equipment Case 
with Heavy-Duty Casters and 
Accessories Drawer] 

• WR-100 Expanded Wiring Kit 

* Shock-Mounted Electronics 

• (2) NK-533 Dynamic Microphones 

• KMS-3C0 Karaoke Monitor Stand 

* CT-1388R 13' Singers Monitor 


Complete System Price 
Including 300 Songs 


$3,995 00 


ALL MAJOR BRANDS IN STOCK - CALL ABOUT OUR CLEARANCE ITEMS; AMPS, PLAYERS & ACCESSORIES ■ PRICES EFFECTIVE THRU JULY 31.193S. 











































Yo 

and e 
You want 

and road-tested reliability? 

Then move on up to the V and Vs Series. Profession 
created by the makers of the world's most res 
sound amplifiers. Call your local Crest Audio d 









































#6 American DJ Supply* Inc. Los Angeles. CA 90058 
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Factory Authorized Sale! 


Now Only! 



High Powered STROBE 


'plug 4 

found Active! 
tyutti'fym 
utti-Cdok 

Uncj Lit e. 


/ftHCXCOAK *D$® 

• Fog Machines 

• Controllers 
’• Stands 

• Lasers 

• Special Effects 

• Bubbles 

• Intelligent 
Light Systems 

• Speakers 

• Strobes 

• Dimmers 

and much more! 


Factory SPECIAL! 


“A Great 
New Effect” 


* Dealer Price 
May Vary. Price 
effective month 
of publication 
and through 30 
days after, 


V&Mte feed, ^ 
Remote C&paUe. 



MODEL S-100A 

M.S.R.P. $115 


Ammuetn Vp® Recent Awards! 

Barrel Ray™ Most innovative Lighting 
Product of The Year! Presented by Music & 
Sound Retailer 1996 

/4meue*t* V$ "Lighting Product Line of The 
year 1995" Presented by MMR (Musical 
^Merchandise Review) _ J 


For Your Nearest Authorized Dealer, 

A FREE Collectors Pin f & A FREE Catalog! 

CALL TODAY! 800 - 322-6337 

Products Available From Authorized American DJ Dealers, 
in CANADA Contact Sounds Distribution for Authorized 
Dealers and Canadian pricing. 416 299-0665 

























